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Du Pont, pioneers in the manufacture of organic chemicals, are producing a large 
variety of products required for the aromatic chemicals and allied industries. Their 
research and manufacturing facilities are constantly aiding in the creation of new 
products. Outstanding in Du Pont’s complete line of aromatics are: 


Alpine Violet Dimethyl! Anthranilate Anisic Alcohol 
Astrotone*} Isobornyl! Acetate Alcohol C-8, C-10, C-12, 
for fine perfumes 


TYPICAL OF THE USUAL STAPLE PRODUCTS ARE: 


Amy] Salicilate Dimethyl Hydroquinone Isoborneol 

Anisic Aldehyde Geraniols Methyl! Anthranilate 
(Aubepine) Gerany] Acetate Musks 

Benzyl Acetate Hydroxycitronellal Rhodiones and Methyl 

Coumarin Hyacylene (Dimethyl Rhodiones 

Cuminic Aldehyde acetal of Phenyl Rhodinols 

Dimethyl] Acetal of acetaldehyde) Terpineol 
Hydroxycitronellal Iso Amyl benzyl ether Terpinyl Acetate 


When you need either technical advice or superior aromatics, turn to Du Pont. 
Let us suggest how we may help you in meeting your requirements. Write today to 
E. I. du Pont de Nemours & Co. (Inc.), Fine Chemicals Division, Wilmington, Del. 


*Reg. U.S. Pat. Off, 
GUPOND t Patented 


REG. U5. PALOFE 
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Put 
Your Product in. the 
SMART, NEW 


Sir 


“For nail polish and polish removers.” 





LET US SEND A SAMPLE of the new Majestic Oval in Maryland Flint. You will 
find it has been gracefully styled to capture the feminine eye—to convey distinc- 
tive modern beauty and sales appeal to products designed for milady’s boudoir. 


Available in clear glass only, the Majestic Oval is carried in stock in %, %, ¥, 1, 2, 4, 6, 8, 16 and 
32 oz. sizes. Black Bakelite caps furnished from stock if desired. ‘4, %, % oz. with shallow C. T. 
finish, G. C. A. 425—1 oz. with tall C. T. finished, G. C. A. 415—2, 4,.6, 8,16, 32 oz. with medium 
C. T. finish, G. C. A. 410. Also sprinkle-tops in 2, 4, 6 and 8 oz. sizes. 
a e e 

MARYLAND GLASS CORPORATION, BALTIMORE, MD... . New York: 270 Broadway. . . Chicago, 
Berman Bros., 1501 S. Laflin St. . . St. Louis: Carl Floto, 1908 Clark Ave. .. Memphis: S. Walter 
Scott: 435 S. Front St... Kansas City, Mo.: Aller Todd, 1224 Union Ave... San Francisco: Owens- 


“For hand creams and lotions.” Winois Pacific Coast Company. 





aste ty 


Mastery of the complex 
art of perfumery is a rare 
gift. Delicate florals, exotic 
orientals, subtle bouquets 


are yours through 


VAN AMERINGEN- 


HAEBLER, Inc. 
315 FOURTH AVE., NEW YORK CITY 








COSMETIC [NDUYSTRY 


F YOU would capture in any perfume or cosmetic 
u the very flower and bouquet of that one delicate 

odor you seek, you know the indispensable factor is 
pure alcohol. Doubtless you also know that for almost a 
hundred years—since Pierre Brangier first brought Paris to 
California—the rarest products of the distillers’ art have 
been fine Rossville Alcohols. The fine Rossville Alcohols 
— The Spirit of the Nation—are first choice of the leading 


manufacturers of fine perfumes, lotions and pharmaceuticals. 
en > (OMMERCIAL SOLVENTS gage. 
x : Corporation ad 


17 EAST 42nd STREET, NEW YORK, N. Y. 











means More Sales 
for You! 


“You can’t kid my mother!” More than 
ever before, women are wise to the 
merits of various brands of cosmetics 
and toiletries. They judge them not 
alone on what the advertising says—but 
chiefly on how the product performs. 
To increase sales, you must improve 
the performance! 


Here in Allied’s famous laboratory, constant re- 
search is carried on—-to keep performance at its 
peak. Here consumers’ needs and preferences 
are met and anticipated—so your brand will 
satisfy, and step ahead in sales! 





é 


Back of every product made by Allied stands 53 years More consumer satisfaction in their products, more sales 
of knowing how—and service on which you can depend. and more repeats, have been obtained by leading cos- 
Long lines of newest automatic machinery, and a large metic houses which have changed to Allied. Why not 
staff of skilled workers insure flawless merchandise find out what Allied can do for your brand? Just phone, 
and deliveries on time! wire or write —TODAY! 


PRIVATE BRAND MANUFACTURERS OF: TALCUM POWDERS + DUSTING POWDERS + FACE POWDERS » PERFUMES 
TOILET WATERS + SACHETS +*« MANICURE PREPARATIONS + CREAMS + LOTIONS + DEODORANTS 
DENTIFRICES + BATH SALTS « HAIR AND SCALP PREPARATIONS + SHAVING PREPARATIONS «+ SKIN TONICS 


LIPSTICKS APLI » ROUGE SUPREME + FACE POWDER APLI » MASCARA APLI + EYE SHADOW APLI 


ALLIED PRODUCTS, Inc. - 30 ROCKEFELLER PLAZA, N. Y. C. 


MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES » PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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“Jonah and the Whale” is the inscription on Bis ny 
this old-fashioned savings bank, which is one ~ 












from many in a large private collection. A de- 
ee is made by placing a coin on Jonah’s 

ead and pressing a lever. This causes the 
whale’s mouth to open at which the figure in 
the boat pushes Jonah’s head down into it. 
The coin slides off into the whale’s interior, 
oe figure moves back and the whale’s mouth 
closes. 





Both laboratory and actual production tests indicate that creams made 

with Cyanamid’s ISO-BEESWAX not only have greater stability, better 

appearance and finer texture — but that these qualities can be obtained 

at lower cost when ISO-BEESWAX is used instead of Natural Beeswax. 
Chief reasons for this improvement and economy are: 


1. ISO-BEESWAX is made entirely from South American and domestic raw 
materials — independent of foreign sources of supply. 

2. ISO-BEESWAX is specially made for modern soft cleansing creams — it is a 
chemically controlled emulsifying agent. 

3. ISO-BEESWAX is lower in cost than Natural Beeswax. 

4. ISO-BEESWAX is more resistant to rancidity than Natural Beeswax. 

5. ISO-BEESWAX is proven by five years of usage. 





ISO-BEESWAX is recommended for use in soft cleansing creams and 
should not be used in the heavier type cold creams unless a soft cream is 
desired. Write for samples of ISO-BEESWAX and further information on 
its use. 











AMERICAN CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA + NEW YORK, N. Y. 
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MAGNUS, MABEE & REYNARD, inc. 


SUA ELT Y -€ SSE T PAL 01 tS i a Ge AROMATIC CHEMICALS, ETC SINCE 1895 
16 DESBROSSES ST. EN NEW YORK, N. Y. 


SIAGNI > 


CHICAGO: 180 N. WACKER DRIVE . . . CANADA: RICHARDSON AGENCIES, LTD., 454 KING ST., W., TORONTO 
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NOW PACKED IN 
Coiled n.con 


ALUMINUM TUBES 


THE 


If you are alarmed by the wide and rapid change 
in the cost of the tubes you are using, here is the 
way out. Cut your costs with Alcoa Aluminum 
Tubes and avoid this speculation. Enjoy, in addi- 
tion, their advantages of lightness, strength, and 
nontoxicity. 

Never mind what ingredients your product 
contains. If plain Aluminum is unsuitable be- 
cause of alkaline or acid ingredients, a coated 
Aleoa Aluminum Tube will fill the bill. 


Tubes with special interior coatings are now 


ofe WAY TO 


ALCOA 


QUVE MONEY 


being used successfully for tooth pastes, shaving 
creams, ointments, antiseptics and many other 
products. The ingredients do not affect the coat- 
ings and the coatings do not affect the product. 

Our laboratory, which works exclusively on 
tube packing problems, can tell you what type 
of coating, if any, is needed for your product. 
Get these facts and full data on the low cost 
of Alcoa Aluminum Tubes. Write ALUMINUM 
Company oF America, 1913 Gulf Building, 
Pittsburgh, Pennsylvania. 
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CAPS BY VICTOR 


ACE DESIGN 


ALL POPULAR SIZES 


DESIGN No. 70 


8-425 — 10-425 — 20-410 


KING DESIGN 
ALL G. C. A. SIZES 


BALL CAP 
10-425 — 18-410 
The color in which this 


cap is shown on other 
side of page is 


VICTOR GREEN 5A 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 28 


The color in which this 
cap is shown on other 
side of page is 


VICTOR BLUE 26A 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 23 


Prompt deliveries on black caps 
from large stocks. 


This cap will appear colored 
in the May issue. 


Requests for samples and prices 


é Submit your design problems to 
will receive prompt attention. 


Victor. 


YDO DODO OOD 6 6 0 09009} 
S602 OOOO OXON 000’ 


£266 6 PDO IPP OPOOOOO OO, 
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DESIGN No. 50 TASSEL CAP 


) 

] 

q 

i FLAME CAP 

8-425 — 10-425 4 8-425 — 10-425 

i] 

) 

q 

q 

] 

) 
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8-425 — 10-425 


DESIGN No. 60 
15-425 


The color in which this 
cap is shown on other 
side of page is 


VICTOR RED 24 


The color in which this 
cap is shown on other 
side of page is 


VICTOR GREEN 4A 


The color in which this 
cap is shown on other 
side of page is 


The color in which this 
cap is shown on other 
side of page is 


VICTOR MAROON 11A VICTOR RED 2 


Technical skill developed thru 
moulding experience assures a 
satisfactory closure. 


This cap will appear colored 


in the May issue. 


This cap will appear colored 
in the June issue. 


This cap will appear colored 


in the June issue. 
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The color shades referred to above and many others are shown by 10 m/m Ace design caps mounted on a stock 


color card. This card will be promptly mailed upon request. 





MOULDING DIVISION 


“VICTOR METAL ‘PRODUCTS CORPORATION 
200 DIAMOND STREET | | BROOKLYN + NEW YORK 














Citric Acid 


CRYSTALS > GRANULAR » POWDERED 





6 OO OO POOP POO 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,000 CITRUS GROWERS 
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Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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TO SOLVE 
YOUR 
PRESERVATIVE 
PROBLEM... 


Butoben (n-Butyl Parahydroxyben- 
zoate Merck) is the new antiputre- 
factive and antifermentive agent de- 
veloped in the Merck Research 
Laboratories after an extensive search 
for an effective preservative for va- 
rious preparations. Butoben was 
found to be the most effective ester of 
the parahydroxybenzoic acid series 
for preventing the growth of non- 
pathogenic bacteria and molds. 

The outstanding advantage of Bu- 
toben for this purpose is its efficiency 
in acid and neutral products as well 
as in moderately alkaline media. It is 
also more economical to use because 
of the small quantity required (2/100 
of 1%) i.e., only 1 ounce is required to 
preserve 35 gallons of a preparation. 

Butoben is an excellent, useful and 
desirable preservative for gum solu- 
tions used for hair wave setting, and 


for various types of liquid prepara- 
tions, including face and hand lotions, 
cosmetic creams, medicinal elixirs, ton- 
ics, certain eye lotions and emulsions. 

Butoben, while an excellent preser- 
vative for the aqueous phase of cos- 
metics, does not prevent rancidity of 
oils and fats, as this is not caused by 
micro-organisms, but by hydrolysis 
and subsequent oxidation, and for 
which purpose an anti-oxidant is 
required. 

As many cosmetic and medicinal 
preparations are composed of several 
ingredients, some of which may be 
incompatible with certain preserva- 
tives, we suggest that you consult the 
Merck Chemical Service Department 
regarding your manufacturing prob- 
blems and requirements. 

Samples of Butoben will be sup- 
plied to manufacturers on request. 


FINE CHEMICALS FOR THE 
PROFESSIONS AND INDUSTRY SINCE 


* 7076 ~* 


Manufacturing Chemists RAH WAY, N. J . 


ST. LOUIS e In Canada: Merck & Co. Ltd., Montreal and Toronto 
Apr. ’40: 46, 4 


MERCK & CO. Ine. 


NEW YORK * PHILADELPHIA * 
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You may never have a fire; but, it’s 

a good idea to acquaint yourself 
with the [location of the nearest 
firebox. 


And, you may never have used 
modern emulsifiers; but, that’s just 
the reason why you should investi- 
gate now the many advantages of 
Tegin forgreaseless creams, Protegin 
for oily creams, and Tegacid for 
deodorant creams. 


When you want more information 
on how to use these modern emulsi- 


fiers, you can count on our being 
“there when you need it.” 
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q Until the 1860's, the tartaric acid and cream of of quality than had yet been attained in Europe. 





tartar used in this country were imported, princi- 

pally from France. Chas. Pfizer & Co. began the @ Today, Chas. Pfizer continues to emphasize quality. 
manufacture of tartar products in 1862, believing Throughout its ninety years of existence, this firm’s 
that the general use of these products in American _ fine reputation has been built on strict adherence 


foods and medicines demanded a higher standard _to high standards of quality, purity, uniformity. 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N.Y. * 444 GRAND AVE., CHICAGO, ILL. 


clit - Se « ee ee Mery Saas fom Mees foe Slee Hee ee Cee tre Se ee ae ae > See - 184 9 
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Most every modern woman keeps on hand several varieties of perfumes and cosmetics. But when traveling she is apt to take the 
one she values most highly—for its all round good quality and high distinction. To make a line of products she calls her “good travel- 
ing companions’ requires experience, skill and the careful selection of materials. Givaudan’s special knowledge of odors and 
their uses will serve you in good stead in creating sucha line. And Givaudan’s high quality odors and specialties will help 
maintain the distinction that means sales and re-sales. Our staff has developed these specialties to help you build up new and 


remarkably original effects. The facilities of the Givaudan laboratories are at your disposal. 


GIVAUDAN-DELAWANNA, INC., 80 FIFTH AVENUE, NEW YORK, N. Y. 






















CONTIN 
SAFETY A 
GIVAUDA. 


Sunscreens No. 2 and 52 are Time-Tested 
and Time -Proven on Various Types of 
People Under Blazing Suns in Many 
Different Climates. 


CCEPTABLE performance in actual use 
A over a long period of time is the best 
criterion of value in suntan preparations. 
Many of the most successful on the market 
today have depended for several years on 
Givaudan sunscreens for their effectiveness. 
Continued use has established that products 
using these sunscreens have remarkable sun 
stopping power under blazing suns in various 
climates and weather conditions. 


G IVAU DAN.-peELawanna, 


FIFTH AVENUE 


Branches: Philadelphia Los Angeles Cincinnati Detroit Dallas 


SUNSCREENS No. 2 and 52 are safe and effec- 
tive and at the same time permit tanning — 


the result most desired by users of suntan 
products. 


SUNSCREEN No. 2 is ideally suited for use in 
oily lotions, emulsified lotions and creams. 


SUNSCREEN No. 52 is recommended for prod- 
ucts of the non-greasy, alcoholic type. 


START RIGHT NOW—before the big summer 
demand begins—to give your suntans the 
added safety and selling power of Givaudan 
sunscreens. Samples will be sent to you 
promptly on request. 


INC. 


NEW YORK, N. Y:. 


Baltimore Chicago San Francisco Seattle Montreal Havana 











ASCORBIC 
ACID 











THE NEW YORK QUININE & CHEMICAL Wor 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 
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a LIPSTICK that will amaze you.... 


ee LIPSTICK 


so lustrous, so gleaming, at first glance. So lustrous, so gleaming 
to use. A new texture that stays permanently glowing to the 
last particle—that doesn't dull or “sweat’’ with exposure or 
age. ... Highly indelible. Non-greasy. Non-toxic. Velvet smooth 


in application. .. . All existing shades can be matched perfectly. 


RADIANCE LIPSTICKS are self-selling. To see them is to want 


them. Write or wire today for samples! 


We make private brand cosmetics exclusively. We do not 
compete with those we serve. 


ROUGE COMPACTS e CREME ROUGE 
EYE SHADOW « FACE POWDER 
POWDER COMPACTS @e COSMETIQUE 


HELFRICH 


LABORATORIES 


HELFRICH LABORATORIES, INC. @ 564-570 WEST MONROE STREET @ CHICAGO 
HELFRICH LABORATORIES OF N. Y.C., INC. @ 30-34 WEST 26th St. @ NEW YORK 
HELFRICH LABS. OF CANADA, LTD. @ 690 KING ST., WEST e TORONTO, ONTARIO 


CABLE ADDRESS: HELFLABS, NEW YORK @ CHICAGO ® TORONTO 


BALDWIN x BALDWIN e@ 819Santee St. @ Los Angeles, Calif. 


CHARLES H. CURRY @ 420MarketSt. @ San Francisco, Calif. 
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CONCENTRONE 


A NEW PRINCIPLE in Perfume fix- 
ation, completely eliminating the 
problems of lasting quality in 


perfume concentrates 


A free sample and infor- 
mation upon request 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 

601 WEST 26TH STREET 
CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 295 YOUVILLE SQ., MONTREAL 
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12 Years of © 
~ACETPHENETIDIN 


U.S.P. 


Production 


WELVE YEARS is a long time in this fast- These twelve years of production have 

moving world. A dozen years ago the established Dow as a leading producer of 
world was agog over the new “talkies’’ and Acetphenetidin for use in medicine as an 
“The Jazz Singer” antipyretic, analgesic, and sedative. 
received a special ES=!__—_ Twice ground through pulverizing 
award as the first S—_= = mills at 200 mesh fineness, this 
movie to be heard as —e crystalline powder is characterized 
wellasseen. America = = _ by exceptional whiteness, while its 
was thrilled by the sss = purity is indicated by a melting point 
flight of the Graf === SSS) 0 f 134% to. 1 3514° C. Dowsships this de- 
Zeppelin from Fried- a pendable, uniform 
richshafen, Germany, to Lakehurst, N. J., ing = : product in barrels 
in 4 days, 15 hours, and 46 minutes. a of 200 lbs., net; and 
President Coolidge was in the White House . in fibre drums of 
in 1928, all seemed well with the world ‘ia 100 lbs. net. 
and Dow was beginning the production of 8 THE DOW CHEMICAL COMPANY 

MIDLAND, MICHIGAN 


Acetphenetidin, U. Ss " P. ‘ ‘ ‘ : Branch Sales Offices: 30 Rockefeller 


Plaza, New York City; Second and 
Madison Streets, St. Louis; Field 
Building, Chicago; 9 Main Street, 
San Francisco; 4151 Bandini 
Boulevard, Los Angeles 
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KIMBLE GLASS VIALS 


oc UNIFORMITY 


i > 
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Boost your sales the ASSURED way: 
S¥-Baah ol C-WE- bate Oh of-Vol ¢-Yol-Wb bale oGbaa0 oJ 0- Wm JE Tt 
Vials! There are types, sizes and closure 
fol -t-phe palm dolbaat:\-tat- V0 mb aalolel-saalba-voabbba-saal-sah ae 








e ideas backed 


offers you creativ 
d quality: 


up by ynsurpasse 


$9.00 per lb. 


g the cool glades of a forest. 


CHENE 182 
A soft, mossy fr 
toilet water 


agrance suggestin 
and talcum. 


$12.00 per Ib. 


al and earthy odors 
den after a shower. For 


9918 
to represent the 


VERN AFLEUR 
A delightful plend of flor 
exhilarating fragrance of a flower gat 
sachet. 


perfume, toilet water, talcum, 


Let us work with you! 


spECIALTIES 


er’s art, the 


esearch by chemists 
fume industry: 


of the perfum 


results painstaking r 
trained in the finest traditions of the French per 
A few leaders 
Cinnamylal Bouvardia 
Mousse de Saxe 
Lilas Triple 


Jasmin Vrai 
Sweet Pea Double 





BERGAMOT 


LEMON 


MANDARIN 


For more than 4 century Sander- 
son’s Oils have been acknowledged 
as the finest that come out of Italy. 
Experience has proved that it never 


pays to sacrifice quality for price. 





High Quality 
Standards 


are demanded by leading firms, such 
as those below — all represented by 
A. C. DRURY & CO., Inc.| 


THE ATLANTIC REFINING CO. 
PHILADELPHIA, PA. 
260 South Broad Street 


Petroleum Products 
White Mineral Oils U. S. P. for pharmaceutical 
and cosmetic uses. 
All gravities, all viscosities. 


H. J. BAKER and BRO. 
NEW YORK 
Sturge’s English precipitated chalk U. S. P. 
Extra Light Dense 


SIERRA TALC CO. 
LOS ANGELES, CALIF. 
Sierra Tales approximate the ideal—chemically 


and physically—and excel in uniformity of mill- 
ing and color. 


) EAST NORTH WATER STREET, CHICAGO, ILLINOIS 





THURSTON & BRAIDICH 
NEW YORK 
Specialties: 
Gum Arabic — Gum Karaya — Gum Tragacanth 
Vanilla Beans Tonka Beans 


THE HARKNESS & COWING CO. 
CINCINNATI, OHIO, U. S. A. 


Manufacturers of Stearic Acid 
Saponification Process 


THEODOR LEONHARD WAX CO. 
Established 1852 
HALEDON ® PATERSON, N. J. 
Bleachers & Refiners of Bees-Wax 


White Bleached Bees-Wax T. L. Brand 
Extra Quality—U. S. P. and 100% pure 


LACO PRODUCTS CO., INC. 
BOSTON 8 NEW YORK 
Manufacturers and Importers 
Castile Soap ‘‘Laco”’ 

Powdered — *“Purls”’ — Bars 


COLGATE-PALMOLIVE-PEET CO. 


JERSEY CITY, N. J. 






Executive Offices _ 105 Hudson Street 
Glycerine 
Chemically Pure U. S. P. Dynamite 









NEW FIVE-COLOR PUFF 
(PATENT No. 1,813,518 
OTHERS PENDING) 





9 
here's 
something new 
in Powper Purrs! 





Here’s something really new—a multi-colored 
puff that will greatly enhance the beauty and 
attractiveness of your powders. 


Made entirely by machine, this puff can con- 
tain as many as five different colors at no ex- 
tra cost. The facing of wool or velour may be 
one color, the top material of moired celanese another and the ruff a third. 
Two additional colors may be added by changing the center and using a 
contrasting color for imprinting. 

© Thus, at no extra cost you get a five-color puff that appears to be hand 
made because of a mechanically produced fluted effect. We'll gladly send 
you samples of this new puff, the one that can embody practically every 
color characteristic of your line. 


SERVICE TO THE TRADE EXCLUSIVELY 


COMPACTS e ROUGE & POWDER e LIPSTICKS e CREAM ROUGES (All 
indelible shades—consistencies ala mode) e EYE SHADOWS e EYEBROW PENCILS 
WATERPROOF MASCARAS 


All products are checked by competent chemists, to insure full compliance with the new Pure 
Food, Drug and Cosmetic Act. 


OXZYN SALES COMPANY 








New Jersey Office: 257 Cornelison Ave., Jersey City Canadian Office: 2109 Ottawa St., Walkerville, Ont. 
Telephone calls originating in New York will be accommodated through REctor 2-8360. In Jersey City 


Phone Delaware 3-2560. 


WHOLESALE 


2 ; ticd ° MANUFACTURED BY 
DISTRIBUTORS OF OXZYN COMPANY 
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Patented in U. S. A., Canada, Great Britain 


and other countries. 
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Wirt 


Cross-section of ‘‘NEW PER- 
FECTION” Dropping Outfit 


Bulb of high grade live rubber, with extra 
heavy “‘spring-cushion™ flange (A-B) insures 
easy, perfect closure by slight turn of cap. 
Ample clearance between lower edge of cap 
and rib on bottle neck (C) to prevent break- 
age of cap by screwing on too tight. Dropper 
glass perfectly formed, with deep Flange at 
top fitting snugly in groove of rubber, and 
shert taper at lower end for maximum 
strength. Well rounded tip without rough 
edges. (D) 








We have said it before and we 
repeat that the more particu- 
lar you are, the more sure you 
are to choose and use ‘‘New 
Perfection’’ when you need 
dropping parts. That is so be- 
cause “New Perfection” are 
designed and produced by 
specialists who have pioneered 
in introducing standards of 
microscopic accuracy and im- 
portant refinements of details 
which spell the utmost satis- 
faction in service. 

Dropping parts not built up to 
these high standards, are apt 
to be short lived and the 
soutce of numerous little an- 
noyances to the user, unjustly 
reflecting on the quality of the 


No. 1 


Non-rolling, extra depth, bake- 
lite cap; non-swelling, Amekine 
synthetic rubber part. without 
strong odor; Saftee ball glass. 


No. 2 


Double shell metal cap; special 
thin flangerubber part; special bent 
glass. 







PENNSYLVANIA GL 
418-20 NORTH CRAIG STREET 


DROPPING PARTS WHICH ARE 


] 





WITHIN MICROSCOPIC LIMITS 


preparations with which they 
are used. 

The diagram below indicates 
some of the more visible re- 
finements of ‘‘New Perfec- 
tion."” But only actual trial 
and use can fully demonstrate 
to you the many reasons why 
they are preferred and used by 
America’s foremost manufac- 
turers of drugs and pharma- 
ceuticals. So make it a point 
to investigate more fully be- 
fore buying more dropping 
parts for any of your products. 
Write us on your letterhead, 
and we shall be pleased to sub- 
mit samples, prices and other 
data which will prove very 
interesting to you. 













No. 3 


Single shell metal cap; clutch rubber 
part; tooled blunt glass. 


No. 4 


Regular or acid resisting plastic cap; 
regular rubber part in various colors; semi- 
blunt glass. 


ASS PRODUCTS CO. 


PITTSBURGH, PA. U.S. A. 


NOT AFFILIATED WITH ANY OTHER GLASS CONCERN) 


. DROPPING 


| 


| 


PARTS 
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CHEMICALS 


for the Drug & Cosmetic Industry 


SODIUM SALICYLATE J. S. P. 


Large Crystals - Flo-Crystals » Powder 
Highly Purified + Fine White Color - Completely Soluble. These 


three types meet the diverse requirements of the trade. 





ACETYLSALIcyLic ACID U.S. P. 
Crystals and Powder 


ACETYLSALICYLIc ACID 
10-1 6-20% Starch Granulations 


SALICYLIC ACID U.S. P. 

Pure Crystal and Powder 
HEXAMETHYLENETETRAMINE 
FORMALDEHYDE . PARAFORMALDEHYDE 
MINOR SALICYLATES 
CREOSOTE . CREOSOTE CARBONATE 

GUAIACOL . 


GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULFONATE 


BENZOATE OF SODA 


* BENZOIC acip 
BENZYL CHLORIDE . BENZALDEHYDE 


BROMIDES . GLYCEROPHOSPHATES 
SILVER PROTEINS 


Complete List On request 


HEYDEN 


CHEMICAL CORPORATION 
50 Union Square * 


CHICAGO Branch — 180 N. Wack 
Factories, Garfield, N. ak 


New York 


er Dr. 
—Fords, N. J. 
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NO. 1 SALES PROBLEM! 


A.. salesmanager can answer that! It’s how to keep the trade pepped up— 


promotion minded— interested, between the salesman’s calls. 


Your salesman gets in a good call, talks to the buyer, sees a few of the sales- 
girls, gets your goods on the counter, a promise of a window and then makes the 
next train. What has happened in a few weeks, when some other good salesmen 


have done their stuff? Well, you know. 


In cities of over 100,000 how many salesgirls can your salesmen contact and 
interest? In the smaller cities how many times a year can they even visit the store? 
Not many girls, and far too few calls to keep up a permanent promotion interest. 


You know that. 


But you can have a representative call on these salesgirls regularly. You can 
call on these stores in big and little cities regularly. You can keep buyer and sales- 
girls interest. How? 

Tell your advertising agency that TOILET REQUISITES calls each month on 
the six thousand stores that will do 80% of your business even if it reaches six million 
a year. Tell them that the salesgirls (over 14,000 of them) read T. R. with consum- 
ing interest. 

And tell them that copy in TOILET REQUISITES is just as important to 
your business as the most expensive consumer medium ;—to get out of the rut of 


primitive advertising thought on trade magazines, and to do the kind of a copy job 


that will make buyers and salesgirls continually promotion minded on your products. 


oiled A equisites 


101 West 31st Street, New York, N. Y. 
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...and win confidence in their claims 
through artful packaging.‘‘To paint the 
lily’’— to clothe merit in the garments 
ofglamour through the medium of glass, 
is our acknowledged accomplishment. 


Owens-Illinois Glass Company, Toledo 





ROSE 1622 
Based on Moroccan Rose 
and Geranium—comple- 
mented by aromatic chem- 
icals produced in our lab- 
oratories—this Rose hes 
indescribable individuality 
and possesses freshness, 
depth and tonality. 








WHITE CLOVER 1685 
Fastidious Fashion now fav- 
ors this tantalizing odor. 
Naugetuck happily _pre- 
sents it to the progressive 


perfumer. 














We have a wide selection of other per- 
We offer you here a select bouquet of A ASAT fume compounds in all price ranges, and 
i 3 suitable for all perfume and cosmetic 


populer floral perfumes. fi af 
purposes. 


153 WAVERLY PLACE e NEW YORK, N.Y. 


H. M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 


440 W. WASHINGTON STREET, CHICAGO, ILL. 
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METAL NOVELTIES TO INDIVIDUAL REQUIREMENTS 
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BOTTLE CAPS 


PENCIL HOLDERS 


EYEBROW 
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y Pro 4° com 


¥ oye 
qitltes BY BRIDGEPORT 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. . . . - + + + 


Bripvcerort Metrat Goons Mre. Co. 


BRIDGEPORT, CONN. Phone Bridgepert 3-3125 ESTABLISHED 1909 
The Drug and Cesmetic Industry 
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COSMETICS 
FOR YOU — BY US 


WE OFFER -- 


Experienced Manufacturing with ample Factory 
Facilities to produce Quality Products with Prompt 
Service. 


Expert Formulation by a Staff of highly trained 
Chemists recognized as Cosmetic Authorities. 


Research Facilities to create Specialties or Cosmetics 
that are different. 


AND 
For Your European and English Markets -- 


Our “Americanized’’ English Factory located near 
London can make your products‘your way, and for 
your convenience has a director permanently located 


in N. Y. C. 


We solicit an opportunity to write or call on you to explain particulars. 


Evans Chemetics, Inc. Evans Chemicals Limited 
33 West 46th Street, New York Boreham Wood 
Telephone Bryant 9-6805 Herts, England 
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Because you can do it better than anyone else, we 
don’t finish making R-O Seals. We don’t form the 
all-important threads. You do that yourself. 

It’s called the Rolled-On principle. The un- 
threaded caps are pressed down on the container, 
sealing it securely with uniform pressure. Then 
the machine automatically Rolls-On the threads, 
using the glass itself as the pattern for depth and 
contour. 

In that way the threads are always sure to fit 


each container. There can be no cocked or wedged 


AT YOUR SERVICE: 26 
YEARS OF EXPERIENCE 
BUILDING QUALITY 
SEALS AND SEALING 
MACHINES TO FIT THE 
NEEDS OF THE USER. 


caps. None too tight or too loose, either. It’s 


easy to see why such a seal is more secure, pre- 
venting evaporation and leakage; yet easier to 
open because it isn’t jammed on. 

You might suppose all this costs a lot of money. 
Actually the price of R-O’s plus the cost of appli- 
cation are so low that this better seal is easily 
afforded for even 10 cent items. In fact, some of 
the biggest selling 10 centers, as well as packages at 
a dollar or more, are long time users of Alseco 


R-O Seals. 


FOR SAMPLES AND 
PRICES OF ALSECO 
SEALS, WRITE ALUMI- 
NUM SEAL COMPANY, 
1323 THIRD AVE., NEW 
KENSINGTON, PENNA. 


U. S. Pat. Off. 
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Die Touching Fable 
of the Best Hand Soap in the 
World... And Why It Flopped 


Bac UPON A TIME THERE WAS A MAN WHO INVENTED 


BUILT A PLANT AND STARTED INTO 


“in 
DEALER} |“==” 


PRODUCTION. HIS SALESMEN LOADED UP THE DEALERS pp BECAUSE 





© 


THE PRODUCT WAS SO FINE. BUT REPEAT SALES JUST DIDN'T COME 


[LSSAS 
IN, AND FINALLY THEY HAD TO CLOSE sion EE: ak 


EEF — 
TROUBLE WAS THAT THE PACKAGE SCREAMED ssasemenr 





. THE 





AND SO THAT'S WHERE EVERY LAST ONE OF THEM LANDED 





y 
es. NOBODY EVER THOUGHT OF BRINGING THIS SOAP UP INTO 
nt RS Z 
sildl’ 











A BRIGHT AND DAINTY KITCHEN — — OR INTO A SCRUBBED AND 
RM: | 2 
\ 
POLISHED BATHROOM = ee WHERE IT WOULD BE READILY AVAILABLE. 
pagel =! _ 


BUT—IF THE INVENTOR HAD CONSULTED ANCHOR HOCKING, HE MIGHT HAVE 








i ¢g, 
FARED BETTER eh. HERE EXPERTS IN PACKAGE DESIGN WOULD 


ADVISE HIM WHAT SORT OF A BRIGHT, CHEERFUL, CONVENIENT GLASS 


Seer a 
YY Za - Nh / Ze 
PACKAGE TO USE =—>|- »« AND WHAT SORT OF A CLOSURE 
















TO PUT ON IT TO MAKE IT PRACTICAL HOW TO PACK AND CARTON 
\/S04P 72 
IT. AND FINALLY, HOW TO MERCHANDISE = THIS 


PACKAGE. THEN, BEING A HANDSOME AS WELL AS A USEFUL PACKAGE 
\ 4 
\ 


= 





~ 


\s , FOLKS WOULD HAVE KEPT IT OUT WHERE IT COULD BE SEEN 
pz 
AND USED = . SALES WOULD HAVE COME IN MULTIPLE UNITS 


AND REPEATS WOULD HAVE FOLLOWED NATURALLY. 


#Hloral: IF YOU ARE A MANUFACTURER OF HAND SOAP, AND. WANT 








=? 
TO STEP UP YOUR SALES AND PROFITS, me US TO SEND YOU 
AN EXPERT IN THAT FIELD. HE WILL GIVE YOU SOUND PACKAGING 
[é] a >8 
RECOMMENDATIONS eet aar WILL AID MATERIALLY IN BUILDING SALES. 


ONLY ANCHOR HOCKING PROVIDES COMPLETE PACKAGING SERVICE... 


=< 
CONTAINERS diy cLosuREs iS CAPPING MACHINES “ier . 


~ 


ANCHOR HOCKING GLASS CORPORATION, LANCASTER, OHIO. 


iF tomorrow found some dense 
South American jungle the source of 
supply for a new therapeutic herb, most 
pharmaceutical manufacturers would 
turn to Penick to obtain supplies as 
quickly as possible. The African veldt, 
faraway Indo-China, obscure islands— i : 
»% @ For consistent quality, 


no matter where botanicals grow, if it 
can be secured, we will get it for you. 
That is part of our service as the world’s 
largest botanical drug house—just as 
much as our huge stocks for ready ship- 
ment of orders, our staff of watchful 


order from one reliable 
source... Penick... 
CRUDE BOTANICALS, 
GUMS, ALKALOIDS, 
FISH LIVER OILS, 
SOLID AND POWDERED 


scientists who safeguard the quality and oF 4 EXTRACTS, COSMETIC 
potency of Penick botanicals, the special ida RAW MATERIALS, 
mills we use to grind drugs to exact INSECTICIDE BASES 
specifications, the reasonable prices 


which our extensive facilities make a Are You Receiving our 


possible. “Price List and Manual’’? 


S. B. PENICK & COMPANY 


132 NASSAU ST., NEW YORK, N. Y. 1228 W. KINZIE ST., CHICAGO, ILL. 


THE WORLD:S Ueeee ST BOTANICAL DRUG HOUSE 





YOU'RE CERTAINLY SOLD YES, AND WHY 


ON AMERICAN CAN, SHOULDN'T | BE... 
AREN'T YOU? 


“, .. they keep ahead in can developments, and in 
research. They go the limit to give us quality and 
service. And with their factory set-up we’re always 


sure to get the deliveries we need.” 


fea weco) AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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BY 3,200 MANUFACTURER | 
... IN 31 COUNTRIES 
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STURGES’ STANDARD 
PRECIPITATED CHALK 


Precipitated chalk has many industrial uses. In most cases these 
uses have been made possible by specialized research working toward 
a specific grade of chalk suitable for that one purpose. 


The Sturge laboratory has worked in close cooperation with manufac- 
turers for many years in exploring and solving their problems in the 
formulation of products containing precipitated chalk. 


Today Sturges’ Standard Precipitated Chalk is meeting the require- 
ments of many different manufacturers in many different products 
by furnishing a specific grade which never varies in the uniformity 
of physical and chemical characteristics. 


You will find the right grade of Sturges’ Standard Precipitated Chalk 
always uniform, most suitable for your 


TOOTH PASTE 

TOOTH POWDER 

FACE POWDER 

ROUGE 

ANTI-ACIDS 

PILL AND TABLET COATING 


JOHN & E. STURGE 


LIMITED 


Distributors: 


H. J. BAKER & BRO. 
271 Madison Ave. * New York, N. Y. 
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DRYING — BAKING — CHILLING 
REFRIGERATION — AIR CONDITIONING 


In the drug industry where UNIFORMITY of production and 
product is paramount, Ross Pure Air Systems provide an 
essential service. Designed for the widest range of tempera- 
tures — from ZERO to 1000° F. —they are successfully main- 
taining production schedules and quality of products while 
eliminating losses due to spoilage. Perhaps you have a job 
for AIR! It will pay you to talk it over with our experienced 
engineering staff. 
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Every day— 


PERFECTLY REGISTERED BY 


THE £ atelrile METHOD! 


More than 500 highly cap- 
able plant managers who 
replaced obsolete labeling 
equipment during the past 
three years, did so only 
because the 


L PONY OR 

FULLY AUTOMATIC 
demonstrated unparalleled 
advantages in labor sav- 


ing, and in the method of 
application. 


Labelrite users include manufacturers who want more 
accurate, faster labeling—eliminating bottle wiping extras 
as well as mechanical ‘'snags’’, which slow up—and show 
up imperfectly planned operations. . . . LABELRITE 
“PLANE-NU-MATIC” -method and “fool-proof’’ devices, 
avoid ‘‘stop-and-go” labeling, speed up production at less 
cost and assure positive register of every label! Send for 
descriptive catalog. 


NEW JERSEY MACHINE 


CORPORATION 
16th Street and Willow Avenue .. . Hoboken, N. J. 





CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 12 Industrial Centres! @ 
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MODERN 
COSMETICS 


by 


FRANCIS CHILSON 


Chapter 


The Skin 

Cosmetic Classification 
Cosmetic Duplication 

Face Powder 

Toilet Powders 

Tooth Powders 
Manufacturing Powders 
Powder Packaging 

Cleansing Creams 
Lubricating (Tissue) Creams 
Vanishing Creams 

Cold and All Purpose Creams 
Hand Creams 

Brushless Shaving Cream 
Shaving Creams 

Astringent Creams 

Bleaching Creams 

Acne, Blackhead, Eczema Creams 
Scalp Ointments 

Tooth Pastes 

Facial Masks 

Cream Equipment 
Emulsifying Machinery 

Paste Fquipment 

Packaging Creams and Pastes 
Liquid Creams 

Hand Lotions 

Mouth Washes 

Skin Toning Lotions 
Astringent Lotions 

After Shaving Lotions 
Bleaching and Freckle Lotions 
Acne, Blackhead, Eczema Lotions 
Alopecia Tonics 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., 


New York City 
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Please send me at once “Modern Cosmetics” for which I enclose six dollars. 


If after 24 hours examination I wish to return “Modern Cosmetics” it is 
understood that my mency ($6.00) will be refunded at once, on publisher’s 
receipt of the book. 


COSMETIC FORMULAS 





Dry Scalp and Dandruff Tonics 

Oily Scalp and Dandruff Tonics 

Ss pl Sha p 

Soap Shampoos 

Equipping The Liquid Room 

Filters and Filtration 

Packaging Liquids 

Lipsticks 

Cream Rouges 

Paste Rouges 

Eye Shadow, Eyebrow Pencils and 
Mascara 





Compacts—Powders and Rouges 
Liquid, Cream and Cake Powders 
Manicure Preparations 
Deodorants 

Depilatories 

Sun Preparations 


. Burn Preparations 
. Eye Preparations 
. Waving Fluids, Jellies and 


Powders 


. Miscellaneous Hair Preparations 
. Brilliantines 

. Bath Preparations 

. Miscellaneous Cosmetics 

. Equipping the Small Plant 

. Factory Construction 

. Handling Materials 

. Packaging Equipment Layout 

. How to Lay Out a Cosmetic 


Factory 


. Packaging 


Appendix 

Tables and Useful Data 
Buyers Guide 

Index 
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Chemist, factory manager, perfumer, owner— 
anyone interested in Cosmetics will find ‘‘Modern 
Cosmetics’’ a valuable help in business. It is a tech- 
nical book, filled with formulas, procedure, manu- 
facturing practices, yet so clearly and simply written 
that even one not connected with the industry can 
understand its text. 


The most experienced chemist or factory manager 
will find in its wealth of information, useful methods 
new to him. The inexperienced man or woman who 
wants a clear understanding of the industry, wants 
to know something about how cosmetics are made, 
who is working on a small scale with the handicap of 
little experience or knowledge, will find the book 
easy to understand, a great help and guide. 


Over 70 cosmetic products described, with 
formulas and manufacturing discussions. 


64 chapters 


By far the largest and most comprehensive book 
published on cosmetic manufacture. 


ORDER AT ONCE! 


“Modern Cosmetics’ 
$@-00 


Beautifully Bound 
364 Pages 





When you need just the right 
chemical to make your idea 


or your product “click” — 


reach for 


Albert Verley Aromatics 


> > > »> 





New edition of this beautiful, 
useful, reference book now on the press 





— be sure your name is correctly listed to receive a copy 


New suggestions for basic floral 
odors... many new chemicals and 
specialties . . . complete list of 
natural products by V. Mane Fils 

. 12 new color plates . . . Every- 
thing you always expect of a new 


Albert Verley price book,and more. 


Today, when world conditions 
more than ever emphasize the 


Albert Verley 


atomalick- 


ALBERT VERLEY, INC., D. A. Bennett, President © 1621 Carroll Ave., 


CHICAGO, ILLINOIS e 114 EAST 25th STREET, 
MEFFORD CHEMICAL CO., LOS ANGELES 
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value of a dependable source of 
supply in America, you owe it to 
yourself to study this book — to 
acquaint yourself with the tremen- 
dous job done by the house of 
Albert Verley in developing com- 
plete manufacturing facilities for 
fine aromatic chemicals and the 
famous specialties of Dr. Albert 


Verley, entirely inthe United States. 


Tear out and mail 
PTTT Tit fTii titi 


Please send me the n 


Name. 


ALBERT VERLEY, INC., 


v 
v 


Fill out the cou- 
pon—tear out and 
mail today to re- 
serve your copy. 
Distribution limit- 
ed because of the 
cost of issuing this 
beautiful book. 








on ee 


SSA 19S eee 
1621 Carroll Ave., Chicago, Ill. 
ew edition of ‘‘Albert Verley Aromatics.”’ 


Position 





Cc 








1 7 


NEW YORK — 


Address. 





City 
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= 
THE DURLIN CORPORATION 


Producers of The Most Talked About Nail Enamel in The World 
Il WEST 42nd STREET NEW YORK, N. Y.. U. 8S. A. 


DURLIN Gives You Service 
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TO IMPROVE THIS SEASON’S SUN TAN PREPARATIONS a 


400 
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WAVE LENGTH-MILLIMICRONS 


0.00 


—= 
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O40 0.60 030 
TRANSMISSION FACTOR 


~ SUNAROMES 


PERFUMES THAT SCREEN OUT BURNING RAYS 


Now you can make your sun tan product 
in a simpler, modern, more effective way. 
All that you do is mix Sunarome Perfume 
with the medium you prefer . . . water 
gum, water alcohol, water alone, liquid 
cream base, mineral oil, fatty oils or other 
bases. It's the perfume compound itself 
that effectively screens out the burning 
rays of the sun. 


Sunaromes have been tested by the 
spectrophotometer, under the summer 


sun and by an increasing number of - 


users. They are positive in their protec- 
tion . . . non-irritating to the skin, soluble 


in water, alcohol and oil, inexpensive, 
and are available in a wide selection 
of odors. 


SEND FOR SAMPLE AT ONCE! 


Also descriptive leaflet giving complete data, prices, etc., 
and many valuable formulas. 


CHEMICAL COMPANY, INC. 
603 Johnson Ave., Brooklyn, N. Y. 
MANUFACTURERS OF AROMATIC CHEMICALS, NAT- 


URAL DERIVATIVES, PERFUME OILS, ARTIFICIAL 
FLOWER AND FLAVOR OILS 


STOCKS IN PRINCIPAL CITIES 





HYDROXY 
CITRONELLAL 
SPECIAL 


Stability in Soap and Cosmetic 
Perfumes is assured by the use 
of HYDROXY CITRONELLAL 
SPECIAL. 


The fact that ordinary Hydroxy 
Citronellal turns rancid in time 
has long been a drawback. This 
new product remains stable 
indefinitely. 





The odor you incorporate in your 
product is of no greater value to 
you than its condition on reaching 
the ultimate consumer. 


Considering the fact that HY- 
DROXY CITRONELLAL SPECIAL 
. . . because of its stability ... is 
no more costly in the long run than 
the ordinary grade, it is readily 
understandable why some of the 
largest users of the product have 
adopted it. 


Requests for samples on your 
firm's letterhead will be. promptly 
answered. 


AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 Varick St., New York ° Transportation Bldg., Los Angeles, Cal. 
9 S. Clinton St., Chicago, Illinois 907 Elliott St., West, Windsor, Ont. 
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FINGERPRINT 
UNIFORMITY 


may almost be obtained in cosmetics manufacture with standardized 
procedure, controlled temperature ... and uniform basic materials. 
Mallinckrodt Chemicals attain such necessary uniformity because 
M. C. W. chemical engineers themselves obey these rules in manu- 
{ facture. The only time a lot of Mallinckrodt Chemicals deviates from 
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MY the texture and physical make-up of a preceding lot is when our 
>, scientists have made a change for the better. Isn’t that the type of 


chemical house you want working for you? 


KEY CHEMICALS FOR QUALITY COSMETICS 


y Zine Sulfocarbolate * Potassium Sulfite ° Bismuth Subnitrate 
/ Barium Sulfate ° Zine Stearate °* ##$Magnesium Stearate 
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St. Lovis, Mo. New York, N. Y. 
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FINE CHEMICALS 
Nainekrodt. 


SINCE 1867 





WHICH OF THESE 5S GRADES FOR YOU? 


Eye-Evidence—Test-Tubes each con- 
tain (from left to right) a half ounce 
by weight of Extra Heavy, Heavy, 
Medium, Light and Extra Light 


grades of Mallinckrodt Bismuth Sub- 


BISMUTH SUBCARBONATE “= o"™ 


EXTRA HEAVY « HEAVY e« MEDIUM ec LIGHT « EXTRA LIGHT 














Mallinckrodt offers special grades to meet the particular 
requirements of the medicinal manufacturers — dense grades 
for tablets — medium densities for powders and alkaline mix- 
tures (supplied on unspecified orders) —light fluffy grades 
for suspensions. BOTTLE OR BARREL... 


@ BISMUTH SUBCARBONATE EXTRA HEAVY Mallinckrodt Spells Quality 


About 18 fluid ounces per pound 


e BISMUTH SUBCARBONATE HEAVY 
About 22 fluid ounces per pound 


ey BISMUTH SUBCARBONATE MEDIUM 
About 30 fluid ounces per pound 


4) BISMUTH SUBCARBONATE LIGHT 
About 50 fluid ounces per pound 


© BISMUTH SUBCARBONATE EXTRA LIGHT 
About 85 fluid ounces per pound 


All grades of Bismuth Subcarbonate have good light stability 
and are of fine particle size — passing a No. 325 mesh sieve. 
Other Outstanding M.C.W. Bismuth Compounds:—Bismuth 
Subgallate, Bismuth Subnitrate, Bismuth Subsalicylate, Bis- 
muth Oxide, Bismuth Lactate, etc. 
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MALLINCKRODT CHEMICAL WORKS 


2nd AND MALLINCKRODT STREETS 70-74 GOLD STREET 
ST. LOUIS, MO. NEW YORK CITY 
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PROFIT THROUGH DEALS 


D*™ combination offers, and like merchandising stunts have 

many times been roundly condemned by manufacturers, 
wholesalers, and retailers, as disturbing influences in the drug 
business. However, these practices continue to be used widely, 
and today the practices seem to have reached still higher limits. 
One of the most prominent stunts today is to give a smaller 
package with a larger package of the same ages and let the 
consumer purchase the two for the price of the larger package 
alone. The smaller package is supposed to be a sample which 
the consumer can try first, and then, if he does not like the 
product, he can return the larger package and get his full pur- 
chase back. In fact the scheme is simply a method of cutting 
the price to the consumer, which might seem wise with the 
pe retail prices of today. 


Bz the deal system is being more loudly condemned today 

than ever before to our knowledge. Even druggists who 
move large quantities of merchandise and who supposedly are 
able to take advantage of all deals are complaining bitterly. 
Druggists are being oversold because of the deal system, but they 
feel they must purchase deals to make that additional profit. 
Now that we have price maintenance, which was supposed 
to produce adequate profits on the fixed selling prices of goods, 
most items are sold at fixed minimums and list prices at retail 
are a thing of the past. Therefore, it has not only been neces- 
sary to put a floor under prices, but it is necessary to force 
the retailer to buy more goods than he can use so that his 
profit will be adequate. 


B"? if the retailer cannot sell the extra goods which he gets 

from the deal, his profit is tied up in dead merchandise. 
Sooner or later this is going to wreck him. He cannot offer only 
a few products of the same type and therefore move all his deal 
merchandise, but he must carry all the products that his cus- 
tomers demand. Any way that the retailer tries to figure it, he 
is licked if he tries to get his profits by means of deals. Surely 
it is time that the manufacturers tried to devise some method of 
letting the druggist make more than a paper profit which only 
serves to crush him. 


The Drug and Cosmetic Industry 





THE ET.C. AND ORIGIN 


HE action of the Federal Trade Commission in its 
attempts to protect the public against any mis- 
understanding of the origin of the products of this in- 
dustry has certainly reached the ridiculous stage. But 
beyond this the Commission is proving itself inconsist- 
ent and is apparently taking the attitude it will force 
manufacturers of products made from imported in- 
gredients to say that the product is made here when the 
foreign product is preferred, or to say that the product 
is made abroad when the American product is preferred. 
In the case of perfumes there is undoubtedly a prefer- 
ence in this country for products imported from France. 
For this reason, the majority of our perfume houses sell- 
ing the great bulk of our fine perfumes are branches of 
French houses. Many of these branches have been in- 
corporated as American companies. Many of these 
houses also import the perfume concentrates from 
abroad and mix them with alcohol here. Others import 
their products in the finished packages, while still others 
import their perfumes in finished packages, while they 
import the concentrate for making the toilet water. 
Into this complicated situation the Federal Trade 
Commission barges like a bull in a China shop. They 
say that American corporations owned by the foreign 
houses are not French or English companies since the 
head offices of the companies are in this country. They 
say that Yardley of London, Inc., is misleading as a 
name and that the word “London” must be dropped 
from the name of the company. Furthermore, although 
the perfume concentrates for Yardley products are im- 
ported from England and are the same as the bases of 
the products sold in England, the company must drop 
such expressions as “English” or “Old English.’’ The 
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Perfumes made here from imported con- 
centrates by branches of foreign houses 
must be labeled domestic and throw off a 
foreign atmosphere. But tooth brushes 
made here from imported handles and 
bristles cannot be labeled domestic. 


Commission says in its order that “many users of cos- 
metics and perfumes consider that such articles made or 
compounded in England are superior to similar articles 
produced in the United States.” 

Similarly with Rigaud, Bourjois, and others, the 
Commission will not allow any references to the French 
companies with which they are associated. No mention 
of Paris can appear; if French names are used for the 
perfumes, it must be clearly stated that the perfumes 
are of domestic origin. The Commission concedes that 
these companies have the right to state the country of 
origin of the various ingredients when immediately ac- 
companied by an explanation that the products are 
compounded in the United States. In these cases, the 
Commission arrives at the conclusion that perfumes of 
French origin are preferred by the American people. 

But at the same time that the Commission becomes so 
particular about the perfume and cosmetic manufactur- 
ers stating that their products are made in the United 
States although the main part of their products comes 
from abroad, they completely reverse themselves in the 
case of toothbrushes. For last month we reported a 
cease and desist order issued against a toothbrush made 
in this country from an imported handle and imported 
bristles. Here we had an instance of a little sharp prac- 
tice perhaps, but the facts and the decision are interest- 
ing. In this case the holes drilled into the handle for in- 
sertion of the bristles were drilled so that the word 
“Japan” was completely obliterated from the handle. 
Then the bristles were inserted, and brush was marked 
“This brush is made in U. S. A.”” The Commission finds 
that ‘‘a substantial portion of the buying public has in- 
dicated a preference for American made products, in- 
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THE FEDERAL TRADE COMMISSION 


cluding toothbrushes.” Therefore, although the brush 
was made in this country from imported ingredients, the 
Commission finds the practice misleading since “the 
toothbrushes were not wholly ‘Made in U. S. A’.” 

An American firm which went by the name of London 
House, Ltd. has been in existence in this country for 
many years and is an importer of English brushes. The 
advertising of this company helped to create an English 
atmosphere in keeping with the name of the company 
and the country of origin of the products which it sells. 
However, this company has signed a stipulation by 
which it agrees to change its name and drop the creation 
of an English atmosphere in its advertising. 

Perfume and cosmetic manufacturers have no idea 
how far this trend will go. They consider it silly, but 
until some of the cases now on appeal are settled one 
way or another by the courts, they do not know what 
to do about it. The question now arises will the Com- 
mission follow this thing to it ultimate conclusion and 
insist on such things as “Brothers” instead of “Freres”? 
Will they insist that accents which give name a French 
tone be taboo? 

Certainly it is apparent that the Federal Trade Com- 
mission is proceeding on the assumption that by and 
large the American public is composed of morons. And 
by following this assumption, the Commission likes. to 
classify all merchandising efforts as deceptive acts and 
practices so that it can exercise complete control over all 
business. 

Certainly the Commission can have no objection to 
domestic manufacturers using French or English names 
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to their products so long as these manufacturers state 
clearly that the products are made here. We suppose 
that a manufacturer can create any kind of an at- 
mosphere he likes around his products so long as he 
clearly states that the products are domestic. Certainly 
the advertising of Kraft Old English cheese creates an 
English atmosphere but only for the purpose of convey- 
ing the thought that this domestic cheese is similar to 
the imported English cheese. 

We fail to see, under these circumstances, why a firm 
like Yardley, which brings in a concentrate of lavender 
from London, is not able to call its lavender products 
“Old English.” It would seem to us that these products 
are more truly English than an imitation of an English 
cheese. Certainly the story regarding the compounding 
of these products can be told in advertising without 
deception, and the products can still be called “Old 
English.”” Furthermore, the firm could properly be 
called Yardley of London without deception so long as 
the firm is owned abroad. The fact that the corporation 
is a domestic one and therefore the head office of the 
American company is here, makes the direction of the 
company and the compounding of its products very 
little English. 

It is difficult to understand the workings of the minds 
of the five Federal Trade Commissioners when they ar- 
rive at such conclusions as they did in these cases and 
believe that they are serving the public good. We fail to 
see wherein the public benefits from such orders as 
these. We are of the firm opinion that the consumer 
will only become completely confused if these orders 
stand and more are issued. 

(Continued on page 406) 
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WRAPPING MACHINE 
PROBLEMS 


VEN in the early days there was continual strife 
between the manufacturer of the machine and the 
supplier of the materials which it used; paper, glue, and 
the like. Very often special papers had to be developed, 
or the wrapping machine wouldn't work. In those days, 
all wrapping materials were fed in sheets and even after 
all these years some suppliers forget that the grain 
should run in the direction the sheet is fed from the 
magazine. This is because wrappers are held in a stack 
by needles or daggers and removed one by one by 
rubber rollers whose tension is uniform. If the needle or 
dagger pulls through the sheet with the grain, the resist- 
ance will also be uniform, but if it has to do this across 
the grain the result is uncertain because usually the 
resistance varies and a piece of the wrapper is torn out 
instead of the needle making a straight slit through it. 
This generally results in a crooked wrapper and an un- 
satisfactory package. Waxed paper which came later 
could, of course, only be fed from a roll. Here again one 
wrapping machine manufacturer said that only one 
brand of waxed paper could be used on his machine and 
the company that made that waxed paper was finan- 
cially interested in his particular wrapping machine. 

How times have changed! I can safely say that of the 
wrapping machines built at the present time 90% or 
95% of them use material in rolls, and this is true even 
of the high speed chewing gum wrapping machines 
which wrap 800 or 900 sticks a minute. 

This change is due largely to the introduction of 
transparent cellulose and wrapping machines had to be 
developed to wrap and glue it. No sooner had the use of 
plain cellulose been perfected than the manufacturers 
developed a moistureproof material, and the wrapping 
machine manufacturer had to start all over again and 
find a way of making this stick. This was really pioneer- 
ing work, and for a time presented, apparently, unsur- 
mountable obstacles. As we all know now this difficulty 
was conquered by the use of a solvent. Other problems 
such as static had to be cured by the use of static 
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eliminators. An entirely different technique had to be 
worked out in the case of Pliofilm, but I am glad to say 
it has been solved. 

We do not consider the handling of cellulose and 
acetate wrappers, taken separately, as problems any 
longer. However, the latest problems are combinations, 
either incorporating laminated material with one or the 
other of the above-mentioned materials, or else some 
highly special coatings, which are sometimes even 
mysteries to their manufacturers. 

It will be well to dwell on this problem in its relation 
to our customers, because the material is usually sold 
to them first. The samples of this material are printed 
and shown, and their appearance is such that the pros- 
pective customer is very much interested and, without 
giving much thought as to how the new material will 
operate on their existing machines, he puts in an order 
for the material. The first disappointment comes when 
the new wrappers are tried on their wrapping machines. 
It may show up in the feeding of the sheets, or if success- 
ful at this point, probably no trouble is encountered 
until the wrapper is to be sealed. Then it is found that 
the adhesive which they have been using constantly with 
success on their old wrappers does not stick with the 
new material. 

From then on a series of disappointments, with con- 
sequent loss in production and faith in the ability of 
wrapping machines, ensues. The general complaint is 
that the packages must rest longer on drying conveyers, 
stackers, etc. We sometimes utilize heated plates for 
drying, but this is not practical with certain highly 
glazed papers, where the coating will stick to any 
heated surface. This grief occurs not only with coated 
papers, but with laminated foil wrappers and special 
water-proof, moisture-proof, or other proof material as 
well. 

We recently had an order for a machine to wrap an 
article in a wrapper which to us looked no different than 
an ordinary printed wrapper for which we had built 
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machines for years. Everything went well with the 
machine. The articles were wrapped very neatly, but 
the ends just would not stick. We tested them for the 
time required for sticking, and found that the amount 
of time required would have taken an unheard of length 
of discharge conveyor. Incidentally, these people sup- 
plied us with an adhesive in special powder form, which 
they claimed they had been using successfully by hand. 
However, neither we nor certain glue companies were 
able to produce an adhesive which would stick these 
satisfactorily in a reasonable length of time. Here is a 
case where the successful operation of a machine was 
dependent upon a satisfactory adhesive which could not, 
be obtained. 

Another problem we have encountered is that some of 
our customers take the guaranteed speed of our ma- 
chines too lightly. When the machines are sold for a cer- 
tain speed, they are tested at this speed for satisfactory 
results. However, when they get to the customer’s 
plant, after a short period of time, the machines are 
stepped up higher and then the fun begins. The first 
trouble they encounter is that the packages do not stay 
sealed. Another is that there is not enough heat in the 
heaters, etc. They are all so ready to condemn the 
operation of the machine because they cannot step up 
its speed over and above that for which it was con- 
tracted. 

There is one point we wish to bring home in connec- 
tion with this subject, and that is, we all want to be out 
ahead of the pack. The customer to have the latest in 
wrapping material and sales appeal; the machinery 
builder to have the equipment to anticipate any forward 
step in connection with improved wrapping material. 

Our suggestion would be to plan changes in present 
materials carefully. This can be enhanced by the cus- 
tomer’s giving the equipment manufacturer information 
regarding the various qualities of the wrapper, both 


*Vice-president Package Machinery Co., delivered at Packaging 
Conference, New York, March 26. 
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favorable and unfavorable, so that he can provide 
equipment to satisfactorily handle this material. 

The paper supplier, for his own interests, should con- 
sult the manufacturer of the equipment on which his 
prospective customer intends to use the material. In 
this way, a large proportion of the difficulties could be 
taken care of before they run into real problems. So 
much for glue. 

When transparent cellulose materials were first intro- 
duced there were no presses capable of printing this 
material. In fact, the only rotary presses which were 
available commercially were for waxed paper and here 
the cutoff was definitely limited by the size of the print- 
ing cylinder. As time went on users of transparent 
cellulose demanded that this material be printed, and 
first on plain cellulose and then moisture-proof success 
was gradually achieved and more colors added until 
beautiful work is being produced. 

While this development was going on the wrapping 
machine manufacturer was not idle but was anticipating 
the time when registration of design would be called for. 
Fortunately this demand was taken care of by the in- 
vention and development of the photo electric cell. 
Since the practical development of this device we have 
worked very closely with the suppliers of the electric 
eye unit, and I am giving you here some technical in- 
formation furnished by one of our experts. I am sure it 
will be of interest to some of you who have to print the 
material which is to run on the machine. 

Dealing particularly with the electric eye unit, we 
should note that the amount of light falling on the 
photocell determines the amount of output given. With 
the high speed photocell units, the amount of light 
change is the factor which controls the operation. 

Bearing these in mind, the size of the aperture is, 
obviously, what will determine the accuracy of place- 
ment, and within reasonable limits, the smaller the aper- 
ture, the more sensitive the outfit will be. For good 
accuracy, the aperture should be made comparatively 
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narrow and long, so that a short travel of the sheet gives 
a complete eclipse. The combination of the accuracy of 
the paper feed and the accuracy of the photocell control 
gives the accuracy of the cutoff length to which must be 
added the accuracy of placement on the package for the 
final result. The size of the printed spot should be such 
that complete eclipse of the aperture can be made and 
the width of the spot should be the width of the aper- 
ture, plus a safety margin. 

As regards the color of the spot, it should be noted 
that the response of the photocell is not dissimilar to the 
response of the human eye. The human eye responds to 
yellow most of all, and to the reds and blues to a lesser 
degree. The photocell responds to reds and yellows 
most of all, but less to the violet, blue, and green end 
of the spectrum. Because of the sensitivity to the red 
and yellow end of the spectrum, the output of the photo- 
cell is greater with a red light than a blue light, and with 
a red light, that is with light shining through a red spot, 
the output of the photocell may be as great as it was 
before there was the added interference of the printing. 
While we have successfully handled red and yellow 
print, the contrast from red or yellow is not enough, as a 
rule, to give very robust operation. 

As regards voltage variation on the supplying line, 
the photocell unit itself will stand approximately a 10% 
variation, but with a 10% variation on the light bulb, 
the drop in lighting is considerable. This light change 
can be enough to upset operation. Generally speaking, 
a factory lighting line is within the workable limits. 
Power lines with motors on them which are starting and 
stopping, tend to be very bumpy and to have surges of 
current which do upset operation. If motors, heaters, 
etc., have been put on the lighting line, causing exces- 
sive voltage variation, a separate line taken from the 
switchboard will, probably, be necessary. An alterna- 
tive is to use a voltage regulator of the balanced trans- 
former or a similar type which takes a varying voltage 
input and delivers a steady voltage output within the 
required limits. 

Getting back to the suppliers of printed roll stock, I 
am sure that they are watching the development of 
gravure presses because these give satisfactory multi- 
color printing jobs and the printing roll can quickly and 
easily be changed so that various cutoff limits demanded 
by the limits of a proper sized wrapper can be given to 
accommodate a specific package. 

When a user contemplates a change in the size of the 
package, it is advisable to consult the machine manu- 
facturer in order to avoid major changes in the machine, 
as otherwise, it may be found that the new package ex- 
ceeds some limit on the machine, or for some reason 
requires a change in the style of wrap. 

A good example of this is the revelation type wrapper 
which requires a change in the folding in order to seal 
the waxed paper to the waxed paper, because the waxed 
section does not seal firmly to the Cellophane. A 
further example is a very thin package which requires 
the folds brought under the package rather than being 
made on the end, in order to obtain a firm wrap. 
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If flaps on packages must be used, then the direction 
in which the packages are fed will affect operation. The 
printing may be such that it requires the loose end of the 
flap to be placed on the front side. It would be advisable 
from the machine point, to reverse the printing so that 
the flap trailed. A box may have extension edges and, 
by changing around the direction in which it is fed, it is 
possible that you may avoid doing the folding over 
protuberances. 

It may also be a great advantage to turn a package 
round, in order to prevent goods spilling out of it. A 
minor modification to a carton may give the necessary 
added strength and, an example of this is a tuck and 
type carton with side flaps which are made to fit the 
carton to give the necessary strength to hold the carton 
square. Without the supporting side flaps, the carton 
may lean over and get out of shape. A simple lock may 
sometimes be added to prevent the end of a carton 
pushing in and similarly, a folded type carton or boat 
may be folded in such a way that the filled goods will 
help to support the carton and hold it in shape. If the 
carton is folded so that it naturally springs out rather 
than in, the bulge can cause loose wrapping, and par- 
ticularly, jamming in the folders. 

A further example is the case of a carton which has a 
folded bottom with a joint made in the middle of the 
bottom. Such a carton may quite easily collapse when 
you try and lift it, whereas, if the joint were moved over 
to the side, you get the added support from the side 
wall corners. 

Again, there is the boat which has the sides cut down 
so much that it breaks its back of its own weight. A 
folded-over side, giving a double thickness of cardboard 
or a comparatively small addition to the height of the 
side, can give the extra strength to make the carton or 
boat rigid. 

As a further precaution I again suggest that where 
there is any doubt about the satisfactory use of ma- 
terials on any type of wrapping machine that the user or 
prospective purchaser of that equipment submit samples 
of all his materials, wrappers, adhesive, tape or what- 
ever else is involved, to the machine manufacturer be- 
fore ordering any of them in quantity. Such a move will 
not only prevent a possible loss of money through the 
scrapping of improper material, but should benefit pro- 
duction by holding the machine manufacturer respon- 
sible for the performance of his equipment if he ap- 
proves of the material to be used. 





The E.T.C. and Origin 


(Continued from page 403) 


Fortunately for manufacturers of this industry sev- 
eral of these cases have been appealed to the United 
States Circuit Court, and will eventually reach the U. S. 
Supreme Court. When these cases are decided we shall 
know whether or not the Federal Trade Commission is 
right in its interpretation of the law. 

(Continued on page 409) 
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HEPARIN 


ies ability to coagulate is one of the most important 
characteristics of the blood. There are times, how- 
ever, as in transfusions, when an anticoagulant, some- 
thing that will slow up or delay clotting, is vitally 
needed. A few such substances are available to medi- 
cine—sodium citrate, hirudin (obtained from the com- 
mon leech), and heparin. Of these, only heparin is a 
normal constituent of the body; considered one of the 
basic materials responsible for maintaining the normal 
fluidity of the circulating blood, and acting in opposi- 
tion to the coagulating mechanism. When used thera- 
peutically, heparin is said to combine the highest 
efficacy as an anticoagulant with a complete absence of 
other changes in the blood.’ 

As far back as 1772, Hewson observed that tissue 
from the large blood vessels delayed the normal coagu- 
lation of the blood. It was not until 1918, however, 
that Howell and Holt? demonstrated that a potent sub- 
stance possessing this property was to be found in the 
liver. Later, heparin, as this anticoagulant was called, 
was obtained from other organs, particularly the lungs. 
Since that time much work has been done to isolate 
pure heparin, so as to study its chemical and physiolog- 
ical properties and to open new fields of practical appli- 
cation for it. The present knolwedge of the chemical 
structure of heparin, over which there is still much 
divergence of opinion, may be attributed largely to the 
work of Jorpes of Stockholm® and of Charles and Scott 
of Toronto‘, although others” ® have contributed con- 
siderably to the research on this substance. According 
to Jorpes, heparin is considered to be a mucoitinic sul- 
furic acid, a view largely substantiated by another, 
more recent analysis.” Further work has shown that 
the high molecular heparin polysaccharide is built up 
from glucuronic acid, glucosamine, acetic acid and sul- 
furic acid. The Toronto investigators’ studies showed 
that the empirical formula for heparin could be ex- 
pressed as CogH,;0;9N2S;. The sulfur content of differ: 
ent heparin preparations varies, however; Charles and 
Scott found 11.5 per cent. sulfur in heparin from the 
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lungs while Jorpes obtained 13.6 per cent. in liver- 
heparin. This is an important consideration, since re- 
cent work has shown that the anticoagulant activities of 
different heparin preparations varied with their sulfur 
content, the potency increasing with the higher per- 
centages of this element.® 

The properties of heparin reflect what is known of its 
chemical nature. The potency of this anticoagulant is 
unaffected by oxidizing or reducing agents and by 
ordinary enzymes. Since it is resistant to heat, the 
product may be sterilized by autoclaving. Further- 
more, solutions of heparin are not susceptible to bac- 
terial contaminations.° 

As has been indicated, heparin is largely obtained 
from the liver and lungs. The walls of large blood 
vessels are also excellent sources from which heparin can 
be prepared. Other organs, however, contain their 
complement of this essential substance. The normal 
heparin content of various tissues, obtained from dogs 
in experimental studies, expressed in units per 100 
grams of fresh tissue is for the lung 1100, liver 2800, 
spleen 210, heart 100, kidney 400, muscle 400, blood 10 
and intestine 730."° There appears to be a definite rela- 
tionship between the quantity of heparin present in a 
tissue and the number of a certain type of white blood 
cells, known as “mast cells” (basophylic leukocytes), 
present.'' By special staining technics the place of 
origin of heparin was found to be these mast cells. Their 
localization in the vessel walls, liver and lungs further 
substantiates the view that heparin is concerned with 
maintaining the fluidity of the blood.” 

Various methods of producing and purifying heparin 
have been tried and advocated, but the procedure 
worked out by Charles and Scott is now most generally 
used by researchers and clinicians. With this method, 
heparin extracts from tissues or from commercial 
preparations are converted into a crystalline barium 
heparin compound. This is used for the production of 
pure heparin by precipitation with acetic acid after the 
barium has been removed by the addition of an excess of 
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ammonium carbonate. Compounds of heparin with 
benzidine, protamine, brucine and quinine have also 
been produced. The benzidine heparin is especially 
interesting. It is partially insoluble, but when injected 
subcutaneously has a prolonged and delayed action on 
the blood clotting time, its effects being analogous to 
the action of protamine insulin on the blood sugar. The 
heparin protamine preparation is completely insoluble 
and is inactive, and the injection of protamine neu- 
tralizes the effect of previously administered heparin.'* 

When chemically pure heparin is injected intraven- 
ously into animals or man, it causes no ill effects. Large 
or repeated doses may, however, sometimes induce a 
rise of temperature, but cause little rise in blood pres- 
sure or other untoward effects. Nor is the blood picture 
affected. The mechanism of heparin’s anticoagulant 
action on whole blood and plasma appears to be inde- 
pendent of the presence and type of disease. The gen- 
eral opinion is that injected heparin soon passes from 
the blood and is stored in the tissues, chiefly the intes- 
tine, before being excreted in the urine.’ Although 
Reinert and Winterstein’ state that about 20 per cent. 
of the heparin injected intravenously appears in the 
urine, other workers'” ' contend that the in jected sub- 
stance appears to be destroyed in the body and not 
excreted in the fluid wastes. 

Since heparin is inactive when given orally, it must be 
administered parenterally. Intramuscular injections 
even with relatively large doses of heparin, are prac- 
tically without effect. The action of heparin is most 
rapid when it is given intravenously, the anticoagulating 
effect being obtained in a few minutes. The same effect 
is much slower—a matter of two to four hours—when 
given by any other route, such as the subcutaneous. 
The dose required for humans and animals is the same; 
one milligram of pure heparin per kilogram of body 
weight, injected intravenously, raises the coagulation 
time from a normal of about four and one-half minutes 
to from 30 to 45 minutes. 

Crystalline barium heparin salt, which is apparently 
remarkably uniform in potency, has been adopted as a 
standard, each milligram of the crystals containing 100 
units of anticoagulant activity.’* Not all workers have 
accepted this standard, however, and for this reason 
many prefer to designate heparin dosage by milligram 
rather than by units. 

This reference standard has proven useful, neverthe- 
less, in the purification of heparin, which involves the 
standardization of the various fractions by testing their 
anticoagulant power. A simple method for comparing 
unknown samples with a standard preparation of pure 
heparin has been worked out and which takes into con- 
sideration the variable factors due to the normal differ- 
ence of clotting time of the blood of individual animals. 

Despite incomplete knowledge of its chemistry and 
physiology, heparin has already proven its value as an 
adjunct to the medical armamentarium. At present 
the most important use for this substance is in the pre- 
vention of coagulation during blood transfusions. In 
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transfusions, heparin may be added either to the blood 
after it is withdrawn from the donor or it may be in- 
jected into the donor before blood is removed. The 
quantity given will determine the length of time non- 
coagulable blood may be obtained, the usual dose being 
one milligram per kilogram of body weight; this is 
usually from 70 to 75 mg., or approximately 1.5 ce. of a 
5 per cent. solution. With this quantity the anticoagu- 
lant effect persists for from thirty to sixty minutes or 
more, allowing sufficient time for withdrawal of the 
needed blood. 

Hedenius’®, one of the leading advocates of donor 
heparinization, believes that certain conditions should 
be fulfilled in an ideal blood transfusion: (1) the technic 
should be so simple that no lengthy preparation or large 
staff is needed, (2) it should not injure the donor or 
recipient, (3) it should be possible to transfuse the de- 
sired amount of blood, (4) it should be possible to per- 
form the transfusion with the donor and recipient in- 
separate rooms and, (5) whole blood should preferably 
be used. That the heparin blood transfusion method 
fulfills all of these requisites has been amply demon- 
strated by the work of Hedenius, and of Knoll and 
Schurch”’ and, in this country, by the investigations of 
Sappington.” This method allows the use of whole 
blood in its natural state and does not involve the use 
of any substance foreign to the body. Also, it has no 
anticoagulant effect on the recipient’s blood, or any 
other disturbances. Furthermore, it has all of the ad- 
vantages of the citrate methods, but none of the dis- 
advantages, such as a possible excess of anticoagulant 
when the expected amount of blood is not obtained. An 
important consideration is the fact that the transfusion 
can be performed with any equipment available and 
the technic should therefore prove of value particularly 
in performing transfusions away from a hospital. 

After surgical operations, few complications are more 
dreaded than the formation of blood clots in the blood 
vessels. When these occur, death is the usual, rapid 
result. Recent studies, however, have shown that by 
the use of heparin it may be possible to prevent throm- 
bosis and blood clot embolism, both of which cause 
plugging of blood vessels. Although the heparin pro- 
cedure has been tried extensively on animals and clin- 
ically tested on hundreds of patients, more work has 
has to be done before the method can be fully eval- 
uated.'® Nevertheless, the present indications are most 
promising. Animal experiments have shown that a 
large dose of heparin usually prevents or delays the 
formation of these dangerous trombi.”” 

Heparin had been clinically administered to more 
than four hundred patients at the time of Murray’s 
London report. In no case was there evidence of 
phlebitis or thrombosis with embolism during or after 
the administration of heparin, nor were any toxic 
effects noted in any case. 

The efficacy of this mode of treatment is well illus- 
trated by the fact that after major operations, such as 
gastrectomy (partial removal of the stomach) there 
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were no deaths from pulmonary embolism in heparin- 
ized patients. This is quite remarkable in view of the 
fact that the usual death rate from such causes after 
this type of surgery ranges from two to seven per cent. 
However, all that heparin does is to prevent the forma- 
tion or growth of a clot, it will not dissolve a blood clot 
or thrombus already formed. Heparin treatment has 
likewise proven its worth in treating other cases of pul- 
monary embolism and in cases of mesenteric throm- 
bosis. Mesenteric thrombosis is almost always the 
cause of death after splenectomy, but the few patients 
treated with heparin survived. Although this phase of 
heparin’s usefulness has not been explored, theoretical 
considerations indicate that this agent should be of 
value in the treatment of coronary and cerebrovascular 
thrombosis. Thus if the coronary artery was not 
occluded at the beginning of an attack of coronary 
thrombosis, heparin might be employed to prevent 
complete blocking or closing. 

In a recent report, Olovson”’ emphasized the import- 
ance of early heparinization in cases of arterial embol- 
ism. His work shows that heparin treatment is most 
important before arteriotomy (surgical division of any 
artery) or before the onset of conservative treatment. 
Heparin, he states, should also be given after the opera- 
tion and during conservative treatment until the danger 
of secondary thrombosis is over. Although the use of 
heparin causes the bleeding to last longer and to be 
more intense, no after-bleeding occurred and no hemo- 
toma was found. A local hemostyptic had good effect 
and in no case of arteriotomy did secondary thrombosis 
occur. 

From the report of Murray and Best,”* which takes 
experimental limitations into consideration, it may be 
stated that the indications for the use of heparin are 
found in, (1) postoperative cases, (2) phlebitis, em- 
bolism and operations on blood vessels, (3) blood trans- 
fusions, and (4) coronary thrombosis and cerebrovascu- 
lar thrombosis. 

However, late in 1939, a possible new and very im- 
portant use for heparin was suggested in two prelimin- 
ary reports on the treatment of the almost invariably 
fatal disease, subacute bacterial endocarditis, an infec- 
tion of the lining membrane of the heart. In the first 
report, that of Kelson and White,”° heparin was used in 
combination with sulfapyridine, the powerful bac- 


tericidal drug; in the second, written by Friedman, 
Hamburger and Katz,” heparin is used alone. In both, 
heparin apparently is employed to prevent the settling 
out of fibrin and platelets (both blood-coagulating fac- 
tors) which form a mass on the inflamed area and so 
obstruct the normal phagocytic action of the white cells 
against offending organisms. The use of sulfapyridine is 
an adjunct to the phagocyte activity in the first pro- 
cedure; the blood itself is the bactericidal agent in the 
second. In the Kelson and White series of even cases, 
three survived after this therapy and at the time of the 
report had shown “striking improvement” and had 
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been free of evidences of the disease for weeks. Both 
groups of investigators readily admit the danger of using 
heparin in such patients, but feel that the hopeless 
prognosis of the disease well warrants risk in selected, 
carefully supervised cases. Both groups likewise realize 
that their work is only of a preliminary, indicative 
nature, and that much more work on this heparin ap- 
plication is very necessary. 

It should also be mentioned that heparin may be used 
for treating blood drawn for laboratory examination, 
and may advantageously replace citrate and oxalate 
ordinarily employed as an anticoagulant for such 
specimens.” If the syringe used is moistened with a 4 
to 1 per cent. heparin solution the blood will remain 
fluid and permit more accurate chemical analyses and 
hematological examinations.® 

There is no question but that heparin would be more 
widely studied and employed as a therapeutic agent 
were it not for one important factor; its high cost. No 
doubt increased interest will stimulate more use of this 
valuable agent and greater commercial production will 
make the price less prohibitive. A synthetic prepara- 
tion will doubtlessly lower prices and research is tending 
in that direction. Meanwhile, continued study and use 
of heparin is constantly increasing the therapeutic value 
of this natural substance. 
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(Continued from page 406) 


A factor of which many lose sight is that Government 
enforcement agencies are always trying to extend their 
power so that they will be greater factors in the govern- 
ment of the country. This is the only way in which 
they can improve their positions. And to extend their 
power, it is necessary to interpret the law which they 
are enforcing as broadly as possible so as to affect as 
many people as possible. 
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COSMETIC MANUAL 


§ hee large volume of merchandise sold as deodorants 
may properly be divided into two major categories, 
namely, deodorants which act by absorbing or in some 
way neutralizing the odor of perspiration, and the so- 
called antiperspirants, which tend to stop or lessen the 
flow of perspiration. These major classifications refer to 
methods of operation; a type of classification which cuts 
across the large groupings refers to the physical form of 
the product. Thus, deodorant preparations, whether 
functioning by absorption or as astringents to retard the 
flow of perspiration, are available as liquids, powders, 
and pastes (or creams). 

Fresh perspiration, although it sometimes has a 
strong odor, may be almost odorless; stale perspiration 
is definitely unpleasant. In most instances the odor is 
due at least in part to the presence of lower molecular 
weight fatty acids resulting from chemical changes in 
perspiration usually attributable to the action of bac- 
teria. This odor may be covered, absorbed, or de- 
stroyed by substances reacting with the fatty acids. 
Eau de Cologne has long been used to cover perspiration 
and, because of its bergamot content, also has some 
antiseptic value in preventing bacterial action. Other 
newer perfume materials are said to have specific value 
in masking perspiration odors, but the mere covering of 
odors, although often completely effective, is the job of 
the perfumer, not of the cosmetic formulator. 

Powder and paste preparations may also act by 
absorbing and holding malodorous sweat constituents so 
firmly that they no longer can be objectionable. Lard, 
petrolatum, and similar fatty materials take up oil- 
soluble substances, such as the fatty acids, in much the 
same way that butter absorbs ice-box odors or enfleur- 
age greases absorb natural flower oils. Powder materials 
like colloidal clay may also act in the same way. Once 
the odor has been taken up, it is generally destroyed by 
other components of the mixture so that it cannot again 
be liberated. Zinc oxide is a highly favored neutralizing 
agent since it forms stable acid salts and has some anti- 
septic and astringent value. Precipitated chalk and 
other compounds acting as very mild alkalies are useful 
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for neutralization. Boric acid, although not powerfully 
antiseptic, is widely and effectively utilized in de- 
odorants. Zinc peroxide, and the corresponding mag- 
nesium compound, must be used in preparations not 
containing water, which immediately decomposes these 
peroxides, but they are powerful oxidizing agents for the 
destruction of perspiration. Sodium perborate is also 
useful. 

Astringent mixtures act by precipitating protein, re- 
versibly or irreversibly, thus partially closing pores and 
stopping the flow of perspiration at its source. Although 
these mixtures are occasionally responsible for local 
dermatitis because of the nature of their action, the 
local stoppage of perspiration itself is harmless. Per- 
spiration which cannot escape by way of the armpits is 
liberated other from portions of the skin surface where 
rapid evaporation prevents odors from developing. 

Concentrated alcohol, aluminum salts, formaldehyde, 
tannic acid, etc. are among the most effective astring- 
ents; ferric chloride, also extremely active, is too highly 
colored to be of much use while chromic acid, still oc- 
casionally recommended, is toxic and must be avoided. 
The formulas found in the literature generally specify 
aluminum chloride, sulfate or some other inorganic acid 
salt of aluminum and these are still the most widely 
used compounds because of their low cost and effective- 
ness. Nevertheless, they have the important disad- 
vantage of adversely affecting fabrics with which they 
come into contact. Because of the chemical nature of 
aluminum, its salts readily break down into aluminum 
hydroxide and the free acid which then attacks cloth 
and tenders it. In the past we have suggested the use of 
commercial solutions of aluminum acetate and alu- 
minum basic acetate for astringent deodorant purposes 
and they are cheap, quite effective, and harmless to 
cloth. Nevertheless, their strong odor of acetic acid is 
quite difficult to mask and for this reason they are not 
utilized. Quite recently, aluminum hydroxide in an 
active form, has been used in a deodorant paste. This 
preparation should be quite active and harmless. We 
have also suggested aluminum sulfocarbolate as a very 
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soluble, odorless, safe material for astringent use. This 
compound is now extensively utilized, although its price 
is still necessarily rather high. 

Tannic acid is little used, although it is a very effec- 
tive astringent, because of its low stability in solution. 
The odor and drastic action of formaldehyde are such 
that it is not used in modern deodorants. On the other 
hand, a compound of formaldehyde and ammonia, 
hexamethylene tetramine, has several useful properties. 
It is a white, crystalline compound, easily soluble in 
water and alcohol. It is practically neutral and has no 
odor. When in contact with acid perspiration, however, 
this comppund breaks down into ammonia and formal- 
dehyde. The ammonia combines with the fatty acids 
while the small amount of formaldehyde liberated acts 
as an astringent to stop perspiration. Since the decom- 
position of methenamin (a synonym) stops in the 
absence of acids, formaldehyde is never liberated in 
large enough amounts to give rise to an odor of its own. 
The methenamin itself, however, may be responsible for 
dermatitis, and must be used in small proportions. 

The powders are generally simplest to make and are 
relatively the least effective and acceptable. Using talc, 
or mixtures containing colloidal clay, precipitated 
chalk, etc. as the base, zinc oxide or peroxide, boric acid, 
alum, may be the active ingredients. A certain propor- 
tion of zinc or other metallic stearate should be present 
to promote adhesion. Mixing should be thorough to 
make a homogeneous product and the powder must be 
free from lumps and obvious grittiness. Powders can be 
readily applied by means of a puff but when otherwise 
applied may not thoroughly cover the area to be 
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Liquid astringents for deodorant purposes, generally 
based on aluminum chloride, should contain about one 
per cent. of boric acid to prevent precipitation that 
usually occurs in unbuffered solutions of aluminum 
salts. A small amount of alcohol may also be present to 
dissolve the perfume used and to accelerate evaporation. 
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Two examples, one based on glyceryl monostearate, 
and the other on a standard vanishing cream, are given 
of greaseless deodorant creams containing water. The 
only active ingredient in either case is methenamin, 


since astringents are usually acidic in nature and there- 
fore break down vanishing creams. Even acid emulsify- 
ing agents are not completely satisfactory with strong 
precipitants such as aluminum salts. 

(Continued on page 419) 


The Drug and Cosmetic Industry 





DECEPTIVE PACKAGING 


W: MIGHT well approach our discussion of deceptive 
packages by first enumerating the reasons for the 
occurrence of deceptive packages. 

Among these are: 

1. The desire to achieve artistic designs or individ- 

uality of packages. 

2. Commercial difficulties in the manufacture of 

containers. 

3. Filling and packing difficulties. 

4. Designing packages to give them certain required 

characteristics. 

. Packaging economy factors, such as use of same 
size container to pack same weights of various 
commodities of different densities. 

. The changing with fluctuations in cost of raw 
materials of put-in weights without changing 
the size of the package, or retail price. 

7. Force of competition. 

8. Deliberate intention to mislead and defraud. 

In the field of artistic design, we find odd-shaped 
bottles. These are frequently packed in cartons. Such 
packing of such bottles in cartons results in a carton fill 
often as low as 25%. Where the bottle itself is not de- 
ceptive some manufacturers have recently endeavored 
to correct possible deception of the packages by printing 
a facsimile or reproduction of the bottle on the principal 
carton label. The Administration has indicated that if 
this is done in such a way as to show the exact size of 
the bottle, possibility of deception will be materially 
reduced. It is difficult to portray by picture or design 
the real size of a bottle; therefore, if this method is used 
to avoid possible deception, care should be taken to 
make the facsimile appear realistic. There should be no 
strip of panel or wording, or other matter super-im- 
posed on the facsimile or reproduction which will de- 
stroy its facsimile effect and the label might declare the 
design to be a facsimile. 

To illustrate a package which may be deceptive be- 
cause of filling difficulties, I refer to excessively large 
cartons for packaging products in tubes, such as shaving 
creams, and tooth paste. To meet the filling difficulty, 
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the industry has given careful consideration to the 
problem and has worked out a formula for the manu- 
facture of reduced sizes of cartons which will more 
nearly fit the product, and is adapting its filling machin- 
ery so as to throw the tube into the new carton diagon- 
ally to accommodate the clipped end. The formula is 
known as the Bristol formula, because it was developed 
by William M. Bristol. The Food and Drug Adminis- 
tration has indicated that for the present it will take no 
exception to tubes of materials in cartons meeting the 
Bristol formula. 

Another packaging difficulty concerns materials 
which settle after packing. The Administration feels 
that good trade practice demands reasonable attention 
to the settling of the product by the manufacturer to its 
normal state before shipment in interstate commerce, 
thus to prevent the appearance of slack filling. How- 
ever, the Administration will take into account normal 
settling in determining whether action will be taken, 
provided the manufacturer has used due care in tamp- 
ing or settling the product before shipment. 

Illustrating the next category, namely, achieving a 
deceptive package because of the use of the same size 
container to pack various commodities, I will refer to 
the fact that a carton which, when packed with two 
ounces of sage will be full; but if packed with two 
ounces of ground nutmeg, it will be extremely slack- 
filled and therefore deceptive. 

The conclusion is that packers probably will need to 
subordinate the advantages of uniformity of size of 
packages to the requirement of law prohibiting decep- 
tion. 

The State of North Dakota has devised a formula 
published in their Bulletin No. 40 of August, 1933, for 
determining whether bottles are deceptive. This form- 
ula is intended to contrast the true capacity with the 
apparent capacity, since bottles made of thick glass, or 
with panels sunk in the sides or bottoms, or bottles of 
odd shapes, or with long necks appear to have a greater 
capacity than they have actually. 

I suggest to industry that the use of the North 
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Dakota formula may be valuable in studying glass con- 
tainer problems. 

Some of the characteristics of false packing are very 
obviously deceptive; some of them become deceptive 
from a comparative standpoint; in some cases the shape 
of the package effects deception; others become decep- 
tive when a manufacturer who has used a distinctive 
package changes the style and shape of that package; 
others become deceptive because of accidental faults in 
manufacturing process; and still others are recognized as 
deceptive because they depart from general trade prac- 
tice. Now let us explore these categories. 

In the category of obviously deceptive packages are 
those which are so packed as to pyramid the contents 
downward, each successive layer contained fewer pieces, 
until finally, at the bottom of the package the entire 
contents rests on a few pieces. 

In the field of comparative deception, we shall con- 
sider the effect of enlarging the face of a package. The 
commercial tendency today in some of the food lines is 
to enlarge the face of packages, and also to reduce 
weight at the same time; for example, bars of chocolates 
of various kinds are apparently spreading longer and 
wider and, at the same time, thinner and thinner. One 
wonders how far the enlargement of the face of an 
article can proceed, at the expense of both its thickness 
and its original weight, before public indignation is 
aroused. 

The shape of an article itself may throw the package 
into the deceptive class. I have in mind the molding of 
products in half shapes; as, for example, novelty candy 
items, one of which I have recently seen was molded in 
a shape to represent spools of cotton, but made in half 
shapes. These when placed in a nest of shredded cello- 
phane, give the distinct appearance of being full shapes, 
or twice their actual size. 

The category of deception by reason of change of 
style and shape of package is, in my judgment, an im- 
portant one—one to which packers should give careful 


*Chief of Eastern District, Food and Drug Administration. 
Delivered March 27, before Packaging Conference, New York. 
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thought. The deceptive result may or may not be in- 
tentional. Let me illustrate this point: A package built 
in the form of a perfect cube measuring 234” x 234" x 
234" will contain approximately 21 cubic inches. This 
will hold a quarter of a pound of tea. The face, or prin- 
cipal label or display panel, will have a size represented 
by about 7% square inches. 

Now a package built in rectangular form measuring 
3” x 3” x 144” will contain about 19 cubic inches. It 
will, if filled, contain slightly less than a quarter-pound 
of tea, but the face or display panel will represent 15 
square inches, or twice the size of the cubical package. 
Thus, the package, if displayed by its face, will appear 
to be twice the size of the conventional article. If a 
packer of tea should change the style of his package 
from that of a cube to that of a rectangular shape and 
should, at the same time, reduce the put-in weight, he 
will achieve an appearance of a larger package than the 
original, and this may be deceptive. 

Long-established trade practice has had its effect in 
fixing definite conceptions in the minds of consumers. 
With respect to many commodities, the public has be- 
come habituated to the purchase of articles in conven- 
tional amounts. In the case of coffee, the purchaser 
buys almost uniformly in units of pounds. The same is 
true of sugar, butter, and many other items. When a 
manufacturer departs from the trade practice of pack- 
ing a commodity in sizes consistent with the practice of 

(Continued on page 418) 
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ASSAY OF 
OIL OF CHENOPODIUM 


HE medicinal value of the oil of chenopodium, or 

American wormseed, appears to depend on its con- 
tent of ascaridol, a peculiar and unique terpene deriva- 
tive, which is generally formulated as an unsaturated 
peroxide, CyoH60.. 

The assay of the oil, however, is a matter of some 
difficulty. Well defined derivatives of ascaridol are 
unknown and its chemical reactions are rather obscure. 

Of the proposed assay methods, we may note: 

1. Nelson’s method, adopted in the U. S. P., based 
on the solubility of ascaridol in 60% acetic acid. 
This can hardly be regarded as an analytical method, 
and, in practice, is of limited value. Schimmel & Co. 
regard the results as high: in our experience they 
seem to be, in general, below the true values. 
Furthermore, solubility in 60% acetic acid is not 
distinctive of ascaridol. With impure oils, the re- 
sults might be quite illusive. 

. Paget (Analyst 1926, 170) proposed a method based 
on the ability of ascaridol, as a peroxide, to oxidize 
titanium trichloride to tetrachloride. The reaction 
was also studied by Broughton and Weiland (Assn. 
Off. Agr. Chem. 1930, 334) who found it satisfactory 
in practice. 

. Tusting Cocking and Hymans (Perf. Record 1930- 
80-148) found that, in acid solution, ascaridol will 
liberate iodine from potassium iodide and, under 
suitable precautions, a titration with thiosulfate is 
practical. The method was adopted in the B. P. 
1932 and, in fact, with pure oils, the results seem to 
be approximately correct. 

These two methods, however, suffer from the dis- 
advantage that the basic reaction is obscure. In cal- 
culating the result, arbitrary factors have to be em- 
ployed and obviously a factor suitable for a pure oil 
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might be quite erroneous in the case of an impure one. 
Also, the titration of free iodine in the presence of 
terpenes or other unsaturated compounds must be re- 
garded with suspicion. 

In the endeavor to find some more definite reaction of 
ascaridol, I was led to a study of its behavior with bi- 
sulfite solution. 

It is well known that many unsaturated aldehydes, 
ketones, acids, and lactones will yield sulfonates with 
sulfites or bisulfites. Dupont (Congr. App. Ch. 1912 
25-357) has also shown that certain unsaturated alcohols 
also react, and under the conditions which he specified, 
ascaridol was found to react smoothly and apparently 
quantitatively. 

With the bisulfite solutions stronger than molar the 
reaction may be violent, especially on heating. But 
with 0.25M or 0.5M bisulfite, ascaridol dissolves grad- 
ually, at ordinary temperature. Two molecules of bi- 
sulfite are required and very little sulfate is formed, 
which is remarkable, if ascaridol is really a peroxide. 
The sulfonate formed is a crystalline very soluble salt, 
not decomposable by acid or alkali at moderate tem- 
peratures. 

In fact, in this reaction, ascaridol behaves more like a 
di-ether than a peroxide and just as ethylene oxide com- 
bines with bisulfite to form oxy-ethyl sulfonic acid, the 
ascaridol sulfonate may be a dioxymenthane-disul- 
phonic acid. 

For the assay of the oil I have found it convenient to 
use a flask of the cassia oil type, but of 250 cc. capacity. 
10cc. of oil are placed in the flask with 150 cc. distilled 
water and 30 cc. of 2 N-bisulfite (C.P.). The flask is 
shaken thoroughly at frequent intervals for one or two 
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hours, or preferably on a shaking machine. Then 30 cc. 
more of 2 N bisulfite is added and shaking continued. 

The flask may be kept at 30 to 40° if convenient. 
With mechanical agitation, 5 or 6 hours may be enough. 
If shaken by hand 2 working days may be required. 
Toward the end the flask may be safely heated to about 
70°. When the undissolved oil ceases to diminish in 
volume, the flask is filled up with water and after set- 
tling, the volume of oil read. 

The essential point is to determine when the extrac- 
tion is complete. It is, hence, well to run several tests, 
with varying times, until the volume of residual oil is 
constant. A useful check also is to test the residual oil 
with Baeyer’s ferrocyanide reagent which, if ascaridol is 
present, produces a white precipitate. 

In using sodium or potassium bisulfite, a difficulty 
may arise from the production of a white precipitate in 
the residual oil, which makes exact reading of the 
volume impossible. For some reason, this does not 
occur if lithium bisulfite is used and, in fact, this re- 
agent seems to work better in every way. It is easily 
prepared from the commercial lithium carbonate, and 
the strength determined by titration with iodine. 

In any case, the bisulfite solution must be free from 
excess of S O,. Indeed, a slight content of neutral sul- 
fite is allowable. But if free S O, is present, the oil may 
darken or even react explosively. 

The bisulfite reaction, of course, is not a peculiar 
property of ascaridol. Aldehydes and ketones which 
might react are, however, not likely to be present. 
Water soluble products, such as “‘carbitol,” etc., should 
be looked for. Often a fractional distillation in vacuo 
may yield useful information. Following is a typical 
fractionation of an apparently pure oil: 

*Chief Chemist, Dodge & Olcott Company. 
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63.5% vol. 
73.0% “ 
0.85% “ 


0.970 U.S. P. Assay 
Bisulfite “‘ 


Non-Volatile 


Sample S.G. at 25° 
O. R. -5.80° 
R.I. 1.4764 
75 cc. fractioned at 5 mm. 


R.I. 20° Bisulfite 
Assay 
19% Asc. 
50% 
86% 
95% 
100% 


S.G. 25° O.R. 
1.4805 
1.4779 
1.4743 
1.4735 
1.4732 


.886 -15.4 
— 9.6 
— 3.6 
= 2. 


— 0.9 


12 ce. 
14 ce. -935 
15 ce. .989 
15.5 ce. 1.003 
16 cc. 1.013 
Residual, 2 gm. 


If the oil of wormseed is acetylated in the way cus- 
tomary for oils sandal or peppermint, a product is 
obtained with a high ester-value, indicating a content of 
approximately 70%—C, 9H;g0 (O-CO-CH3)2. Uniform 
results, however, could not be obtained and the reaction 
is probably complicated. 

On distillation with steam, ascaridol appears to be 
gradually hydrolyzed and the loss on distillation may 
amount to 20% or more. 

Hydrolysis also occurs when ascaridol is shaken with 
dilute (1 to 2%) sulfuric acid, but the product of hy- 
drolysis undergoes further reaction, leading to insoluble 
resins. Better results are obtained by using a sulfonic 
acid, such as paratoluene-sulfonic acid. The reaction is 
a very characteristic one, and might be developed into 
an assay method. 
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PREPARATION OF 
COSMETIC CREAMS 


M™ cosmetic preparations contain vegetable oils 
in the form of emulsions, and their preparation 
requires much skill and experience, particularly when a 
first class product is desired. It is surprising how often 
cosmetic manufacturers prepare their creams without 
knowing the basic facts which govern the consistency, 
the stability and the appearance of the products. The 
action of the emulsifier is of the greatest importance as 
the uniformity and the stability of the product depends 
on it. 

Emulsions are heterogeneous systems consisting of a 
continuous phase and a discontinous phase which are 
both coexistent because of the action of the emulsifying 
agent or emulsifier. The two main types of emulsions 
are: emulsions in which oil is dispersed in water, known 
as the oil-in-water type and emulsions in which water is 
dispersed in oil, known as the water-in-oil type. With- 
out entering into the difficult discussion of the theory of 
emulsions it is more important to point out that dif- 
ferent emulsifiers will produce different kinds of 
emulsions. 

These emulsions have not only different physico- 
chemical properties but also different physiological 
effects. As a rule soaps of sodium, potassium, ammonia 
and triethanolamine form oil-in-water emulsions, 
while soaps of calcium, magnesium, strontium or zinc 
form water-in-oil mixtures. Gum acacia, gum traga- 
canth and Irish moss stabilize oil-in-water emulsions and 
proteins act in the same manner. The reason for this is 
obviously their character as lyophilic colloids. Sper- 
maceti, montan wax and beeswax tend to form emul- 
sions of the opposite type. The efficiency of these emul- 
sifying agents differs greatly and in many cases only 
careful work leads to the desired permanent and macro- 
homogeneous product. 

Cold creams, now generally used as cleansing creams, 
are among the oldest known. These preparations belong 
to the water-in-oil type emulsions. Waxes, especially 
spermaceti and beeswax serve in this case as emulsifiers 
on account of their character as lyophobe colloids. To 
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prepare a cold cream in the old way needs so much skill 
and experience that the simplifications which came to be 
known with the advent of the cleansing creams were 
greeted with satisfaction. Particularly important is the 
introduction of organic bases as emulsifiers which, in 
the form of soaps, have great emulsifying power. By 
the addition of triethanolamine, a cold cream can be 
prepared from beeswax, spermaceti, almond oil and 
water, or a cleansing cream from lanolin, beeswax, 
paraffin and oil. The quantity of triethanolamine used 
should be high because it serves not only to emulsify the 
fatty ingredients, but also aids in penetrating the pores 
and the cream is readily removed with water. If the 
proper quantity of the organic emulsifier is taken, 
hardly any difficulties during the manufacturing process 
will occur. The cold cream differs from the cleansing 
cream in the fact that the former is not an auxiliary to 
any beauty treatment but is treatment in itself of great 
efficacy, thanks to its great wax content. Since cold 
creams usually remain in contact with the skin for 
several hours, they should contain the proper skin con- 
ditioners and be easily absorbable. A good cream 
should have a good texture, be white, stable, and sooth- 
ing in its action. The cold cream will moreover be re- 
freshing in consequence of its high water content. This 
action, however, depends less upon the absolute water 
content, than upon the speed of evaporation of water on 
the skin. The size of the dropiets of the dispersed water 
influences considerably the latter effect. 

Another important type of cream is represented by 
the vanishing creams, which consist of a small quantity 
of fatty oil emulsified by a great quantity of stearate 
soap in water. While in earlier times the latter was pre- 
pared with potash or ammonia, at present the organic 
bases almost completely replace the inorganic ones. 
Other creams for special use are the fatty creams, dis- 
tinguished by containing primarily fats of animal origin 
such as spermaceti, wool fat, sperm oil, etc., a combina- 
tion which is particularly beneficial to the skin. 
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In all those types of creams where water is an in- 
tegral part of the composition, the state of perfect emul- 
sion is a matter of great importance. To achieve this the 
above mentioned emulsifiers are employed. Much ex- 
perimental work has been done concerning the anion of 
these soap-like emulsifiers. This has led to the introduc- 
tion of new organic compounds such as tri-iso pro- 
panolamine and mixed propanolamines. The role of the 
acidic part did not undergo so exhaustive an examina- 
tion, but it has been found that a certain chemical treat- 
ment of vegetable oils changes the latter to very active 
components of emulsifiers. This property makes the 
addition of a foreign fatty acid for emulsifying purpose 
only quite unnecessary. Moreover the treated vegetable 
oils maintain their valuable properties as ingredients of 
ointments. It has been observed that olive oil, after 
long standing, acquires the capacity to form with 
aliphatic amines or ammonia and water perfectly white, 
milk-like emulsions. For practical purposes it was 
important to develop a procedure which led to a fatty 
oil of similar quality in a shorter time. The treatment 
consisted of heating the oil on a sand bath to 150° C. 
while passing a current of air over it for 72 hours. By 
this treatment and the oxidizing action of the air the 
viscosity of the oil rises somewhat but the outward 
appearance does not change materially. Against the ex- 
pectation the acid number of the treated oil rises only to 
a small extent. We found in two different experiments 
for olive oil, after treatment, an acid number of 4, 0 and 
3, 8. Any kind of oil submitted to this treatment will 
acquire the remarkable property of being easily emulsi- 
fied and of emulsifying other lipoids easily, but the best 
results were obtained from olive and sweet almond oil. 
Two cc. of such oils give with 0.25 cc. ammonia, one cc. 
alcohol, and 25 cc. water a perfectly white, stable, homo- 
geneous, and milk-like emulsion. The same effect, but 
perhaps more complete, is produced by the organic 
bases triethanolamine and morpholine. Such an oxi- 
dized oil is a perfect addition to any fatty composition 
as it combines with its soothing quality a strong emulsi- 


Apr. ’40: 46, 4 





The Drug and Cosmetic Industry 


By LAWRENCE S. MALOWAN, Ph.D. 





fying power. The advantages of the use of such treated 
fatty oil in cosmetic preparations will be shown by the 
following examples. 

A cold cream may be prepared using spermaceti 80 g., 
beeswax 70 g., sweet almond oil 550 g., oxidized olive oil 
50 g., triethanolamine 5 g., and water, 250 g. The pro- 
cedure for the preparation of the cold cream is the usual 
one, with the only difference that the water is mixed 
separately with the emulsifying mixture of olive oil and 
triethanolamine, then the resulting white emulsion is 
added to the molten fat and stirred till the mass is com- 
pletely cold. The result is a cream of modern and perfect 
texture, perfect stability and in quality equal to the 
known products in the market. As another example, we 
mention the preparation of a lanolin cream. The latter 
is made by mixing anhydrous lanolin 450 g. with bees- 
wax 300 g., and heating both to the melting point. 
Thereupon 450 g. almond oil are added to the molten 
mass. Mix 150 g. oxidized olive oil with 5 g. of tri- 
ethanolamine and 900 g. of distilled water. This white, 
thin emulsion is incorporated into the melted fats, and 
stirred until completely cool. A lanolin cream prepared 
in this way has lost much of the usual stiffness and 
stickiness characteristic of such creams. It may be 
spread softly and closely resembles a vanishing cream. 
The preparation of the latter may serve as a last 
example. _ 

In one container were heated to 70° C., 500 g. stearic 
acid, 45 g. lanolin and 30 g. oxidized olive oil. Heat to 
boiling 25 g. triethanolamine and 1200 g. water and the 
melted fatty acid-mixture is added with constant stir- 
ring and cooling until a heavy, smooth cream was 
obtained. 

These examples show that the addition of vegetable 
oil treated in the described way improves the quality of 
any cream preparation. Moreover it simplifies consid- 
erably the manufacturing process as in this way the 
water binding power of the fatty mixture is improved 
quite remarkably, the emulsification is made easier and 
the cosmetic effect enhanced. 
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TINTED POWDER BASES 


Ws there are many different formulas for powder- 
bases and foundation-lotions, each has its par- 
ticular advantage, or disadvantage. The very fluid, or 
thin kinds are usually formulated with some form of 
alcoholic solution. This thin powder-base usually is too 
drying to the skin. The very thick, or more viscous type 
drags, etc. The third cake type, appears to have more 
disadvantages than benefits. It usually has to be mixed 
with water on a sponge before application, and dries on 
the face, giving a chalky appearance. Sometimesit has 
to be dusted off the face with a brisk rubbing process. 

A good powder-base should do these three things. 
First, it should be a foundation for powder, and have 
enough moisture to cause the powder to cling to the 
face over a long period of time. Second, it should act 
as a protective film on the face. Third, it should serve 
as a universal cover-up, for demarcations of make-up, 
blemishes, scars and freckles. 

Up to now, very few have added vivid, or varied color 
combinations, to this type of powder-base; however, the 
entire make-up is definitely improved by this additional 
coloring. The teeth appear whiter, and the eyes seem 
much brighter. A powder-base of this caliber can also 
be used for a special sun-tan-make-up-effect. 

The formula below is a very good one. 


Vanishing cream (pearly) 


Face Powder (Dark, Rose Rachelle) 
Prepared Karaya Gum Solution 


Prepare the vanishing cream in the usual manner. 
Add the glycerine and mix well, then add the perfume 
and the face powder. Next add the Karaya gum solu- 
tion, that has been previously prepared, with correct 
preservative. This should be thin enough to pour freely. 
Now, run the entire mixture through a roller mill. 

A liquid cosmetic emulsion of the triethanolamine 
type, with a low pH, may be substituted for the pearly 
vanishing cream. If so, the viscosity may be reduced, 
but can be restored by adding additional titanium di- 
oxide, until desired thickness is achieved. The face 
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powder called for in this formula is like the face powder 
in the finished package. The perfume in the powder 
should correspond with the perfume in the formula. The 
colors are the usual cosmetic pink, and cosmetic ochre, 

The color of the finished product may be varied to 
make many different shades. However, a mixture con- 
taining a large amount of the cosmetic pink color is 
recommended for people with a yellow, or sallow com- 
plexion, while the combination of these two colorings, 
with but very little cosmetic pink, is flattering to a pink 
complexion. A more liquid powder-base is offered 
below: 


Water, to make 
Color, to suit, usually Pink and Ochre combinations. 


Procedure: As usual for formula of this type, filter, 
or rub through sieve. 





Deceptive Packaging 
(Continued from page 413) 


the trade, and delivers in such a package a lesser quan- 
tity, the package is likely to be deceptive because of 
slack-fill, the shape of the package, the area of its face, 
or for other reasons. This follows, because the pur- 
chaser, having been accustomed to buy at conventional 
weights, will naturally assume conventional weights are 
being received, unless the package itself, by reason of 
its appearance, indicates that a lesser amount is con- 
tained. 

I suggest that packers of foods, drugs, and cosmetics 
carefully study their packages from the standpoint of 
possible deception. I suggest that you apply a little 
fundamental arithmetic and good common sense to the 
problem. Be sure that packages are filled as full as com- 
mercially possible. Makeaspecific study of each package, 
including calculations of cubic capacity, fill, and all the 
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elements that might make your packages misleading. If 
you find that your packages are not slack-filled, are not 
deceptively packed, the packages themselves are not 
deceptive, then you have nothing to fear from the 
enforcement of the misleading provision of the Food, 
Drug, and Cosmetic Act. On the other hand, if you 
have any doubt, resolve this doubt in favor of the con- 
sumer, and make the necessary changes to correct the 
condition. Remember that the consumers are guided by 
rule of first impression in making purchases, and expect 
to be dealt with fairly, that declaration of quantity no 
matter how conspicuous will not correct a deceptive 
package. 

The Chief of the Food and Drug Administration, 
W. G. Campbell, says that common sense and the rule 
of reason will be applied in enforcing the misleading 
package section of the Food, Drug, and Cosmetic Act. 
Mr. Campbell is aware of, and is sympathetic with, the 
packaging and filling difficulties of the industries. He 
has no intention of being unreasonable. He does not 
expect the impossible. He knows the advantage of 
artistic design and individuality of packages, and will 
not interfere with such packages unless they are decep- 
tive. He says too, that the Administration is ready at 
all times to comment on labels and packages and to dis- 
cuss commercial difficulties with the industries. He 
intends to give the industries time to correct conditions 
which result in the distribution of misleading packages 
if those industries are engaged diligently in the under- 
taking. Mr. Campbell says further that in the final 
analysis each package stands on its own individual 
merits, and the courts will have to determine whether 
packages are, or are not deceptive, and that, therefore, 
definite tolerances, leeways, allowances or rules and 
regulations on the subject cannot be made. He feels 
that if members of the industry will study the problem 


from the standpoint of their own products, make the 
necessary tests of their own containers and packages, 
and give the matter the attention it deserves from the 
standpoint of fair dealing with the public, industry can, 
without serious difficulty, fully meet this provision of 
the law 





Cosmetic Manual 
(Continued from page 411) 
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Pastes are the more common form of consistent de-, 
odorants and these may be either of the absorption or 
the astringent type. Active ingredients are carefully 
and thoroughly ground with the base. 
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Medicinal Exports Up 60% 


C. C. Concannon, chief, Chemical Division, Depart- 
ment of Commerce, has reported that practically every 
country in the world is now looking to the United States 
for a larger share of its medicinal requirements, includ- 
ing the colonies of European countries. During Feb- 
ruary, 1940, exports of medicinals aggregated $2,246,- 
000, bringing the total for the six-month period ending 
with the month to $14,000,000, a gain of approximately 
60 per cent. over the $8,867,000 during the six months 
ended February 28, 1939. Compared with February, 
1939, during which the total value of medicinal exports 
was $1,483,000, all types of medicinals have shared in 
the gains recorded during the current February. Ship- 
ments of non-proprietaries during these periods in- 
creased in value from $473,000 to $853,000 and biologics 
from $179,360 or $337,650. 





To Mine Quicksilver in California 


A syndicate, headed by F. Eugene Newbold, of W. H. 
Newbold’s Sons & Co., Philadelphia, has been formed 
for the operation of the 100-year old New Almaden 
quicksilver mines, thirteen miles southwest of San Jose, 
in Santa Clara County, Calif. 

The group, New Almaden, Inc., has recorded an 
option and conditional thirty-five year lease from the 
owners, Mary Lord Sexton and William Lord Sexton of 
Philadelphia. 

A registration statement filed with the Securities 
Exchange Commission emphasizing that the venture is 
“very speculative in character” covers the proposed 
offering of 50,000 shares of $10-par common stock to 
raise initial capital of $500,000, required to lease and 
operate the mine. 

The New Almaden Mine was named after the famous 
Almaden mine in Spain which has been worked for over 
2,000 years, by the Romans, the Moors, and in modern 
times by the Spainards. New Almaden is said to be the , 
fourth most productive quicksilver deposit in the world 
with production of more than 1,000,000 flasks. 
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| STURDY TUBES "0s 


EW England Collapsible Tubes are playing an increasingly important part in the successful 

merchandising of oil colors. Super tough and rigid, they offer the ideal container for these and 
many other products subjected to unusually hard handling by users. Their extra strength is the 
result of our exclusive Sheffield Process . . an improved method of mixing, melting and temper- 
ing the metals. 


More and more leading manufacturers in other fields, too, are switching to New England Tubes. 
Improved decorations, brightness of metal, scientific packing, speedy, more complete service, no 
higher cost . . these are a few more advantages responsible for the swing towards these better tubes. 
Call in our nearest field man. He is equipped to give you the kind of service you need. 


NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W.K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORE 
N. CAY MATTHIEU, 1965 PORTER ST., DETROIT, MIcH. @ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U. S. A. 
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HE COSMETIC TREND: Perfumers seem to 

have embarked upon a rush of flower scented eau 
de colognes; this time not the mildly scented kind, but 
the heavy old fashioned type with lilac, carnation, 
lavender, honey suckle, gardenia, etc. added. For once 
there is nothing subtle about these combinations and, 
at the present time at least, they sell although buyers 
express some doubt whether the fad will last. For the 
rest perfume sales seem to have become a matter of 
attractive packaging, largely due possible to an attempt 
to cash in on the Easter and post-Easter trade. The 
rage for eau de colognes also extends to soaps, powders, 
talcums, sachets and other articles. While part of this 
flurry in Eau de Colognes may be the result of fashion 
publicity, it seems to point the way, in the opinion of 
shrewd forecasters of perfume trends, to a definite re- 
establishment of the heavier scents in public favor. 
Buyers generally will welcome such a development, be- 
cause the sale of these most often coincides with a de- 
mand for the higher priced bouquets. Anyhow, these 
heavy scents (combinations and straight flowers) hold 
real possibilities and manufacturers, no doubt, will back 
them for their summer and fall novelties. 

There appear to be two distinct color trends in make- 
up for the Spring and early Summer—one toward the 
very dark colors to be worn as a dramatic accent for the 
very fashionable neutral beiges and grays, and the 
other for the pure reds (not the pale pinks of last 
Spring), but good, clear light reds, and also the medium 
soft reds (not the dashing winter red-reds), but clear, 
soft reds for the pastels. With Spring delayed, it is 
difficult to ascertain at the moment whether the very 
dark shades will be well received by the consumer. How- 
ever, strong, vital colors in fashion will need dramatic 
make-up colors as a complement and it may be that the 
very dark shades will be well received. In spite of the 
fact that women today are extremely high style minded, 
it is still not as easy as one may think to sell them some- 
thing which is not becoming or doesn’t “do” something 
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for them, as was evidenced by the apparent failure of the 
demure, pale pink make-ups of last Spring. The dark 
make-ups have up until now taken a much better hold 
of course, since they do so much more to dramatize a 
woman’s appearance. For the more conservative 
women, the clear light reds and medium soft reds will 
fill the bill. Later on in the season yellow and orangey 
reds are likely to be favored. 

Their eventual revival will not cause much trouble in 
the buying end of the market as hand to mouth buying 
is now the rule with most buyers, although for different 
reasons than the shifting mood of their customers. 
Production ratios in the laboratories, at the other hand, 
need watching as they may require some adjustment. 

The comparatively favorable beginning. early in the 
year unfortunately has not been maintained. One can 
not speak exactly of a setback but the weather has not 
been favorable, especially during the weeks before 
Easter. Some weeks showed heavy drops against the 
preceding ones. Easter brought the usual gift purchases 
but little real spring trade. This, buyers hope, will be 
deferred merely to the start of the warm weather. 
What the counters just now need more than anything 
is volume builders, either in the form of a real good 
novelty or attractively priced combination sets of which 
fortunately a fair number is available. Stores, concen- 
trating upon them, seem to have good results and they 
make still good material for special advertised promo- 
tions. Doubt is expressed in some quarters whether the 
recent tendency of making all year articles of seasonal 
items has not been a mistake. While certainly modify- 
ing the usual in-between season sales drop it has lowered 
the interest into the seasonal openings. This condition 
is bound to continue until something new has been 
found to take their place. Suggested are: regular 
changes in the design of cosmetic carriers, pouches, 
seaside kits, containers of lipsticks, vanities etc. and a 
better planning of the release dates of novelties to co- 
incide with the start of the season. 
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Iu the 
ALL-AMERICA PACKAGE COMPETITION 


(SPONSORED BY MODERN PACKAGING) 
the orchids ga ta 
MARY CHESS, New York 


WRISLEY, New York, Chicago 
AND 


CHARBERT, New York 
IN BOTTLES MADE BY 


SWINDELL 


SwINDELL designers will help you create, and 
SWINDELL craftsmen will produce individual 
bottles in accordance with the finest traditions 
of the glass blowers’ art. 


Write for designs and quotations: 
SWINDELL BROS., BALTIMORE, MD. 
200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ, HAVANA, CUBA 

















© ()LDSPICE: The April issue of “Fortune” carries the vanity box, which sold for $3.50. Most of the other 
q a story on “Early American Old Spice’ which is items sold at $1. Toilet water was the best seller and 
_ subtitled, “The record of a merchant of toiletries: has remained at the head of the list ever since. 
| $77,000 gross in 1937, $770,000 in 1938, $3,100,000 in “In the spring of 1938 the expansion began, chiefly 
» 1939.” with the addition of a men’s line. The most striking 
The article features this “Fortune” profit and loss item of this line was shaving soap in a mug, marked 
_ statement for 1939 which is reprinted here because with a reproduction of the trading ship Grand Turk 
_ “Fortune’s’” estimates of the Shulton business will (page 79). This caught on quickly, chiefly as a gift. 
' interest our readers. The story also goes on to say that, The total business for 1938 was $982,000, with $770,000 
“Old Spice was sold only in the last four months of 1937. credited to Old Spice. 
Its gross was $77,000, and the private-label goods had “The gross sales for Old Spice in 1939 were $3,100,000. 
brought in $249,000. The Old Spice line, in the be- The men’s line, last to be introduced, outdistanced most 
ginning, consisted of soap, toilet water, perfume, bath of Early American’s predominantly feminine items by 
salts, dusting powder, and one combination package, _ selling $700,000 worth, 22 per cent. of the gross. Best 








PROFIT AND LOSS—EARLY AMERICAN” 


(As Mr. Schultz might have reported, for 1939 in the modern American corporate style, to widely 
scattered shareholders, if, indeed, he had had any. Shulton, Inc., however, is closely held. So 
these are FORTUNE estimates.) 

Approximately 5,600 department stores, specialty shops, apothecaries, etc., paid us, 


for Old Spice toiletries, the sum of 
Some of our old and faithful customers bought our usual line of special 


toiletries and paid us another 


$3, 100,000.00 


200,000.00 


Total monies taken in $3,300,000.00 

We paid out $329,000 to our loyal Hoboken box and packaging factory workers, 
and the sum of $1,361,000 for Old Spice ingredients supplied by our vari- 
ous manufacturing chemists and for package materials, a total for all manu- 
facturing costs of 

For advertising we spent. $211,000 in newspapers and in such trade magazines as 
Harper's Bazaar, Vogue, Toilet Requisites, etc., $46,000 for our share of co- 
operative department-store newspaper advertising, $71,000 for literature, dis- 
plays, etc., the considerable sum of $66,000 for personable young women 
who are called demonstrators by department stores—a grand total of 

Direct sales expense, from twenty to thirty regular salesmen and their expenses of 
traveling and entertaining buyers, amounted to 

Other overhead expenses (officers’ salaries, office rent, legal fees, designers, freight, 
accountants, depreciation, etc.) were 


$1,690,000.00 


Total monies paid out 


Monies taken in, less monies paid out, equals our profit before income taxes... .$ 486,000.00 


*Toiletries manufacturers hate to tell about costs, hate to talk about profits. Mr. Schultz is no 
exception. These estimates, based on a known gross, can be accepted plus or minus 10 per cent. 
And although all of the Old Spice items do not work out the same way, here’s a more than fair 
estimated breakdown of the four-ounce bottle of toilet water that retails for $1. 


Ingredients—water, perfume, and alcohol 


ee I ON air ik aida ot Natete ng Fae kad sepa eed ewes 
Advertising, selling, and overhead expenses 


Total cost to Mr. Schultz 


He sells this to the store for about sixty cents, making nine cents net. He makes less 
on soap, more on powder and perfumes. But Mr. Schultz is in a business that furnishes either silk 
or sackcloth to its proprietors. Without sufficient volume the third item above could eat up 
not only profits but reserves. You cannot buy Shulton, Inc. securities, but. there are probably 
a thousand unknown toiletries firms that wil] sell you a half interest for $2,500. It’s that kind 


of business. 
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of women working for the West’s 


greatest bank use compacts 
made by Scovill customers 


Interviewing women employees at the main San Francisco and Oakland 
branches of the Bank of America, our investigators found that 60% use compacts made by 
firms that have come to Scovill for containers for one or more items in their line. 

Our samplings of representative groups of women have been made in 
New York, North Carolina, Louisiana, and now California. Everywhere the majority use 


cosmetics made by Scovill customers. 


Reasons for Scovill’s Coast-to-Coast Predominance 


Pioneering of new and more salable features in containers and closures, 
is one of the reasons why cosmetic leaders buy from Scovill. Among recent developments 
are the “No-Kap” closure, the liquid-and-scratch-resistant “Indurite”’ finish for alumi- 
num products, and an economical process for reproducing multi-colors on metal. 


Practical help in solving puzzles of design or production, is another im- 
portant reason. Scovill’s engineers can help you work out practical, economical produc- 
tion from an idea, blueprint or model. And Scovill’s unusual mechanical facilities, its 
thorough experience with all kinds of metal and metal-plastic combinations, often mean 


lower cost manufacturing. 


Whether you’re thinking of adding a new item to your regular line or 
seeking to produce your regular items more economically, call in a representative from the 
nearest Scovill office listed below. He will gladly show you interesting jobs done for other 

famous firms throughout the cosmetic industry. 








M on ofl at @ Drug and Cosmetic Container Division 
( OV 69 MILL STREET, WATERBURY, CONN. 


MANUFACTURING COMPANY Boston, Providence, New York, Philadelphia, Syracuse, 
WATERBURY, CONN. Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles. 
IN CANADA: 334 King Street, East, Toronto, Ontario. 
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HAMPDEN SALES 





JOHN BRADSHAW CO. 
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HAMPDEN SALES 


Hampden has created a package which 
is called the ‘““Cosmegenics”’ kit. The kit 
contains a range of fifteen colors, each of 
which are planned to blend with the 
other and all in the same handy stick 
form. Included in the kit are four founda- 
tion shades, two rouges, three lipsticks, 
four eyeshadows, two mascaras, one eye- 
brow pencil, a lip brush and a mascara 
brush. With this generous palette of 
colors, women can create the particular 
type of make-up desired either for day- 
time or evening. 


BOURJOIS 


An attractive Mother's Day gift is the 
Bourjois Evening in Paris standard $1.10 
perfume in a special attractive Mother's 
Day wrap. 


MARIA DANICA 


Maria Danica’s beauty routine con- 
sists of only one cream and two sizable 
cakes of soap, all assembled in one small 
package. The soap cakes are shaped so 
that they fit around the jar and are also 
convenient to handle. A nice big fluffy 
sponge is also included. An attractive 
transparent cylinder holds the trio, the 
base of which is black with gold letter- 


ing. 


HUFA COSMETIC CO. 


A new lipstick is being marketed by 
the Hufa Cosmetic Co. The smart, 
attractive moulded container has a mirror 
on the outside, large enough to allow 
a view of lips and face. The case is 
available in white, black, green or red, 
and the lipstick is offered in five shades. 
The de luxe models have a charm 
attached. 


JOHN BRADSHAW CO. 
The John Bradshaw Co. has added 


_ several interesting items to its Woodbine 


toiletries line, the packages for which 
were inspired by Old New England. 
“The Governor’’ is a wooden container 
holding talcum delicately scented with 
Woodbine, and the Cape Cod Caster 
also holds talcum. The Log Box contains 
soap. 


ROGER & GALLET 


Roger & Gallet’s contribution toward 
Mother’s Day is a combination package 
consisting of Violette de Parme Eau de 
Toilette and’ a bottle of Violette de 
Parme talc. The handsome picture on the 
cover of the box is detachable and may 
be used for framing. 
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HUFA COSMETIC CO. 
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Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District were 0.3 per cent. less 
in February 1940 than in the same month of 1939. This cor- 
responds to unadjusted index numbers of 97.2 for February 1940, 
115.2 for January 1940, and 97.5 for February 1939. 
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1937 1938 1939 

Sales of toilet articles and preparations by department stores 
in Baltimore were 8 per cent. higher, in Washington were 3 per 
cent. lower, and in the whole Richmond Federal Reserve District 
averaged 2 per cent. higher in February 1940 than in the same 
month of 1939. Unadjusted index numbers for the whole district 
were 116.4 for February 1940, 107.8 for January 1940, and 114.1 


for February 1939. 
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seller of all was toilet water, 26 per cent. of the total, or | 
$800,000. Dusting and talcum-powder sales’ came to 
$617,000, sachet, bath salts, and perfume combined to 
about $450,000. Early American products in sets, which 
almost always contain one of each principal item, 
grossed about $350,000, of which $300,000 was ac- 
counted for by the two best-selling $1 sets.” 


ARE KNEE MAKE-UP KIT: Of all things! 
Elizabeth Arden has devised a little kit to match 

bare knee costumes, in buttercup yellow, Tanager red, 
hunter green and navy blue. It looks like a little flannel 
purse, but it contains a small tube of eight hour cream, 
to help smooth the skin on the knees which is apt to be 


rough, and it should be soft and smooth before applying 
make-up. Then, a large tube of Velva beauty film in an 
appropriate shade to make knees look natural and more 
shapely. It takes only a minute or two to put it on, in- 
cluding the backs of the knees. After the Beauty Film 
is on, you find rouge—yes, cream rouge, just a touch to 
make the knee caps faintly rosy. And just because 
women aren’t completely practical for spring, there is 
surprise and fun in the Bare Knee Kit, too—beauty 
marks—little black moons or stars, to plant on the 
knee cap. 


OOD GROOMING: Reader-Editor Report No. 
31, the subject matter of which is good grooming, 
has been compiled and published by the Research De- 
partment of the Crowell-Collier Publishing Co. It 
gives the good grooming habits of 1,801 selected readers 
and includes such subjects as Bathing, Care of Face, 
Care of Hands, Shampooing, Teeth and Mouth, Care of 
Eyes, Perspiration, and Superfluous Hair. It reveals, 
for example, that 60 per cent. of the women replying use 
a bath scent or water softener in the bath and that 83 
per cent. use a bath or talcum powder afterwards. 
Cleansing cream is used by 77 per cent. and protective 
cream by 66 per cent. and the leading brand preferences 
are Pond’s, Woodbury, Lady Esther and Pond’s, Jer- 
gen’s, Woodbury, respectively. Hand creams or lotions 
are used by 96 per cent., with Jergens, Hinds and Cam- 
pana the leaders. Tooth paste leads the dentifrice 
preferences with 56 per cent., while 46 per cent. use 
powder, and 21 per cent. liquid. Ipana, Colgate and 
Pepsodent lead the pastes; Dr. Lyon’s, Calox and Pep- 
sodent, the powders; while 90 per cent. of those using 
liquid use Teel. All of those answering the question con- 
cerning perspirations reported that they used deodorant, 
antiperspirant or both. Mum, Odorono and Arrid lead 
in that order. They like their deodorants in cream form 
and their anti-perspirants in powder form. 
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ONSUMER ANALYSIS: The Milwaukee Journal’s 
1940 Consumer Analysis of the Greater Milwaukee 
Market indicates that the families of that city buy most 
of their toilet requisites in department stores and inde- 
pendent drug stores, 32.3 per cent. favoring the former 
and 31.4 per cent., the latter. Chain drug stores get 
18.6 per cent. of the business and 5 & 10 cent stores, 
17.7 per cent. Most of the drug products are purchased 


in independent drug stores, a total of 59.4 per cent. of 99 


the families reporting favoring that outlet. Chain drug 
stores are second with 29.5 per cent., department stores 


third with 9.6 per cent., and 5 & 10 cent stores last with 200 


1.5 per cent. 
According to this survey, “the percentage of Mil- 


creased steadily over a period of years. This year 42.9 
per cent buy this product as compared with 44.4 per 


waukee men who use regular shaving cream has de- {50 


cent in 1939. Palmolive, Lifebuoy and Williams are the jg 


leading brands. 
“After remaining practically stationary between 18.5 


and 18.9 per cent. during the past three years, the popu- 50 


larity of brushless cream this year has mounted to 20.6 
per cent.” Barbasol, Burma Shave, Molle and Palm- 
olive are the leading brands. 

“Tooth paste continues to diminish in consumer use 
this year. In 1938, 65 per cent. of all Milwaukee fam- 
ilies bought tooth paste and the use dropped to 60.8 per 
cent. in 1939. This year 59.2 per cent. purchased tooth 
paste regularly.” Colgate, Pepsodent and Ipana are 
the leading brands. 

“In 1939 the popularity of tooth powder reached a 
high of 58.9 per cent., while this year it is used by 52.4 
per cent. of all families.”” Dr. Lyon’s is the overwhelm- 
ing favorite. 22.9 per cent. of Milwaukee families use 


liquid dentifrice, according to this report, with Teel get- 250 


ting 92.8 per cent. of the business. 57.8 per cent. use 
mouthwash, with Listerine getting about half the 
business. 

About 47 per cent. of the Milwaukee families report- 
ing use liquid shampoo, with Drene, Fitch and Watkins 
the leading brands. 


IRCUS SPIRIT: With all the gaiety of a carnival, 
Revlon’s two new shades for Spring in nail enamel 
and lipstick have been announced, ‘‘Pink Lemonade” 


and Red Punch.” ‘Come one! Come all! Board the 50 


bandwagon—join the greatest color show on earth star- 
ring Pink Lemonade and Red Punch” read large broad- 
sides in true circus spirit. Store-wide promotions from 
coast to coast will be held in leading department stores 
by staging Pink Lemonade and Red Punch parties and 
fashion shows. Real pink lemonade and red punch 
drinks will be served. Recipes for making these in the 
true Revlon colors have been developed by Revlon for. 
the convenience of the stores. To further popularize 
these colors, Revlon has planned a tie-up with the 
Circus. 
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Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District were 1.1 per cent. greater in 
February 1940 than in the same month of 1939. Corresponding 
unadjusted index numbers were 120.3 for February 1940, 122.0 
for January 1940, and 119.0 for February 1939. 
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Sales of toilet articles and drug sundries by department stores 
in Los Angeles increased one per cent., in San Francisco declined 
7 per cent., in the Pacific Northwest increased 5 per cent., and 
averaged one per cent. less for the whole San Francisco Federal 
Reserve District for February 1940 compared with February 
1939. Unadjusted index numbers for the whole district were 92.9 
for February 1940, 97.8 for January 1940, and 93.5 for February 
1939. 
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MARY DUNHILL 
Mary Dunhill has assembled a 


trio of beauty aids—Devonshire 
cleansing cream, hand cream, and 
texture cream, and placed them ina 
handsome moulded stand in pink to 
match the jars and bottle top. 


GUERLAIN 


Guerlain now has a $5 size of 
toilet water in all the popular 
fragrances such as Shalimar, Heure 
Bleue, Vol de Nuit, Coque d’Or, 
Liu, Mitsouko, Sous le Vent and 
Vega. The bottle is the same type 
as the $10 size and an atomizer top 
is included in the package. Guer- 
lain also announces Heure Bleue 
and Mitsouko perfumes in a $10 
size containing 114 ounces. 


HUSH 


The new Hush cream deodorant 
jar comes in three colors—pink, 
blue and white, and in two sizes, 
1% and 2% ounce. The new jar 
is streamlined and attractive. 


LA CROSS 


La Cross has created a large-size 
bottle for its glycerated nail polis 
remover. The large bottle is shaped 
to suggest two of the smaller ones, 
welded together, with the same 
streamlined effect ringed about 
by a series of indentations. This 
flask holds more than one and a half 
times the amount contained in the 
smaller ‘‘Drop-It-On”’ flask. 


DORIN 

A triple perfume combination is 
offered by Dorin in its ““Corsachet’’. 
Corsachet includes a perfumed cor- 
sage, which makes a very desirable 
fashion accessory; a matching sachet 
conveniently looped for hangers, 
and its attractive beribboned hold- 
er—a transparent case which can 
be used for small accessories. 


CHARBERT 


The Drumset eau de cologne is 
Charbert’s translation into toiletries 
of the present military mode in 
fashions. Three one-ounce drum- 
bottles of eau de cologne banded 
in red, white and blue ribbon, in 
three different odors. 


FRANCES DENNEY 


The wild rose was the inspira- 
tion for Frances Denney’s new 
group of eight items including a 
large and small size cologne, dust- 
ing powder, Bubbling Over, ‘lip- 
stick, creme and compact rouge, 
and face powder, in attractive, 
colorful packages. 


CARDINAL 
Cardinal's ‘‘Tri-Cologne’’ set 
consists of three 2-ounce bottles of 
eau de cologne—Spice, Apple 


Blossom, and Bouquet, encased ina 

handsome gilt finish metal filigree 
ase. Each set is packed in an at- 

tractive gold and buff gift box. 


HARRY SCHWARTZ 

““Brush-Kleen’ is being  intro- 
duced by Harry Schwartz, dis- 
tributor of Brush-komb. — Brush- 
Kleen is a soapless cleaner for all 
types of hair brushes. It is delight- 
fully scented and is said to clean 
bristles leaving the hair brush clean 
and sparkling. 


STUART PRODUCTS 


Stuart Products presents an inter- 
esting little novelty in the form of a 
miniature floor lamp. Three small 
bottles of fragrant perfume appear 
within the transparent lamp shade. 
To use them, just draw down the 
lamp pull and the disc on which 
the bottles rest slides down. 


YARDLEY 


Yardley is offering for a limited 
time, a special package containing 
a bottle of the new Bond Street 
toilet water and a regular size box 
of English complexion powder 
(perfumed with Bond Street). This 
combination sells for the price of 
the face powder alone. 


GABILLA 
Gabilla’s newest ““compose’’ is 
called Reve a Deux (a dream for 
two). It is a heady, exotic fra- 
grance, available in two sizes, 2 oz. 
and 41% oz. 


BARBARA BATES 


Barbara Bates is introducing 
‘Jewel Appeal’ manicure sets, 
complete with six preparations and 
accessories including the “Jewel- 
Appeal” nail polishes. Illustrated 
is the lovely ‘Miranda’ set. 


HOUBIGANT 
Houbigant adds to the increas- 
ing interest in romantic florals this 
year with a true-to-the-flower re- 
production of Wistaria in Eau 
Florale Concentree. This is a light, 
exquisite fragrance. 


SOLON PALMER 


Solon Palmer's “Dress Parade’ 
cologne carries the same fragrance 
as the Dress Parade perfume but on 
a lighter note. The attractive mili- 
tary bottle topped with a black- 
stopper holds four ounces. 
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ACHET NOVELTIES: Sachets in an entirely new 
and fascinating guise come from the Garry House of 
Sachet. Imagine miniature lingerie delicately sacheted 
with sweet clover to be tucked into lingerie drawers! 
Garry has developed a ridiculously small pantie and 
bra set, a tiny bed jacket trimmed with adorable white 
ruching, and a satin nightgown. So much for the 
“modern” type of lingerie. Even more amusing is a 
Grandma’s old-fashioned corset cover and drawers, 
nightgown, and a Gay Nineties petticoat. All of these 
infinitesimal undies are beautifully fashioned with real 
hooks and eyes, tiny buttons, and every detail of the 
original is carried out with care. A stuffed torso is used 
to hold the sachet inside of the miniature unmention- 


ables. Each comes packaged in a separate white box. 


IN-TOP TUBE: Some years ago we made quite a 

to-do about tin-coated lead tubes as cosmetic con- 
tainers. Now a Mr. O. J. Bruun, Edinburgh Ave., 
Slough, Bucks, England, has a tube which he believes 
possesses all the advantages of a tin tube and some of 
the economy of a tin coated lead tube. His invention, 
British Patent No. 499,460, “relates to a collapsible 
tube with a body of tin-coated lead and a neck of solid, 
pure tin, the two parts being welded, soldered or fused 
together.”” In addition he claims complete tightness 
between neck and shoulder under all conditions, no lead 
exposed at joint, and from 25-40 per cent. less expensive 
than tin tubes. 


OME-MADE COSMETICS: That always in- 
teresting experiment of marketing a line of cos- 
metics in concentrated form, with directions for kitchen 
manufacture, is currently being made again. This time 
it is the Vitapact Cosmetic Co., St. Louis with a family 
of twelve put up in concentrated form to retail at 10 
cents each or 10 for 89 cents. The line includes cleansing 
cream, cold cream, hand cream, vanishing cream, medi- 
skin cream, shampoo, almond scented skin lotion, 
quinine hair tonic, wave set, refreshment lotion, per- 
fume, cologne. 
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APSULE DISPENSING PACKAGES: Frederick 
Hertzler, designer, of 5155 Loraine Ave., Detroit, 
is the inventor of the capsule dispensing package il- 
lustrated here. He says, “We have designed this pack- 
age to dispense one capsule at a time without disturbing 
the remaining contents, preventing wholesale spilling. 
Many packages are equipped with “tuck in” flaps and 
covers which defeat their purpose of sanitation because 
there have been too many experiences of having to pick 
up capsules off the floor. 

“Practically all of the standard capsule partitions 
may be employed in this package and present filling 
methods to be used. The capsules are dispensed thru 
window in outside carton. There is merely a change in 
construction of the trays holding the partitions; there 
being a perforated flap which is blanked out as part of 
the tray. 

“Please understand this model is only to convey the 
principles of operation, as there are several methods of 
construction to suit the individual manufacturer which 
will accomplish the dispensing feature. Square or round 
partitions may also be employed. 


“Note that the consumer completely removes the 
tray from the box only once after each ten capsules are 
consumed—or ten times for the one hundred capsules as 
against one hundred times in using present methods. 


This design obviously eliminates the task of clumsily 
digging into the partitions with the fingers, hoping to 
get a grip on an object that was streamlined to be easily 
swallowed. 

“Our first development on this design was a tubular 
container which revolved layers of capsules around to a 
vertical dispensing window. This design would be satis- 
factory in that the consumer would immediately recog- 
nize its utility feature from the conventional package 
style. However, such a container would require changes 
in fabrication and filling, which is’ not good music to 
most manufacturers. 

“Vitamin capsules should be marketed in packages 
having sales vitality A B C D and plus.” 
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. R. M. WHARTON, CHIEF OF THE EAST- 

ERN DISTRICT, Food and Drug Administra- 
tion, gave a most interesting talk to the Packaging Con- 
ference held in New York last month, on the deceptive 
packaging provisions of the Food, Drug, and Cosmetic 
Act. Mr. Wharton had many examples of packages 
which had been changed. He spoke of the Bristol farm- 
ula accepted at least for the time being for cartons in 
which collapsible tubes are packaged. This formula was 
published in our January issue. He advised manufac- 
turers to get the North Dakota formula for glass bottles 
and study it as an aid in determining whether or not 
their bottles are deceptive. This formula is given in 
Bulletin No. 40, August 1933 of the State of North 
Dakota. 

Mr. Wharton was asked whether or not he thought 
the double shell plastic cream jars were deceptive, but 
he could not give a definite answer. Likewise he refused 
to answer offhand a similar answer referring to the pack- 
aging of tablets in cellulose tape packed in a carton. 
Mr. Wharton spoke of opal jars, showing one opal jar 
that had been changed since the new law became 
effective. 

Mr. Wharton said that no general regulations could 
be issued regarding deceptive packages and that each 
case must be considered by itself. The question of de- 
ception cannot be set down in precise terms, in Mr. 
Wharton’s opinion. Deception might arise from the 
deviation of one manufacturer from the conventional 
type of package used by practically all manufacturers 
of a particular product. Increasing the area of the pack- 
age on the side exposed to the consumer might have 
the effect of causing deception. Evidently, the FDA is 


going to prevent a manufacturer from increasing the 
appeal to the purchaser of any product through the use 
of a package which gives the purchaser the idea that he 
is getting the same amount for less money, or a greater 


amount for the same money, when such are not the 


facts. Quantity markings have nothing to do with this 
phase of prevention of economic frauds, since the FDA 
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openly admits that many people do not read the quan- 
tity markings but are of the opinion that all packages 
that appear to be the same size, contain the quantities. 


T IS INTERESTING TO SEE REPRESENTA- 
TIVE PATMAN attempting to get his chain store 
bill through Congress by modifying the terms for the 
time being at least. We wonder just how far Mr. Pat- 
man can go in the direction of killing chain stores before 
he has reached the limit set by public interest. We do 
not believe that’ anyone who studies the subject dis- 
passionately could come to the conclusion that com- 
plete elimination of chain stores is for the public 
interest. Certainly we would not like to live in some 
towns we know and pay the retail prices we paid before 
the chains came in. And still we are not only perfectly 
willing, but we prefer to trade at independent stores and 
do so for the very large part. 

We cannot agree with Mr. Patman that the chain 
stores are the menace that he pictures them to be. They 
have aided greatly in lowering retail prices, and for this 
they should be commended. They should not be 
allowed to stifle proper competition, but they should 
certainly be allowed to live under the rules of fair 
competition. 


EALS OF APPROVAL GRANTED FOR USE ON 
FOODS, DRUGS, OR COSMETICS would be 
subject to the approval of the Federal Trade Commis- 
sion if the Lemke Bill (H.R. 8672) became law. Repre- 
sentative Lemke would not allow such private methods 
of granting seals to exist without approval of the Com- 
mission. Mr. Lemke is said to have stated that the bill 
is his own idea and not of the FTC. He is also reported 
to have declared that the bill is aimed at the seal plans 
of the American Medical Association, the American 
Dental Association, the Good Housekeeping Institute, 
and similar plans. The bill is not reported out of com- 
mittee and no one knows just how far it will get. 
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ITH STATE LEGISLATURES NOW AD- 

JOURNING, it appears that this industry faired 
quite well as regards new legislation. The Kentucky 
law which would have required registration of the prod- 
ucts of this industry with the payment of a fee was 
killed, although it would have been acceptable if the 
registration and fee angle had been removed. The New 
York proposed bill to create a consumers’ bureau and to 
enact drastic restrictions for the products of this indus- 
try, has been killed. While the industry would have 
preferred that more uniform food, drug, and cosmetic 
acts were enacted, the industry is lucky that none of the 
objectionable bills were passed. 


PPLICATION OF THE IDEA THAT THE 
SAME QUALITY PRODUCTS cannot be sold 
by one manufacturer at different prices was applied by 
the Federal Trade Commission early this month in a 
stipulation signed the Miracle Dry Shaver Corporation. 
This company had been selling two electric razors of the 
same quality at different prices. One razor, called the 
“Miracle,”’ sold for fifteen dollars, while another, called 
the “Shave King,” sold for ten dollars. This will be 
stopped. 

This brings up the thought that was prevalent when 
the Robinson-Patman Act was first enacted, namely, 
that manufacturers who offered two lines of drugs or 
cosmetics, both of equal quality, with one line priced 
lower than the other so as to meet competition in cer- 
tain areas, would be in violation of the act. We have 
never seen this question answered, but perhaps it will 
not be long now. 


E ARE INFORMED THAT THE AMERICAN 

MEDICAL ASSOCIATION will appeal to the 
U. S. Supreme Court for a review of the Circuit Court 
decision which ruled that the A.M.A. and the medical 
profession come within the jurisdiction of the Clayton 
Act which prohibits monopolistic practices. This is a 
very proper appeal, even though some might consider 
that the A.M.A. is trying te escape trial on the charges 
in the indictment through a technicality. If the U. S. 
Supreme Court sustains the Circuit Court, then the 
trial will take place in the District Court. If the Circuit 
Court is reversed, then the case is dead. 

Remarks that we made last month with reference to 
this suit against the A.M.A. were concerned with the 
efforts to establish group medicine in this country. We 
did not in any way indulge in the subject of Govern- 
ment medicine or socialized medicine. The system that 
we were talking about was the one that was tried in 
Boston and in Washington. This method is similar to 
hospitalization insurance whereby one pays a certain 
amount for a year and then gets medical treatment as it 
is needed. Such a system would undoubtedly be of 
great benefit to a very large portion of our population 
and would make for more frequent trips to the doctors 
and for greater use of medicaments. Established diag- 
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nostic aids would be more widely used and the quality 
of medical treatment would thereby be raised. 

However, our remarks were misinterpreted as refer- 
ring to Government medicine or socialized medicine. 
Carroll Dunham Smith, president of the Carroll Dun- 
ham Smith Pharmacal Company, sent us the following 
letter which makes some interesting points: 

“Your always-interesting journal got out a March 
number that is particularly interesting from many 
points of view. 

“T wish I could agree with you in your editorial, 
‘Group Medicine,’ that the government’s paying of the 
bills will lead to a larger market for ethical pharmaceu- 
ticals. We are told that is not the experience in England, 
Germany and Russia. 

“Physicians, as a rule, are pinned down to certain 
very close limits as to what the cost of the medicine 
prescribed may be. That leads to only the cheapest 
products being used, which means that such efficient 
agents as sulfanilamide and sulfapyridine probably 
could not be used, because their cost would be beyond 
government limitations. 

“What the medicine may be that would be furnished 
under government regulation may be inferred from an 
experience of ours. A concern supplied us with a drug to 
be finished into a certain product. We charged only for 
our labor and overhead, plus a modest profit. Then 
there was a call to supply a quotation for this exact 
product to a government bureau. We put in a bid at as 
low a price as we could possibly make, using the best 
grade of raw materials, plus the same care that we had 
used in manufacturing for our customer. And yet the 
customer got the bid at a price lower than we could pos- 
sibly make! He was supplying his own raw material on 
which we had done the work. The question is, what was 
that raw material? The inference, of course, is that it 
was substandard, and therefore lower in price. 

“T am convinced the pharmaceutical profession and 
trade will be bitterly disappointed if they feel state 
medicine under government control will increase their 
business. 

“There is also every reason to expect that our ex- 
perience here will be the same as in other countries that 
are trying state medicine: that is, that the doctors on 
the panel will be so overworked, partly of necessity and 
partly because the people getting medical treatment 
free impose on those supplying it, with the result that 
none of the doctors has time to make a careful diagnosis, 
or carry on a careful and proper treatment. The quality 
of treatment, therefore, would suffer greatly.” 


bars MATTER OF REQUIRING WARNINGS 
IN ADVERTISEMENTS of drug products is not 
being rushed by the Federal Trade Commission. Al- 
though warnings were thought possible by some when 
the Wheeler-Lea Act was enacted and the power to re- 
quire them apparently exists in the law, the FTC is 
evidently proceeding on reasonable ground. There is 
said to exist an opinion among members of the Com- 
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mission’s staff that only warnings against buying a 
product when it will not be of use is required. This 
means that if a product cannot be used by children, the 
advertisement should so state so that no one will be 
misled into buying the product for a purpose for which 
it cannot be used. Warnings against pathological con- 
ditions and warnings against the laxative habit are not 
thought to be necessary—at least at this time. These 
things are given in the labeling, and this is thought to be 
sufficient. Truth in advertising is what counts most. 
Also products should not be advertised in a manner that 
might make them dangerous to health. 


HE DECISION OF THE U. 8S. SUPREME 

COURT to the effect that the New York City sales 
tax is properly levied on goods coming from other states 
to purchasers in New York City opens up quite un- 
pleasant possibilities. The fact that the court decided 
that this tax does not discriminate against goods moving 
in interstate commerce gives all states and municipali- 
ties the right to levy similar taxes on all goods pur- 
chased in these areas whether coming from other states 
or not. Now we shall probably see attempts to enact 
similar local sales taxes as emergency measures. And 
just as in New York City, these emergency taxes will 
soon become permanent ones the receipts from which 
will be put to general use rather than to the special use 
created by the emergency. 


EW YORK CITY IS PROVING TO BE A 
LABORATORY FOR NEW TAXES. The city 
officials think up new methods of taxation to meet what 
they claim is an emergency. All goes well for a year or 
two, and then the legislature of the State makes state- 
wide the tax which the city originated and prevents the 
City from levying such a tax itself. Then the City must 
think up new methods taxation. All of which presents 
a rather ridiculous picture for New York State. How- 
ever, the real danger arises from the fact that other 
states can watch these experiments in new forms of tax- 
ation and then adopt the successful ones. 


HE STATEMENT WAS MADE BY A PACK- 

AGE DESIGNER at the recent Packaging Con- 
ference held in New York, that sixty per cent. of the 
label of a round package constituted the front panel in 
the opinion of FDA officials. This designer asked for 
equal tolerance in considering what constituted the 
front panel of a rectangular package. It is evident that 
sixty per cent. of a wrap-around label on a round pack- 
age gives a manufacturer much more area with which 
to work than is the case when only one side of an ordi- 
nary rectangular package is used. However, a round 
package has less surface area than has the ordinary 
rectangular package. We should think that a definite 
area for front panels could beexpressed in a certain ratio 
between the square inches of front panel and the cubic 
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inches of the container. Then if there were not suffi- 
cient room on the one panel, the label could be con- 
tinued on another side to gain the space allowed. 


E STILL WONDER WHEN, AS, AND IF THE 

FTC is going to do something concerning the cita- 
tions of the cosmetic concerns made some three or more 
years ago under the Robinson-Patman Act. Are demon- 
strators wrong under the present system? The Com- 
mission has not yet expressed any opinion so it is impos- 
sible to settle the matter in the courts. If demonstrators 
are not wrong per se, must they be distributed on pro- 
portionately equal terms and how? How about the sell- 
ing methods and other methods of merchandising used 
by the companies which were cited? Won’t the Com- 
mission do something about these cases so the industry 
will know where it stands? 


HE REGULATIONS FOR CERTIFICATION 

OF COAL TAR COLORS certainly are extreme. 
Not only must a mixture of two or more certified colors 
be certified before such a mixture can be sold, but lots of 
single certified colors bought by a dealer and then sold 
in smaller lots must be certified for repacking. The cost 
of certification of the original lot of coloris fifteen dollars, 
and the cost of certifying a mixture or a lot for repacking 
is eight dollars. 

We fail to see by what right the FDA can say that a 
color ceases to be certified when the package is opened 
and the color is repacked in smaller lots by other than 
the original maker. We think that the requirement that 
mixtures be certified is going pretty far, but we feel 
positive that certification for repacking is something 
that the law does not require. Certification of colors is 
going to increase the costs of colors for this industry 
quite enough without adding additional burdens. 

We hope to see these regulations challenged before 
long. Certainly the makers of these colors do not want 
to handle a lot of this small business. They want to 
make certified colors in fairly large lots and sell in large 
lots. The dealers are necessary for proper distribution 
of these colors. Therefore, this requirement for certifica- 
tion for repacking only hinders proper distribution of 
certified colors. 


ASING HANGOVERS WITH VITAMIN B is the 
latest use to which this important vitamin B is to 
be put. We have heard many reports about people 
carrying vitamin B tablets with them and taking them 
while they were drinking their favorite alcohol bever- 
ages, but we understood that one could drink more this 
way and still stay on his feet. This was desirable to us 
than the trick of drinking large quantities of olive oil 
which we have heard of people doing. 
But now it is to be all automatic. For the Vitamin 
Beverage Company is marketing VV Vitawater a new 


* sparkling water containing vitamins B, and B,. The 


claim for this product is that it eases the severity of 
hangovers. 
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pan Edition °° : 


The 1940 edition of the Monsanto Prod- 
uct List is available to all members of 
the pharmaceutical industry. The pharma- 
ceuticals listed to the right are only a few 
of the Monsanto Chemicals described in 
this new booklet, copy of which will be 
sent on request. Address your inquiries 
to any Monsanto office. MONSANTO 
CHEMICAL COMPANY, St. Louis, U.S.A. 
District Offices: New York, Chicago, Boston, 
Detroit, Charlotte, Birmingham, Los Angeles, 
San Francisco, Montreal, London. 


HERE'S 
YOUR COPY! 


New Monsanto Product 
Booklet lists over 
300 Chemicals 
for American Industry 








MONSANTO PHARMACEUTICALS 


Acetanilid U. S. P. Glycerophosphates 
Acetophenetidin U. S. P. Phenol U. S. P. 
Aspirin Starch Granulations Phenolphthalein U.S. P. 


Aspirin (Acetyl Salicylic Acid , 
U. S. P.) Salicylates 


Benzoic Acid U.S. P. Salicylic Acid U.S. P. 
Caffeine U. S. P. Sodium Benzoate U. S. P. 
Chloramine-T. U. S. P. Sodium Salicylate U. S. P. 
Chioral Hydrate U.S. P. Sulfanilamide U. S. P. 





MoNSANTO CHEMICALS 


SERVIa2G INDUS Bae... 


pow MICH SERWweo MANKIND 


The Drug and Cosmetic Industry 


















F.D.A. Action 


Deceptive Packaging 

The following items were seized during 
February under the deceptive packaging 
provision of the new Food, Drug and Cos- 
metic Act because their containers were so 
made, formed, or filled as to be misleading; 
469 tubes (in cartons) of shaving cream 
and 174 bottles (in cartons) of nose drops 
the cartons of which were too large for the 
size of tube or bottle contained therein. 


Drugs Seized 

Seizures of various lots of drugs in- 
cluded; 2574 packages of gauze bandage 
found to be unsterile, 115,090 defective 
mechanical prophylactics, 21 packages of 
skin ointment, the labeling of which bore 
false and misleading therapeutic claims 
and whose strength and quality differed 
from the standard claimed on the label; 27 
packages of a remedy designated as “‘anti- 
poison’, the labeling of which bore false 
and misleading statements, including 
therapeutic claims, 15 vials of anterior 
pituitary sex hormone, the strength and 
potency of which differed from that 
claimed on the label; 24 pounds of pow- 
dered digitalis, the labeling of which bore 
false and misleading statements as its 
strength differed from the U.S.P. standard. 


F.T.C. Complaints 
Sekov Reducer 


The F. T. C. has issued a complaint 
against Sekov Corporation, Hollywood, 
Calif., and Edwin H. and Hazel Ruth 
Vokes, as officers of the corporation and as 
individuals trading under the name Sekov 
Reducing Studios. The complaint charges 
misleading representations concerning 
“Sekov Reducer,” sold as an obesity treat- 
ment and alleged to contain extract of 
thyroid, a dangerous drug. 

The Commission recently obtained a 
preliminary injunction in the United 
States District Court for the Southern 
District of California restraining these re- 
spondents from further dissemination of 
false advertising of their product pending 
issuance of a complaint by the Commission 
and final disposition of its case. 

The Commission complaint now alleges 
that the respondents disseminated adver- 
tisements representing that their prepara- 
tion, “Sekov Reducer” or “Sekov” is a 
scientific treatment for obesity and that it 
guards the health of the user, acts entirely 


Apr. 40: 46, 4 


E.D.A. and E.T.C. Activities 


on a corrective principle, is made for reach- 
ing the glands whose faulty function is the 
cause of most overweight, and regulates 
the action of the glands gently and 
gradually. 

Other representations alleged to have 
been made were that, unlike harsh methods 
of reducing, the respondents’ product does 
not contain cathartics or dangerous drugs, 
does not reduce by merely tearing down 
fatty cells, takes off the fat without weak- 
ening the body, is especially prepared to 
be effective in reducing practically all 
cases of overweight, and reduces by 
normalizing the body. 

The complaint charges that the re- 
spondents’ claims are in excess of actual 
accomplishments; that their preparation is 
not a scientific treatment for obesity when 
administered without a thorough medical 
examination and without scientific care 
and observation, and that it constitutes a 
treatment for obesity only when used by 
persons suffering from hypothyroidism. 
The preparation, contrary to the respond- 
ents’ representations, is alleged to be a 
harsh or strenuous method of reducing and 
to contain cathartics and dangerous drugs 
in that “Capsule No. 1” of the preparation 
contains rhubarb, cascara sagrada, aloin 
and bile salts, all cathartics. 

It is further alleged that the respond- 
ents’ failure to reveal the presence of ex- 
tract of thyroid and the consequences 
which may result from use of their com- 
modity under the prescribed conditions 
advertised or under customary conditions, 
constitutes false advertising. 





Menstruation Aid Cited 

William W. Kelso, trading as North- 
western Products Company and as North- 
western Health Clinic, Seattle, Wash., is 
charged with misrepresentation of a medic- 
inal preparation. 

The complaint alleges that the respond- 
ent represented “Periodic Relief Pills’ as 
a cure, remedy or competent and effective 
treatment for delayed menstruation, and 
as being safe and harmless, when in fact it 
possesses no therapeutic value with respect 
to this ailment and is not safe and harm- 
less in that it contains extract cotton root 
bark, extract black hellebore, aloes, oil 
savin and ergotin in quantities sufficient to 
cause serious injury if taken under pre- 
scribed conditions as advertised or under 
customary conditions. 

The complaint also alleges dissemination 
of false advertisements in the respondent’s 
failure to reveal in its advertisements that 
use of the preparation under conditions 
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prescribed in the advertisements or under 
usual conditions may result in serious 
injury to the users’ health. 





Menstruation and Fertility 

Warner’s Renowned Remedies Com- 
pany, in the sale of ‘““Warner’s Renowned 
Prescription No. 6” and “‘Warner’s Re- 
nowned Alkaline Douche Tablets,” is 
alleged to represent that its preparations 
are cures or remedies and competent and 
effective treatments for functional steril- 
ity; that they possess beneficial properties 
in relation to the functioning of the female 
reproductive organs, and that they will 
relieve discomforts associated with the 
menstrual period. The complaint alleges 
that the respondent’s representations are 
exaggerated and untrue and that the re- 
spondent’s preparations have no therapeu- 
tic value in treatment of the female organs 
or in revealing any form of functional 
sterility. 





Neofem Advertising Cited 

S. M. Laboratories Company is alleged 
to have advertised that its preparations 
“Neofem Capsules’, “Neofem Liquid” 
and “‘Cerene’”’ were cures or remedies or 
competent and effective treatments for 
painful and delayed menstruation and con- 
stituted safe and sane ways of self-medica- 
tion when such were not the facts. The 
complaint charges that the drugs ergot, oil 
of savin and aloin were present in quanti- 
ties sufficient to cause serious and irrepar- 
able injury to health if used under condi- 
tions prescribed in the advertisements or 
under usual conditions. The respondent 
company is charged with having dis- 
seminated false advertisements which 
failed to reveal the consequences which 
might result from use of the preparations 
under the prescribed conditions as adver- 
tised or under customary conditions. 





Dental Plate Tightener 

Engaged in the interstate sale of a 
preparation for tightening dental plates, 
Garey Carr, trading as Al Viola Products, 
Los Angeles, has been served with a com- 
plaint alleging misrepresentation. 

In the sale of his “‘Al Viola Dental Plate 
Tightener and Reliner,” the respondent is 
alleged to represent that use of his product 
constitutes a competent and effective 
method of tightening dental plates; that 
its use is certain to result in a perfect fit of 
such plates; that the product may be 
applied effectively by any person, and that 
no expert assistance is required in its use, 
when such are not the facts. 
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NEW INEXPENSIVE QUALITY CLOSURE 
for POWDERS 


by 
XE 
EASY... CONVENIENT... ONE HAND OPERATION 


Adaptable to any design of package. 


TWO STYLES AVAILABLE: 
FULL OPENING or PERFORATED 


BRASS GOODS MFG. CO., 345 ELDERT ST., BROOKLYN, N. Y. 


DOUBLE-DUTY! 
IZING DROPPERS 





ATOM 


: 7, 
ty 


HIS is the first practical atom- 
izer ever produced at a price 
that makes it available as an 
item to be included in packages. 
Either the Atomizing Dropper or 
the Vest Pocket Atomizer makes 
: — and aenenneiy we 
addition to the package for 
Asa Dropper Asan Amie A ntiseptics, Nose and Throat 
Remedies, Hair Preparations, Deodorants, Colognes, 
Toilet Waters, Powders, Insect Powders, Deodorant 
Powders, Foot Powders and Toilet Powders. 

The Atomizing Droppers will atomize both fluids 
and powders. When the point is held down it's a 
dropper; hold the point up and it's an atomizer. 
The fineness of the spray can be adjusted to suit most 
any fluid. 

rite for samples and prices on the Atomizing 
Dropper and the Vest Pocket Atomizer illustrated 


here. 
ATLANTA, GA. NEW YORK, N. Y. ST. LOUIS, MO. 
Warren M. Curry L. A. Barber Woodson Barnhart 


GLASS PRODUCTS CO. 
2895 Peachtree St. 1123 Broadway 200 So. Commercial Cae 
Room 301 Street \VV | IN 7 FS A IN » ‘6 IN . \X/ - R C f 
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Sex Pep Products 


Charging misrepresentation of the prop- 
erties and therapeutic values of certain 
medicinal products and failure to reveal 
that certain preparations offered for sale 
contain dangerous drugs, the F. T. C. has 
issued a complaint against Edwin L. 
Leisenring, trading as U. S. Drug & Sales 
Company, also as U. S. Drug Laboratories, 
and as U. S. Drug Company, and against 
Gordon Leisenring, both of 1534 Lawrence 
St., Denver, Colo. 

Preparations sold by the respondents 
are ‘‘Man’s Pep Tonic,”’ also advertised as 
“Man’s Tonic” and sold as “U. S. Special 
Tablets,” and ‘““Man’s Pep Tonic (Double 
Str. Capsule),”’ also advertised as ‘‘Man’s 
Tonic (Double Str. Capsule)’’ and sold as 
“Sextogen Capsules for Men or Women.” 

Through advertisements in newspapers 
and by mail, the respondents are alleged to 
represent that their preparations are safe, 
competent and reliable tonics; are effec- 
tive, safe and scientific as aphrodisiacs and 
as treatments for strengthening and re- 
juvenating the glands and sexual organs of 
man or woman, and that the preparations 
possess therapeutic value in the treatment 
of debility. 

Alleging that the respondents’ repre- 
sentations are exaggerated, misleading and 
untrue, the complaint charges that the 
preparations are practically without value 
as tonics, because drugs possessing tonic 
properties are not present sufficiently to 
give tonic value. These preparations are 
alleged to possess neither any value for 
strengthening or rejuvenating the glands 
or sexual organs nor for treating debility. 

The complaint alleges that the respond- 
ents’ representations constitute false ad- 
vertisements in that they fail to reveal that 
““Man’s Pep Tonic” contains the dangerous 
drugs, extract nux vomica and yohimbine 
hydrochloride; that ‘“Man’s Pep Tonic 
(Double Str. Capsule),’’ sold as ““Sextogen 
Capsules for Men and Women,” contains 
extract nux vomica, yohimbine, and ex- 
tract of thyroid, and in that they do not 
disclose facts with respect to the con- 
sequences which may result from use of 
such commodities under conditions pre- 
scribed in the advertisements or under 
customary conditions. 

A preliminary injunction restraining the 
respondents from the same _ practices, 
pending disposition of the Commission’s 
case, was obtained by the Commission 
February 13, in the United States District 
Court, Denver. 


Hydrosal Products Cited 

The F. T. C. has issued a complaint 
against The Hydrosal Company, Cincin- 
nati, distributor of “‘Hydrosal Liquid”’ and 
“Hydrosal Ointment.” 

The respondent is alleged to have repre- 
sented its preparations as _ possessing 
remedial, curative or healing properties 
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with respect to eczema, piles, athlete’s 
foot, poison ivy and disorders associated 
with pimples, skin rashes, outbreaks and 
itches which such preparations do not 
possess. The complaint points out that 
these products have no therapeutic value 
in connection with treatment of the ail- 
ments mentioned in excess of affording 
temporary and palliative relief from the 
symptoms of itching. 

Contrary to a further representation of 
the respondent, in its advertisements, its 
preparations have not been adopted by 
and used generally in hospitals or by phy- 
sicians, according to the complaint. 


Never Break For Nails 

Adolph Karl and Gertrude Karl, trading 
as A. & G. Karl Company, engaged in the 
sale of a cosmetic for application to the 
nails, designated ‘‘Never Break,” formerly 
located at Newark, N. J., are charged with 
misrepresentation. 

In advertising circulars, folders and 
other printed matter, the complaint al- 
leges, the respondents have represented, 
among other things, that their product is 
“The ONLY Nail-Root Food’’ and that 
“All Nails Need Calcium. This product is 
scientifically compounded of the finest oils 
and chemicals needed to correctly nourish, 
preserve and strengthen the nails.” 

Through use of these statements and 
others, the complaint alleges, the respond- 
ents have represented that the product 
supplies food and nourishment to the nails; 
that it will preserve and strengthen them, 
and that it is a tonic for the nails and will 
promote the health thereof. 

The complaint declares that these repre- 
sentations are false and misleading; that 
the respondents’ product is wholly incap- 
able of supplying any food or nourishment 
to the nails, and that it possesses no thera- 
peutic value and is without any substantial 
value except as a covering or polish for the 
nails. 


Menstruation Relief 

Howard L. Brewer and Albert L. Trib- 
bett, trading as B & T Sales Company, are 
alleged to represent that ‘‘Menstru-Eze” 
possesses curative and remedial properties 
which make it beneficial in treating de- 
layed and painful menstruation when in 
fact it is without therapeutic value in such 
treatment. 


Pow-O-Lin Cited 
Herb Juice-Penol Co., Inc., Danville, 
Va., doing business as Pow-O-Lin Labora- 
tories, is charged with misrepresentation. 
The respondent’s preparation “‘Pow-O- 
Lin” allegedly was advertised as possessing 
beneficial therapeutic properties for cur- 
ing, remedying or treating constipation 
and “faulty elimination” and for over- 
coming symptoms of constipation which 
were given as biliousness, indigestion, gas 
pains, headaches, dizziness, pains in the 
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back and chest, stiffness of the joints, 
swollen feet and ankles, nervousness, in- 
somnia, loss of appetite and lack of 
energy. 

It is alleged that the preparation pos- 
sesses no therapeutic properties in excess 
of those of a cathartic or laxative and that 
the symptoms set out are not generally 
typical of any group of disorders and are 
not necessarily indicative of constipation 
or faulty elimination. 


F.T.C. Orders 


Vita-Perles Stopped 

American Distributors, Inc. and John H. 
Morgan trading as Champion Products 
Company, both of Linton, Ind., and 
United Advertising Companies, Inc., Chi- 
cago, have been ordered by the Federal 
Trade Commission to cease and desist 
from misrepresentation in the sale of 
“Vita-Perles,’’ a medicine claimed to con- 
tain Vitamins A, B-1, D, G and E. 

Findings are that John H. Morgan was 
in business under the name Champion 
Products Company in the sale of Vita- 
Perles until August, 1938, when he organ- 
ized American Distributors, Inc., for the 
sale of the preparation. United Advertis- 
ing Companies, Inc. has been the respond- 
ents’ advertising agent and has partici- 
pated in the preparation and dissemina- 
tion of their advertising matter. 

In newspaper and periodical advertise- 
ments the respondents are found to have 
represented directly and by implication, 
among other things, that one may test 
Vita-Perles without risking any money; 
that vitamin deficiency is the cause of 
backache, headache, loss of appetite, pre- 
mature old age and other ailments and 
conditions; that by use of Vita-Perles a thin, 
pale and sickly person will gain firm and 
healthy flesh and gain in weight as muchas 
seven pounds in seven days. The Commis- 
ion finds that the respondents’ representa- 
tions are misleading and exaggerated. 

Respondents are ordered to cease repre- 
senting that the preparation may be ob- 
tained and tested without risking the loss 
of any money; that backache, headache, 
leg pains, and various other ailments are 
caused by a vitamin deficiency or that such 
conditions will be relieved or corrected by 
the use of the respondents’ preparation; 
that those who are thin, pale and sickly 
will by the use of the preparation acquire 
additional weight, an improved complex- 
ion, an increased resistance to colds and 
infections, an improved appetite or will 
become less nervous; that the impairment 
or premature loss of sexual desire, vigor, or 
potency in the male, is due to a vitamin 
deficiency, or will be restored or improved 
by the use of the preparation, or that its 
use will increase the general strength and 
energy, and that the preparation will 
affect women’s ability to successfully con- 
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ceive or bear children except in rare cases 
involving habitual involuntary abortion 
where inability to successfully bear chil- 
dren after conception may be due to a 
deficiency of Vitamin E of a degree suscep- 
tible of replacement by the Vitamin E con- 


tent of the preparation. 


Not Food—Harmful Drug 

The F. T. C. has issued an order against 
Jean Ferrell, Inc., Chicago, prohibiting 
misrepresentation in the sale of “Con- 
centra,” advertised as a concentrated food 
for treating obesity and as a tonic. 

Advertising matter referred to its prod- 
uct as being a highly concentrated food, 
safe for use, and, with the addition of 
liquids, as constituting a balanced diet 
capable of replacing the ordinary diet, 
according to findings. The preparation 
was also advertised as supplying deficien- 
cies to the body, the findings continue, and 
as correcting overweight and underweight 
and eliminating poisons from the body by 
action of its rhubarb content and poisons 
from the kidneys because of its gravel root 
content. 

Findings are that the respondent’s 
representations were exaggerated and un- 
true; that the preparation is not a food, 
and that, because of its high content of 
rhubarb, it is a drug and not safe to use. 
The respondent was found to have dis- 
seminated false advertisements in that it 
failed to reveal that use of its product 
under conditions prescribed in advertise- 
ments or under customary conditions may 
in some cases result in serious injury to 
health. 

The order directs the respondent to 
cease disseminating advertisements which 
represent that “Concentra” is a food or a 
concentrated food; that with or without 
the addition of liquids it will constitute a 
balanced diet or replace the ordinary diet; 
that it will supply deficiencies to the body, 
correct organic elements, cause “‘natural”’ 
elimination, correct overweight and under- 
weight, restore or develop a healthy or 
normal figure, or eliminate poisons from 
the body or kidneys. 

The respondent corporation is also 
directed to desist from representing that 
its preparation is safe for use and from 
disseminating advertisements which fail to 
reveal that continued use of the prepara- 
tion over a long period would cause exces- 
sive purgation and result in serious injury 
to the health of the user. 


Not a Cooperative Guild 

Anesthetic Laboratories, Inc., formerly 
Guild Anesthetic Laboratories, Chicago, 
engaged in the manufacture, sale and dis- 
tribution of ‘Guild Procaine Epinephrine 
Anesthetic,” has been ordered to cease 
representing that it is a guild or association 
of persons engaged in kindred pursuits, 
and other than a commercial business 
existing or operating for profit. 
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The respondent corporation was origin- 
ally incorporated in 1937 under the name 
of Anesthetic Advancement and Research 
Guild, Inc. and within the last year 
changed its name to Guild Anesthetic 
Laboratories, Inc., and subsequently to 
Anesthetic Laboratories, Inc. 

In advertisements concerning its medi- 
cinal preparation, which is used as a local 
anesthetic by practicing dentists, physi- 
cians and dental colleges, the Commission 
finds, the respondent has represented that 
“In its serious efforts to help the Dental 
Profession the GUILD feels that its policy 
of education and enlightenment should in- 
clude, wherever an item is not equitably 
priced, the production in its own fully 
equipped laboratory of the EQUIVA- 
LENT OR BETTER of the item involved 
that it may thus offer to the dentist at the 
lowest possible price.” In certain of the 
respondent’s printed matter, the Com- 
mission finds, the word “guild,’’ when 
used in the corporate or trade name, was 
set out in a different type of lettering with 
the effect of stressing and directing the 
attention of the reader to the word 
“guild.” 

Respondent is ordered to cease repre- 
senting in any manner that it is a guild or 
association of persons engaged in kindred 
pursuits for mutual protection, aid and 
cooperation, or that it is anything other 
than a commercial business existing or 
operating for profit; that the respondent is 
impartially engaged in research for the 
purpose of advancement of the science of 
anesthesia, or that the respondent operates 
for the benefit, education or enlightment of 
the medical and dental professions. 

The respondent is also directed to cease 
using the word “guild” or any term of 
similar import or meaning to describe or in 
any way refer to its business or products, 
including use of the word “guild” as part 
of its trade or corporate name or as part of 
the brand name of its products. 


Grape Cure False 

Jessie F. Springer, trading under the 
name of Harmony Centre, New York, has 
been ordered to discontinue misrepresenta- 
tions of a book written by one Johanna 
Brandt, entitled ‘““The Grape Cure,” and 
formerly entitled ““The Grape Cure (How 
I Cured Myself of Cancer).” 

The Commission’s findings are that the 
respondent’s book purportedly tells how 
Johanna Brandt cured herself of cancer 
through the use of the method or system of 
treatment narrated in the book which is 
based on the use of grapes as a foundation 
and which method of treatment, the re- 
spondent represents, will cure cancer and 
practically all other diseases, ailments and 
conditions which may afflict the human 
body. . 

Among representations in the advertis- 
ing disseminated by the respondent, the 
findings continue, are that most diseases 
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originate in the intestines and are caused 
by poisons due to uneliminated waste; 
that grapes dissolve, or are a solvent of 
mucus; that those who develop malignant 
growths in most cases have been suffering 
from constipation; that salt, inorganic 
drugs, and patent medicines cause cancer, 
and that the system or method of treat- 
ment outlined in the book will restore 
one’s health. 

The Commission finds that these repre- 
sentations are false and misleading; that 
grapes do not dissolve, and are not a sol- 
vent of mucus; that salts, inorganic drugs 
and patent medicines do not cause cancer, 
and that the system or method of treat- 
ment outlined in the book is not a compe- 
tent treatment or an effective remedy for 
various ailments. 

The respondent is ordered to cease 
representing, in connection with the sale 
and distribution of the book entitled ‘““The 
Grape Cure”’, that the system or method of 
treatment outlined in the book constitutes 
a cure or remedy for or a competent and 
effective treatment for constipation, can- 
cer, heart trouble, kidney trouble, bladder 
trouble, angina pectoris, sinus trouble, 
goiter, stomach ulcers, rheumatism, 
asthma, gall stones or tuberculosis, and 
from representing that grapes dissolve, or 
are a solvent of mucu;. 


F.T.C. Stipulations 


Bliss Will Stop Claims 

Alonzo O. Bliss Medical Company, 
Washington, D. C. engaged in selling a 
medicinal preparation designated “Bliss 
Native Herb Tablets,” agrees to cease 
representing by use of the word “quickly,” 
or any other word of similar import, that 
the said product will give immediate re- 
lief for, or, by the use of the words “posi- 
tive relief’ or similar words that the prod- 
uct relieves, upset stomach, gas bloating 
pains, acid risings, lost appetite, sour 
stomach, and headaches, due to constipa- 
tion or other causes; and that the product 
will flush the bowels or kidneys, stimulate 
the liver, cause a faster elimination of kid- 
ney waste, or is a treatment for the 
stomach, unless the last mentioned repre- 
sentation is limited to such influences as it 
might have as a stomachic. 


Quality Chemical Co. to Stop 

Harold C. Breckenridge, Detroit, trad- 
ing as Quality Chemical Company and 
engaged in selling a furniture polish desig- 
nated “Scientific,” certain cosmetics desig- 
nated ‘“Delora Alice Skin Lotion,” ‘‘Delora 
Alice Fine Perfumes,” “Flower of the 
Orient,”’ and “LaFrance,’’ and food prod- 
ucts under the general heading ‘‘Magic 
Concentrates” designated ‘French Chef 
Flavors,”’ ‘‘French Chef Spices,”’ “French 
Chef Table Syrup” and “French Chef 
Food Colors,” agrees to cease representing 
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that ‘Scientific’ contains a secret ingredi- 
ent or that Delora Alice Skin Lotion is 
healing or that it has a healing action. 
Harold C. Breckenridge further agrees to 
cease using the word “French’’ as descrip- 
tive of any of his products neither made 
in France nor composed chiefly of French 
ingredients; from using the words “La 
France” and “Orient” as descriptive of 
any of his perfumes not made in or not 
composed chiefly of ingredients from, 
France or the Orient, and to desist from 
using the words “Pure Ingredients’ as 
descriptive of any product that is syn- 
thetically flavored to imitate the real and 
true flavor. The respondent further agrees 
to cease using the title “President’’ or 
otherwise representing that the business 
conducted by him as an individual is a 
corporation or an association. 


London House to Change 

London House, Ltd., agrees that in the 
sale of its products it will cease using the 
words “London House, Ltd.” as and for 
its corporate and trade name, the address 
“London” on its trade stationery, the 
words “Tondon House” in its advertising 
matter, cr picturizations of English charac- 
ters or scenes, implying that this New 
York corporation is a London house or 
company, or manufactures products or 
conducts business or maintains a branch in 
London, or that merchandise made in the 
United States is of English or other foreign 
origin and imported into the United States, 
when such are not the facts. 





Ce-Kelp Not Cure-All 

The F. T. C. has accepted from Melvin 
E. Page, trading as Dental Research Com- 
pany, Muskegon, Mich., a stipulation in 
which he agrees to discontinue misleading 
representations of a kelp preparation ad- 
vertised as ““Ce-Kelp, the Gift of Nature to 
Man” and “‘A Vegetable Sea Food Rich in 
Minerals.” 

Among representations to be discon- 
tinued are that the product is “rich in 
minerals”; that it prevents or corrects 
what physicians call the deficiency 
diseases; and that heart trouble, tubercu- 
losis, anemia, high and low blood pressure, 
hardening of the arteries, rheumatism, 
neuritis, arthritis, kidney and _ bladder 
trouble, frequent colds, nervousness, con- 
stipation, acidosis, pyorrhea, over and 
underweight, cataract or cancer are recog- 
nized or properly classified as being de- 
ficiency diseases. 

The respondent also stipulated that he 
will cease representing that the main cause 
of deficiency diseases is lack of mineral 
elements in ductless glands, or that his 
commodity or any other kelp product is 
“literally packed” with such essential 
elements. 

The respondent stipulate that he will 
desist from designating himself as “Dr.” 
or “Doctor” unless it be clearly disclosed 
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that he is a doctor of dentistry and not of 
medicine. 

The stipulation points out that, accord- 
ing to reliable medical authority the re- 
spondent’s various claims and inferences 
are contrary to the weight of scientific 
evidence and are based upon premises that 
cannot be substantiated. 





Neural-Aid and Myacin to Stop 

Biovegetin Products, Inc., trading as 
V. M. Products, in the sale of “Neural- 
Aid,” agrees to cease advertising that the 
preparation is a nerve food or a competent 
treatment or effective remedy for nervous- 
ness, neuralgia, nerve fatigue, constipation, 
nervous insomnia, constant worry, muscu- 
lar aches or pains or disturbances of the 
nervous system, or for neuritis unless the 
last named representation is limited to the 
preparation’s aid in the treatment of peri- 
pheral neuritis, alcoholic neuritis, neuritis 
due to anemia, neuritis of pregnancy or 
neuritis of pellagra. The respondent also 
agrees to cease using the word “Neural” as 
part of the trade name for the product. 

Biovegetin Products, Inc., in a second 
stipulation, agrees to desist from repre- 
senting that its product ‘““Myacin” kills or 
ends pain or from otherwise implying that 
it will afford more than temporary relief 
from pain associated with rheumatism, 
arthritis, neuritis, sciatica, gout or lum- 
bago; that it contains no harmful or habit 
forming drugs or affords safe relief, and 
that its formula originated in Europe or is 
used by thousands ‘of American doctors 
and hospitals. The stipulation relates that 
the respondent’s preparation contains an 
ingredient which has a tendency to be 
harmful and habit forming. 





Verard Claims to Stop 

The F. T. C. has accepted from Ruth 
Cecil Arden, trading as The Verard Com- 
pany, New York, a stipulation to discon- 
tinue certain misleading representations in 
the sale of ‘Verard Solution.” 

Respondent agrees to cease representing 
that the preparation is of itself a compe- 
tent treatment or effective remedy for 
athlete’s foot; that any person using such 
medication will no longer suffer from red 
or swollen feet or certain other discom- 
forts; that beneficial results may be ex- 
pected by the user without regard to the 
stage of the infection, the presence of ac- 
companying factors or the necessary hy- 
gienic measures which must attend any 
type of medication for such conditions. 
The respondent also agrees to discontinue 
misleading uses of the word “guaranteed.”’ 





Not For Athlete's Foot 


Agreeing to discontinue misrepresenta- 
tion of a medicinal preparation, Israel 
Freed, trading as Kamazin Manufacturing 
Company, N. Y., agrees to cease represent- 
ing that use of his preparation “Kamazin 
Powder”’ affords relief from athlete’s foot 
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for a long period of time or affords perma- 
nent relief, and that doctors prescribe or 
endorse Kamazin Powder. 





Not For Diabetes 


Robert J. Schwyn, trading as Schweizer 
Tee, stipulates that he will cease repre- 
senting that the preparation “Schweizer 
Tee,” is competent or effective for treating 
diabetes; is prescribed or recommended by 
doctors; helps the organs to function 
normally, and effects a reduction of sugar 
or makes a broader diet possible. 





Acquin Claims Modified 


Acquin Pharmacal Co., St. Louis, also 
trading as Acquin Products Co., agrees to 
cease representations which convey the 
impression that “‘Acquin’”’ is competent or 
effective in treating headaches, simple 
neuralgia, colds, sore throat or other ail- 
ment, or is efficacious for any purpose 
other than as a temporary relief of minor 
pains or the mild discomforts incident to 
them. 


Zonite To Stop 

Zonite Products Corp., New York, has 
agreed to cease misleading representations 
of “Zonite Ointment,” “Zonite Liquid” 
and ‘Vaginal Suppositories (Zonitors).” 

Among representations which the re- 
spondent agrees to discontinue are that 
the cause of menstrual distress is often due 
to the presence of germs, or that the prob- 
lem of feminine hygiene is eliminated by 
the use of the respondent’s products or 
that they are a competent treatment for 
leucorrhea. 

Other representations which the re- 
spondent agrees to discontinue are that 
“Zonite Liquid’’ has a soothing action on 
the membranes or may always be used 
without risk, or that it can never injure 
delicate tissues; that its use assures free- 
dom from grippe, colds, coughs and other 
diseases of the respiratory system; that it 
is effective in combating the cause of 
pyorrhea; will control all dandruff or itchy 
scalp skin; end dandruff or itchy scalp; kill 
onion breath permanently, and that the 
respondent’s products are the only anti- 
septics which are non-poisonous under 
similar conditions of use, and that ‘“‘Zonite 
Liquid” or ‘‘Zonite Ointment” are 100 per 
cent. effective in preventing athlete’s foot 
or will assure the user of immunity there- 
from. 


No Laboratories 

Premier Laboratories, Inc., Trenton, 
N. J., agrees to cease using the name 
‘Premier Laboratories, Inc.’’ as and for 
its corporate or trade name, when in fact 
there are no such laboratories, and to dis- 
continue designating itself as ‘*Manufac- 
turing Chemists and Perfumers,” when it 
neither owns and operates nor directly 
controls the plant in which the goods it 
sells are made. 
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It’s not always the amount of canvas unfurled —it’s frequently the setting of the sails 
that brings in the winner. HOW TRUE THIS IS IN THE SALE OF DRUG AND PHARMA- 
CEUTICAL PRODUCTS. 

A new or improved ingredient—a better fine chemical—frequently gives a pharma- 
ceutical product new talking points, new sales opportunities. Such a shift rejuvenates 


your whole selling program — revitalizes your entire sales story. Your advertising be- 
comes news. The public tries, tests and buys. No extra pressure, just skillful navigation. 





Perhaps some of your products need a shift in chemical buying, a shift that will make 
your product more efficient. We don’t pretend to know all the answers, but the house 
of Baker has had the privilege of helping many pharmaceutical manufacturers achieve 
their sales goal. 

It may be a refinement of a U.S. P. chemical. It may be a special chemical made espe- 
cially for you to rigid specification. With our background of 35 years in the manufac- 
ture of Baker’s Analyzed C. P. Chemicals for laboratories where testing goes to the 
fourth and fifth decimals, we have learned much about purity and how to control it. 
That’s the reason Baker’s Fine Chemicals are so uniform in quality, so well received by 
the pharmaceutical and drug trade. 

Should you have a manufacturing problem where a fine chemical may enable you to 
offer more selling advantages, we invite you to discuss it in confidence with a Baker 
representative, or, if you prefer, direct with our executives here in Phillipsburg. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 


Baker’s fine chemicals 


for Pharmaceutical Manufacturers 
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TOP AWARD 
GLASS CONTAINER GROUP 


Raymond Loewy’s original and 
beautiful design for Frances 
Denney toiletries was executed 
completely at Carr-Lowrey’s 
vlant. The production of these 
exquisite bottles, with their 
unique design of script initials, 
has been a satisfying task. We 
congratulate Mr. Loewy for his 
creation and Frances Denney 
for their TOP AWARD in the 
glass container group of the 
All-America Competition. 

















‘3-Point” Service-3 Awan 


We like to see our glass containers win out in package competitions. We like to know that super-criti- 
cal boards of judges think well of our bottles. We like to hear people Say nice things about our work. 


But these awards simply confirm a fact that has been known to our customers for a long time. 


Namely, that people like to buy drugs, cosmetics, household specialties and foods that are packaged 


in Carr-Lowrey bottles. 


If you manufacture products of this kind, you ought to know about our “3-point” service: the 


creation of glass containers that are (1) Attractive, (2) Practical, (3) Economical. 


Perhaps we can help you win the biggest and most thrilling prize of all—more sales! 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 


New York Office: 500 Fifth Avenue 


The dispensing bottles, with special “well-tops’, (which 
permit easy filling) used by Sheaffer's for SKRIP are 
made by Carr-Lowrey. We extend our sincerest good 
wishes for the ever-increasing success of this line that 


won a TOP AWARD for the Sheaffer Pen Company, 


Chicago Office: 1502 Merchandise Mart 


Bottles for the distinctively-packaged Wrisley “Marine” 
and “Old Fashioned Lavender” lines of quality men’s 
toiletries were produced by Carr-Lowrey. We congratulate 
the Allen B. Wrisley Distributing Co., of Chicago, IIl., 
for their fine designs and for their “All-America” Award. 





HAVE YOU A 


PROBLEM CHILD 
IN 


WELL . .. it’s our job to help you! 
q@ Modern Container-making calls 
for a brand of resourcefulness... 
vision and understanding that 
steps ‘way ahead of mere machine 
methods. @ Customers insist upon | 


The Packages illustrated were this and object to that! Certain features are a 
designed with a particular view to 
Safety Features of Closure to protect 
the Baby. q¢ No Removable Parts and q Proving skill...“NATIONAL” Container Service 
Safe diameters ... combined with 
pleasing color design and chip-proof 
permanence of lithography ... make merges with practical demands ... requirements 
these practical and desirable Baby | 
Powder Containers. 


“must” ... other conditions a definite “out”! 
steadily produces Packaging sensations. Style 


are met and more than often highlighted by 


originally devised refinements. 


YOUR PROBLEM IN PACKAGING. . Bung wt te “NATIONAL”! 

















Associations 
A.D.M.A. Program 


The twenty-ninth annual meeting of the 
American Drug Manufacturers’ Association 
will be held at the Greenbrier, White 
Sulphur Springs, May 6 to 9. The biologi- 
cal section and the scientifi¢ section will 
both hold their meetings at 9 A. M. on the 
first day of the convention, and the phar- 
maceutical section will meet at 3 P. M. 

At the biological section meeting, the 
following committee chairmen will give 
their reports: S. D. Beard, Standardiza- 
tion of Antipneumococcic Serum; John 
F. Anderson, Diphtheria Toxoid; Edgar 
B. Carter, Preservatives in Biological 





S. DEWITT CLOUGH 


Products and Methods for Sterility and 
Safety Testing; W. A. Feirer, Antirabic 
Vaccines; E. A. Cahill, Proposed Regula- 
tions of Bureau of Animal Industry; John 
F. Norton, Standardization of Bacterial 
Vaccine; W. E. Bunney, Committee to 
Investigate Laboratory Animals Used in 
Biological Standardization. 

The following guests have accepted an 
invitation to meet with the biological sec- 
tion and will take part in the discussion: 
Dr. L. R. Thompson, director of the 
National Institute of Health; Dr. W. T. 


Harrison, chief of the division of biologics 
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control, National Institute of Health; 
Dr. D. I. Skidmore, chief of the division of 
Virus-Serum Control, Bureau of Animal 
Industry, U. S. Department of Agricul- 
ture. Dr. Sarah Branham of the National 
Institute of Health will also be a guest. 
She will address the section on the sub- 
ject, “Antimeningococcic Serum: Its 
Present Status and Future Possibilities.” 

The meeting of the scientific section 
will be opened by R. J. Fosbinder, chair- 
man. Reports will be presented by the 
chairmen of the subcommittees. J. B. 
Fullerton, chairman of the subcommittee 
on Analytical Assay Methods, will report 
on a cooperative study involving the assay 
of Magnesium Sulfate Solution, Sodium 
Phosphate Solution, Glycerite of Bismuth, 
N.F., and a Solution of Bismuth equiva- 
lent to 2.5 per cent. of Bismuth Hydro- 
chloride. 

D. M. Copley, chairman of the sub- 
committee on Alkaloid and Drug Stand- 
ards, will report the results obtained on 
the estimation of strychnine in Tincture 
Nux Vomica and Fluid Extract Nux 
Vomica by the application of the U.S.P. 
and N.F. analytical procedures. A report 
will also be submitted on the assay of 
Quinine Sulfate U.S.P. XI in which a 
modification of the N.F. method for tab- 
lets was used. 

Other subcommittee chairmen report- 
ing will be: L. A. Watt, Chemical Tests 
and Standards; Wm. J. Stoneback, Crude 
and Milled Drugs; F. E. Bibbins, Drug 
Extracts; Marvin R. Thompson, Pharma- 
cological Assays; E. H. Volwiler, Syn- 


thetic Organic Chemicals; Arthur D. 
Holmes, Vitamin Assays; Walter C. 
Christiansen, Hydrogen-ion Concentra- 


tion; and Frederic Fenger, Digestive Fer- 
ments and Glandular Products. Dr. 
Fenger’s report will deal with a coopera- 
tive study on the use of domestic potato 
starch an A.D.M.A. standard for de- 
termining diastatic activity of pancreatin 
U.S.P. The subcommittee headed by Dr. 
Fenger has also had under consideration 
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the question of deterioration of reference 
trypsin and the preparation of a new 
standard lot of this material. 

Dr. Roger Adams, head of the depart- 
ment of chemistry, University of Illinois, 
will address the scientific section on ““The 


Present Status of the Chemistry of 
Natural Products.” 

The first general meeting of the asso- 
ciation will be held May 7. S. DeWitt 
Clough, Abbott Laboratories, president of 
the association will give his report and 
reports will also be given by the executive 
vice-president, secretary, and the treas- 
urer. Lt. Col. C. F. Shook, Medical Corps, 
U. S. Army, will address the meeting on 
the subject, “Industry and Its Position in 
National Preparedness.” 

Another general session will be held on 
the third day of the convention, Wednes- 
day, May 8, in the morning, at which time 
committee chairmen will make their re- 
ports. The annual banquet will be Wednes- 
day and the golf tournament will be 
held on Tuesday afternoon this year, a day 
earlier than usual. 

At the second general session Wednes- 
day, morning May 8, Dr. Perrin H. Long, 
a member of the faculty of the Johns Hop- 
kins Medical School and a member of the 
staff of The Johns Hopkins Hospital, will 
be the speaker. His subject is: ““Compara- 
tive Clinical Studies Upon the Value of 
Sulfanilamide, Sulfapyridine and Sul- 
fathiazole.”’ 

A record attendance is anticipated at 
the convention this year. 





Drum Heads Chicago Assn. 

The annual business meeting of the 
Chicago Drug and Chemical Association 
was held immediately following the regu- 
lar monthly luncheon on March 28. 
Officers for the coming year were elected 
as follows: president, C. L. Drum, Owens- 
Illinois Glass Co.; vice-president, John 
A. A. Scott, Merck & Co., Inc.; secretary, 
Walter R. Nay, Mallinckrodt Chemical 
Works; and treasurer, J. M. Gillet, Victor 
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KARAYA 
TRAGACANTH 


ARABIC 
LOCUST 


RBIS GUMS, wholeor powdered, 
are the products of expert 
experience of forty-two years stand- 
ing in the selection of fine raw 
materials and in milling to guarantee 
complete satisfaction for your most 
exacting technical requirements. 


ORBIS GUMS can be obtained in 
any mesh from the finest powder to 
the various granular forms used to 
a great extent in the drug field— 




















ground in our modern mill at New- 
ark, New Jersey. 


ORBIS KARAYA GUM in fine pow- 
dered form is specially adaptable 
for “Wave Sets.” 

Please let us know your require- 
ments. Working samples upon re- 
quest. 


RBI 


Pewee TS CORP OR ATION 
215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 


CINCINNATI MEMPHIS, TENN. 


HICA PHILAD BOSTON 
831 ¢ Weck Ave. 610 oe Bide 89 Broad Street 505 W.McMillanSt. 1620 Carr Ave. 
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Chemical Works. Directors elected for a 
two-year term were: Robert O. Hereford, 
Kimble Glass Co.; Joseph P. Sullivan, 
E. I. du Pont de Nemours & Co., Inc.; 
Dale F. Ruedig, Eli Lilly & Co., and 
Arthur C. Drury, A. C. Drury & Co., Inc. 


Schlotterer Leaves Drug Section 

Ray C. Schlotterer has resigned as sec- 
retary of the Drug, Chemical and Allied 
Trades Section of the New York Board of 
Trade, a position which he has occupied 
for the past ten years, in order to devote 
full time to the position of secretary of 


the Federal Wholesale Druggists’ Associa- 






RAY C. SCHLOTTERER 


tion, Inc. Mr. Schlotterer is now located 
in new offices at 41 Park Row. 

He is a graduate of Princeton University 
and held the position of Secretary of the 
Code Authority of the Natural Organic 
Products Industry which administered the 
code for the raw materials entering the 
drug and cosmetic industries. He is 
managing director of the Essential Oil 
Association of U. S. A. and still continues 
his interest in this field. 





Ostrom Succeeds Schlotterer 

John C. Ostrom has been appointed 
secretary of the Drug, Chemical, and 
Allied Trades Section, of the New York 
Board of Trade to succeed Ray Schlotterer. 
Mr. Ostrom was formerly connected with 
the passenger traffic department of the 
Holland-America Line. 





Flavoring Extract Meeting 

E. L. Brendlinger, secretary of the 
Flavoring Extract Manufacturers’ Asso- 
ciation, has announced that the associa- 
tion will hold its annual convention at the 
Drake Hotel, Chicago, June 24, 25, and 
26. The program this year will again be 
built largely around the interpretation of 
the Food, Drug and Cosmetic Act. 





Chicago Perfumery Stag 

The Chicago Perfumery, Soap and Ex- 
tract Association will hold a spring stag 
party for members and guests in the Old 
Town Room of the Sherman Hotel, Friday, 
April 26, at 6.30. 
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N.W.D.A. Spring Meeting 

The National Wholesale Druggists’ As- 
sociation will hold a meeting at the Palmer 
House, Chicago during the third week in 
April. On Wednesday, April 17, the Board 
of Control will meet. Thursday, there will 
be meetings of the Mississippi Valley Drug 
Club, the J. 8. C. Club and the O. K. I. M. 
Club at 9.30 in the morning. Each club 
will have a luncheon following the morning 
meeting. 

At 2 o’clock there will be an informal 
meeting of the manufacturers who are 
associate members of the N. W. D. A. 
under the auspices of the N. W. D. A. 
Manufacturers’ Committee, of which 
Arthur B. Hill is chairman. At the same 
time an informal meeting will be held by 
the service wholesale druggists represent- 
ing a joint meeting of all the local clubs 
and groups. From 5 to 7 a cocktail party 
will be given by wholesalers for manu- 
facturers. 

Friday morning there will be an informal 
joint meeting of drug wholesalers and 
manufacturers. Arthur B. Hill and J. M. 
Penland will preside. Dr. Fred A. Russell, 
of the School of Business, Northwestern 
University, will speak on ‘“‘Modern 
Distribution. 


Companies 


Janvier and Ritchie Consolidate 

William McKinney, president of Walter 
Janvier Inc., Harold F. Ritchie & Co., 
Inc., J. C. Eno, Ltd., and a director of 
Beechams Pills, Inc., has been elected 
president of Scott & Bowne, Bloomfield, 
De 

Present plans call for the centralization 
of the manufacture of Eno Saline Laxa- 
tive, Scott’s Emulsion, Scott & Bowne 
Vitamins, Beechams Pills, and allied lines 
at the Scott & Bowne plant in Bloomfield. 

The Janvier and Ritchie interests have 
been merged and will maintain a New 
York office at 9 Rockefeller Plaza, with 
headquarters in Bloomfield. 

As president of Scott & Bowne, Mr. 
McKinney succeeds William H. Mathee 
who has resigned. Mr. Mathee joined 
Scott & Bowne as vice-president and 
general manager in 1936 and became presi- 
dent in 1938. In that year the Scott & 
Bowne Vitamin Corp. was formed and Mr. 
Mathee also became president and general 
manager, a position which he has also 
resigned. After a short vacation, he will 
announce his future plans. 

Arnold Gaine, vice-president and treas- 
urer of Scott & Bowne, and J. W. Clissold, 
sales manager for Scott & Bowne Vitamin 
Corp., resigned March 21. 


Dow Builds New Plant 

The Dow Chemical Co. has purchased 
an 800-acre tract at Freeport, Texas, 
where it will erect a $5,000,000 plant for 
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the production of magnesium. Sea water 
will be used as the source of the mag- 
nesium. The plant is expected to be ready 
for operation late next summer. 





Stearns Advances Fraenkel 

Frederick Stearns & Co., Detroit, has 
announced the appointment of E. V. 
Fraenkel as general manager of the com- 
pany. 

Mr. Fraenkel was born in Australia. He 
received his pharmaceutical education and 
degrees and started his sales career there. 


He joined Frederick Stearns & Co. as a 
salesman, becoming successively assistant 


















E. V. FRAENKEL 


sales manager, general sales manager, vice- 
president, and now general manager. 

Mr. Fraenkel has announced that Earl 
Warner, vice-president and treasurer, will 
act as assistant general manager; Walter 
Vennard has been appointed general sales 
manager; John Delaney, assistant man- 
ager in charge of professional promotion; 
E. B. Skinner, assistant manager in charge 
of sales; J. I. Palistrant, divisional sales 
manager of the New York depot and 
Edward Kade, advertising manager. 





Abbott Officers Re-elected 
At a meeting of the stockholders of 
Abbott Laboratories, held on March 21 at 
the company’s offices in North Chicago, 
Ill., the entire board of directors was re- 
elected. Members of the board are: E. H. 
Ravenscroft, S. DeWitt Clough, Rolly M. 
Cain, James F. Stiles, Jr., Dr. E. H. Vol- 
wiler, Alfred W. Bays, Dr. J. F. Biehn, 
Edgar B. Carter, Edmund L. Drach, Ray- 
mond E. Horn, Carl Nielsen, Dr. George 
W. Raiziss, Floyd K. Thayer, Claud A. 
Thornburg and Ferdinand H. Young. 

The board of directors, at its meeting on 
the same day, re-elected all officers: 
Edward H. Ravenscroft, chairman of the 
board; S. DeWitt Clough, president and 
general manager; Rolly M. Cain, executive 
vice-president and assistant general man- 
ager; James F. Stiles, Jr., vice-president 
and treasurer; Dr. Ernest H. Volwiler, 
vice-president in charge of research; Ray- 
mond E. Horn, vice-president and general 
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While the success of your products is based on pack- 
aging, color, merchandising . . . your repeat business 
goes deeper. Fundamentally, it is what goes into your 
cosmetics and how they are processed that counts. 


Kolmar Laboratories, private label manufacturers, form- 
ulate each product of the finest ingredients with tireless 
research and modern laboratory methods. Kolmar pro- 
tects your reputation with Products Liability Insurance. 

Kolmar Laboratories make spot ship- 

ments direct to your customers. We 

are equipped to handle all details, to 


relieve you of costly shipping and 
billing expense. 


2, E & 
Aclmur \aboratories 
MILWAUKEE a NEW AR K 


Kolmar Representatives: 

’ Mr. M. C. Boyd, Quinby Building, Newark, N. J. Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. 

Mr. Douglas Haggerty, 129 E. 42nd St., New York City Mr. Norman Kole, 980 Merchandise Mart, Chicago, Ill. 
Mr. R. F. G. Byington, 155 N. Vermont Ave., Los Angeles Cal. 
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sales manager; Alfred W. Bays, secretary 
and general counsel and Adolph Wolff, 
assistant treasurer. 

Sales for the past seven years under the 
present management, according to Mr. 
Clough’s report to stockholders, have in- 
creased 182 per cent., while net profits rose 
273 per cent. This year, the president 
stated, January sales were 16 per cent. 
ahead of January, 1939; February sales 
were 19 per cent. greater than the cor- 
responding month of last year, while the 
first 15 days of March show an increase of 
23% per cent. 

Other outstanding achievements during 
the seven-year period, as reported, include 
the increase in the number of employees 
from 787 in 1933, to 2145 at the present 
time; the establishment of six new domes- 
tic branches, five foreign subsidiaries and 
five foreign branches; the addition of over 
250 new items to the list of products; the 
addition of many thousand square feet of 
floor space to the North Chicago plant, 
and the building of a $500,000 new, mod- 
ern research building. 





Vaughn Joins Sagamor 

Ralph Vaughn has joined Sagamor 
Metal Goods Corp., New York, and has 
been elected vice-president in charge of 





RALPH VAUGHN 


sales. Mr. Vaughn was until recently 
eastern district sales manager for Schick 
Dry Shaver Inc. 


Crawford Joins Armstrong 

The advertising staff of Armstrong 
Cork Co., Lancaster, Pa., has been aug- 
mented by John P. Crawford, formerly of 
General Foods Sales Co.; Angus W. Clarke, 
Jr., former assistant advertising manager, 
Mohawk Carpet Mills; John F. Riebow, 
formerly with Eastern Air Lines; and 
Edward W. Hermann, formerly with the 
Chilton Publishing Co. 


Garland Named S. & D. Director 

C.S. Garland has been elected a director 
and a member of the executive committee 
of Sharp & Dohme, Inc., Philadelphia. He 
succeeds Thomas Hildt. 
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With a 66-37 victory over the Governors Island Champions the Leigh Cosmetics team of 
basket ball players finished off a 21 game schedule without a single loss to mar their 1939- 


the opposin 
quare Boys’ 


1940 record. Amon 
Y.M.C.A., Madison 


Rutgers A. C., St. George Big Five, and in addition topped the West Side C. Y. 


teams beaten were: Teachers College, Uptown 
lub, IL.C.A.A. All Stars, Fort Jay Medical Corps., 


O. League. 


In honor of their successful season Jordan W. Lambert, President of Leigh Cosmetics, Inc., 
tendered a dinner to the team at the Hotel Belvedere and afterwards attended the Finals of 
the Invitation Basket Ball Tournament at Madison Squere Garden. 

William H. Hardy, Vice-President of the company acted as team manager. 


Lambert Opens New Plant 


Lambert Pharmacal Co. opened its new 
manufacturing Laboratory in St. Louis 
March 28. That evening a dinner was 
given for employees at which special honor 
was paid to three employees who have 
been with the company for over fifty 
years. There were twenty-nine other 
employees who had service records of over 
twenty-years. 

This new plant is about the same size as 
the one in Jersey City. 





McKesson Sells Hunter Rye 


Sale of the principal assets of Hunter 
Baltimore Rye Distillery, Inc., subsidiary 
of McKesson & Robbins, to Browne Vint- 
ners Co., Inc., for a cash price of $2,000,000 
was approved March 29 by Judge Alfred 
C. Coxe in Federal District Court. 

William J. Wardall, trustee, pointed out 
that the terms of sale included the reten- 
tion by the drug firm of cash, receivables 
and stocks of finished goods having a book 
value of approximately $800,000. McKes- 
son will act as wholesaler of the whiskies 
made by the new Hunter owner. 


Innis-Speiden Retirement 

Innis-Speiden & Co., New York, has in- 
stituted a retirement program for its em- 
ployees. The plan is being administered 
by the Metropolitan Life Insurance Co. 
and provides for retirement at the age of 
sixty-five with an income for life. Con- 
tributions to the plan are being made by 
the company and by about one hundred 
fifty employees covered by it. 
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Pinkham Fight Again 

Lydia P. Gove, Rae E. Renehan and 
Mildred A. Wilder, one faction of the 
stockholders of the Lydia E. Pinkham 
Medicine Co., have brought action in the 
state of Maine to force the firm into 
receivership. 

This same faction recently lost a dispute 
in the Massachusetts Supreme Court when 
the court ordered Lydia P. Gove, treas- 
urer, to pay a number of salary increases 
approved by Arthur Pinkhem, president. 
Miss Gove was also ordered to pay $1,250 
a month as counsel fees to John P. 
Worthen, engaged by Mr. Pinkham. 





Henderson Leaves Allied Products 

A. D. Henderson, manager of the private 
brand department of Allied Products, Inc., 
New York, has resigned. John E. Gabriel- 
sen, who has been with Allied Products for 
many years, is the new manager of the 
private brand department. 





Bristol-Myers Recreation Bldg. 

Bristol-Myers & Co. dedicated its new 
recreation building at the Hillside, N. J., 
plant, April 5. There was entertainment 
and dancing and Governor A. Harry 
Moore of New Jersey spoke. 





Simons Heads Charles Hubbard 

Philip J. Simons, Jr., has been elected 
president of Charles Hubbard, Son & Co., 
Syracuse, N. Y. He was formerly secretary 
and treasurer. Lucius S. Johnson, former 
president, has been elected secretary. 
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Better 
Quality 
ata 
Saving! 


Soap to the layman means simply 
something with which to make a lather. 


To the dentifrice manufacturer it can 
mean a calamity if the chemical or 
physical characteristics vary the 
slightest. 


No one soap can suit the needs of the 
many formulas used. That is why 
POWCO Brand Neutral Soaps, made 
from refined edible oils, cover a wide 
range of titres, etc., for your especial 
needs. 


Our large quantity production and our 
close selling margin make it possible 
for you to buy standardized air-floated 
POWCO Brand Neutral Soaps of better 


quality ---at a saving. 


John Powell & Co., Inc. 
114 East 32nd St. New York City 


Tested Quince Seed 
Powdered Neutral Soaps 
Concentrated Shaving Cream Base 
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Senator Nye addressi 
Chairman, R. E. Dorland, 


ape pik ERROR ee 
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Penick Jr., Photo by Charles Opitz, of John Opitz, Inc. 


J. T. Baker Fellowships 

The J. T. Baker Chemical Co. has an- 
nounced that their Eastern and Mid- 
Western fellowships for research in ana- 
lytical chemistry are now open for 1940- 
41. The object of these fellowships is to 
encourage and assist fundamental re- 
search in analytical chemistry. The re- 
cipients will each receive $1,000 annually, 
and will be expected to devote at least 
nine months to research in an institution 
conferring the Ph.D. or Sc.D. degree in 
chemistry. 

A candidate for these fellowships must 
possess a bachelor’s degree or its equiva- 
lent, and a broad training in the funda- 
mental branches of chemistry including 
inorganic, organic and physical chemistry, 
as well as qualitative and quantitative 
analysis. 

The Eastern fellowship award will be in 
an institution in one of the New England 
States or New York, New Jersey, Penn- 
sylvania, Delaware, Maryland or Vir- 
ginia. The Eastern fellowship committee 
consists of N. H. Furman, chairman, 
Princeton University; J. H. Yoe, secre- 
tary, University of Virginia; G. P. Baxter, 
Harvard University; H. A. Fales, Colum- 
bia University; and C. W. Mason, Cornell 
University. 

The Mid-Western fellowship award will 
be in an institution in one of the following 
States: Illinois, Indiana, Iowa, Michigan, 
Minnesota, Ohio or Wisconsin. The 
Western Fellowship Committee consists of 
H. H. Willard, chairman, University of 
Michigan; C. W. Foulk, Ohio State Uni- 
versity; G. Frederick Smith, University of 
Illinois; I. M. Kolthoff, University of 
Minnesota; and V. W. Meloche, Univer- 
sity of Wisconsin. 
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Dow Service Pins 

Willard H. Dow, president and general 
manager of the Dow Chemical Co., Mid- 
land, Mich. presented service awards to 
175 employees of long standing on March 
4. 

Of the 175 employees honored, five had 
been with the company fifty years; eleven, 
thirty-five years; ten, thirty years; forty- 
two, twenty-five years; one hundred 
seven, twenty years. Gold watches en- 


graved with the employee’s name, date 
of the presentation and date that he 
joined the company were given to the 
sixteen men with thirty-five years or more 
of unbroken service. Awards for twenty 
years of unbroken service went to 106 men 
and one woman, and consisted of gold pins 
bearing the “Dow Diamond” and four 
raised gold stars, each signifying five years 
of service. For more than twenty years’ 
service, similar pins were awarded, with 
the addition of a diamond star at the top 
for each five years’ service. 


Park Joins Luft 
Stanley Park has joined the George W. 
Luft Co., Long Island City, as assistant 
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sales manager, replacing H. R. Upton, who q 


has resigned. Mr. Park was formerly with 
Northam Warren and the Mennen Co, 
B. G. Merrill has also been made an 
assistant sales manager. He has been with 
the company for some time. 


Sterling Buys Cummer 

Sterling Products, Inc., Wheeling, W. 
Va., has purchased the Cummer Products 
Co., Bedford, Ohio, manufacturer of 
Molle shaving cream, Energine cleaning 
fluid and Kling. Sterling Products gave a 
cash sum and $2,000,000 in notes for the 
assets of the company. 


American Home Buys Antrol 

American Home Products, Jersey City, 
has taken over the assets of Antrol Lab- 
oratories, Inc., insecticide manufacturer, 
Los Angeles. 


Monsanto and Merck Win Awards 


In a contest conducted by the House 
Magazine Institute the ‘Monsanto Maga- 
zine,” published by the Monsanto Chem- 
ical Co. was judged the best house maga- 
zine in the internal field. In the external 
field the ‘‘Merck Report,” published by 
Merck & Co. was tied for third place with 
the International Nickel Co.’s “Inco.” 


Crosby to Manage Rena 

Frank C. Crosby has been appointed 
general manager of Rena Cosmetics 
Enterprises, Hollywood, Calif. Mr. 
Crosby has been active in the drug and 
cosmetic industries for the past seventeen 
years. 
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the recent Drug and Chemical Dinner in New York. Seated in the front row are: J. A. Huisking, Phillip Dinkins, © 
Vice-chairman, John Tuohey. Sezond row: Dr. E. L. Newcomb, Dr. F. J. Cullen, C. P. Frailey, Carl Anderson, S. B. 
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Alcohol Has Many 
Applications in 
Shoe Manufacture 


Finds Diversified Uses in Fields 
Of Real and Fabricated Leather 


Diversity of application has made alcohol 
an indispensable material in the manufacture 
of shoes from both real and artificial leather. 
In the initial steps of the shoe manufacturing 
process, it is employed in tanning processes 
in the case of real leathers, while it is an es- 
sential component of the coating compositions 
used in making fabricated leather. 

Alcohol finds extensive use in the produc- 
tion of patent, glazed, and lacquered leathers, 
and is an ingredient of shoe dyes. Still another 
application is in the preparation of the lac- 
quers used on eyelets and shoe-lace tips. In- 
soles made from synthetic split leather pro- 
duced by the pyroxylin process offer another 
use for alcohol. 


An interesting flow sheet traces the manufacture 
of Industrial Ethy! Alcohol from the planting of 
the sugar cane and corn to the final product. 
Copies of this flow sheet may be obtained free 
of charge by writing U.S.1. Ask for Bulletin AM. 


Dr. H. L. Fisher of U.S.1. 
Receives Pioneer Award 
NEW YORK, N. Y.—Dr. Harry L. Fisher, 


of U. S. Industrial Chemicals, Inc., was se- 

lected as one of the Modern Pioneers recently 

honored by the National Association of Manu- 
facturers. 

Dr. Fisher was cho- 
sen for this honor be- 
cause of his outstand- 
ing achievements in 
the field of rubber 
chemistry and technol- 
ogy. He holds many 
patents in this field, 
the most notable being 
those covering mate- 
rials used for adhering 
rubber to metal, as well 
as a process for their 
application, all of 

which have made possible substantial savings 
in cost, together with greater safety in han- 
dling chemical solutions. 

Dr. Fisher is an authority on non-sulphur 
vulcanization of rubber. He has patented sev- 
eral processes in this field, and delivered a 
paper on the subject at the Goodyear Centen- 
nial Celebration of the American Chemical 
Society last fall. He is the author of “Labora- 
tory Manual of Organic Chemistry.” 

Dr. Fisher joined the staff of U.S.I. in 1936, 
and makes his headquarters at the company’s 
research laboratories in Stamford, Conn. 





Uses Vinegar Addition in 
Alcoholic Massage Creams 


WASHINGTON, D. C.—The addition of 
small quantities of white vinegar to alcohol 
makes it possible to combine the alcohol with 
a toilet cream to form a massage cream that 
gives a rollable film, it is claimed in a patent 
issued to an inventor here. 

A low molecular fruit acid, such as citric 
or tartaric, may be used in place of the vine- 
gar, it is said. 





Bacteria Replace Rats in Making 


Accurate Tests for Riboflavin 


U.S.I. Makes Extensive Use of Snell-Strong Assay Method 
In Controlling Quality of Vitamin Concentrate Production 
Extraordinary accuracy in assaying the potency of riboflavin concentrates, 
together with marked savings in time, has been made possible by the perfection 
of an assay method based on the effect of riboflavin on lactic acid organisms. 
In pioneering activities in the vitamin field, the most commonly used testing 
method involved studying the growth of white rats over a four-weeks’ period. 


Effect on chicks of a diet deficient in vitamins 
is illustrated by these two photographs. Upper 
photograph shows effect of pantothenic acid de- 
ficiency; lower, riboflavin deficiency. (Courtesy 
of the Poultry Department, Cornell University.) 








Make Emulsions Containing 
Large Amounts of Alcohol 
WESTFIELD, N. J. — That thickening 


agents can be used to permit the preparation 
of emulsifying compounds containing as high 
as 50% of alcohol is claimed in a patent 
granted to inventors here and at Roselle Park, 


N. J. 

Alcohol is ordinarily difficult to emulsify, 
it is said, particularly with mineral oil, but 
properly selected thickeners are reported to 
allow the preparation of emulsions containing 
large proportions of alcohol, and displaying 
good stability and durability. 

A typical thickener can be produced by 
polymerizing such compounds as isobutylene 
at low temperatures in the presence of a cata- 
lyst, according to the patent. The process is 
said to be applicable to ethyl, methyl, propyl, 
and isopropyl alcohols. 

Dyes, perfumes, medicaments, or materials 
to increase detergent properties can be added 
to the emulsions in small quantities, it is 
claimed. 


Finds New Ergot Component 


CATONSVILLE, Md.—A method for pre- 
paring a component of ergot described as 
hitherto unknown has been patented by an 
inventor here. 

The new component can be prepared from 
crude ergot or from crude ergot extracts, it is 
said. Important step in the process is mixing 
the ergot with an aqueous alkaline solution 
and then extracting with a solvent such as 
ethyl ether or acetone. 

Ethyl Ether and Acetone are produced by U.S.I. 





Discovery of the fact that the lactic acid or- 
ganisms need riboflavin for their growth led 
to the extended application of the Snell-Strong 
method. This method has been used almost 
exclusively by U.S.I.’s research staff in de- 
veloping and controlling the quality of the 
company’s flavin concentrate for use in mixed 
feeds. 
Delicate Response 

The response of the lactic acid bacteria to 
riboflavin is amazingly delicate. In carrying 
out the test, a culture solution is first pre- 
pared. Riboflavin is carefully eliminated from 
this solution, which, however, is adequate in 
other respects. No bacterial growth occurs in 
this solution. 

When pure crystalline vitamin is added, in 
amounts as small as 3 parts per 100,000,000, 
rapid bacterial growth begins. The solution 
becomes turbid, and lactic acid is formed in 
an amount corresponding to the vitamin addi- 
tion, 

Applicable to Pantothenic Acid 

By suitable modifications of the culture 
medium, the same type of bacteria may be 
used to measure another vitamin, pantothenic 
acid, which was formerly assayed by chick 
tests. It is thus possible, in the case of these 
two important food factors, to substitute a 
bacterial culture for the rats used in the earli- 
er tests. The time required by this method 
is measured in days instead of months. Re- 


(Continued on next page) 
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This curve, prepared from assay tests made by 
the U.S.I. laboratories, represents the average 
titration of individual 10cc. tubes of culture 
media containing the lactic acid organisms used 
in the assay. Tubes were prepared with various 
quantities of riboflavin as indicated in the >. 
The effect of extremely small quantities of ribo- 
flavin is clearly indicated. 
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Improves Antiseptics with 


Ethyl and Benzy] Alcohols 


NEWARK, N. J.—How improved antisep- 
tic preparations can be made by using a sol- 
vent consisting of ethyl and benzyl alcohols 
is revealed in a patent granted to an inventor 
here. 

In these preparations the ethyl alcohol is 
said to act as a primary solvent and the benzyl] 
alcohol as a secondary solvent. Choice of these 
two solvents is based on the fact that the pri- 
mary solvent must dissolve both the antiseptic 
compound and the secondary solvent. The sec- 
ondary solvent must be one in which the anti- 
septic compound is more soluble than it is in 
the primary solvent. Secondary solvent must 
also be substantially insoluble in aqueous 
media. 

Colloidal Dispersion Formed 

When antiseptic preparations of this type are 
diluted in aqueous media, the secondary sol- 
vent apparently becomes colloidally dispersed 
and carries with it in solution the bulk of the 
antiseptic compound, according to the patent. 
The antiseptic compound is much more effec- 
tive as a germicide in this colloidal suspen- 
sion, it is claimed. 

Percentages for a typical preparation are 
given as follows: 

Ethyl alcohol 

Benzyl alcohol 

Isopropyl! alcohol 

Ortho-pheny!phenol 

Chrysoidin-y 

Water, to make 

The isopropyl alcohol is said to serve as a 
defatting agent that enables the antiseptic to 
penetrate fatty tissue with greater ease. 

Ethyl! Alcohol is produced by U.S.1. 
Isopropyl Alcohol is sold by U.S.I. 


Uses Alcohol to Make Wadding 
WEINHEIM, Germany — Absorbent wad- 


ding suitable for surgical purposes can be 
prepared by converting animal hide material 
into a swollen condition in which the fibers 
can be mechanically isolated, then shredding 
and treating the resulting coarse fibrous mate- 
rial with alcohol or acetone, according to a 
U. S. patent issued to an inventor here. 
Alcohol and Acetone are produced by U.S.1. 


Gives Dry Shampoo Formula 


A basic formula for a “dry” shampoo has 
the following proportions, according to Soap, 
Perfumery and Cosmetics: 


Ammonia solution 
Eau-de-Cologne compound 
Denatured alcohol 
Distilled water 





Sterilize Many Materials 
By Using Ethylene Oxide 


CHICAGO, Ill.—That ethylene oxide, 
widely used for its insecticidal properties, 
is adaptable to sterilization processes also 
is revealed in three patents granted to two 
inventors here. 

Basis of the process is said to consist in 
first activating the material to be sterilized 
by subjecting it to a vacuum, usually with 
preliminary heating. Undiluted ethylene 
oxide is then introduced at concentrations 
high enough to effect sterilization. 

Special advantage of the process, it is 
claimed, is that it allows sterilization of 
gums, gelatin, pectin, pancreatin, etc., 
without adverse effect on viscosity and 
other desirable characteristics. Suggested 
fields of application include foods, drugs 
and medicines, dentrifices, finished cos- 
metics and cosmetic ingredients. 














Snell-Strong Test Gives 
Accurate Riboflavin Assay 

(Continued from previous page) 
sults are more consistent and reliable, since 
the number of tests can be greatly increased. 
A further advantage over purely chemical 
methods is that the reaction of living proto- 
plasm is used to give the vitamin potency of 

the substance under test. 
Experience Indicates Advantages 

The advantages of the Snell-Strong test are 
clearly indicated by U.S.I.’s experience in the 
development of its flavin concentrate. The 
rapidity of the test allowed the development 
work to be completed in a fraction of the 
time that would have been needed for rat as- 
says. Moreover, the method is admirably 
adapted to control of plant operation to assure 

output of uniform vitamin potency. 


These two photomicrographs illustrate the appli- 
cation of the Snell-Strong test in the assay of 
vitamins. The two culture solutions are identical 
in all respects, except that riboflavin has been 
added to the solution at the right in the propor- 
tion of 3 parts per 100,000,000. There is not a 
single organism in the culture at the left. In the 
one at the right, bacteria are to be found in 
large numbers. 
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Further information on these items 
may be obtained by writing to U.S.1. 


A cosmetic material is described as consisting of 
the isopropyl esters of fatty acids, chiefly myris- 
tic and palmitic. When rubbed into the skin, it 
gives a smooth, velvety feeling without leaving a 
greasy surface, according to the maker, who rec- 
ommends it for use in hand creams, brushless 
shaving creams, lotions, and many other prod- 
ucts. (No. 320a) 


Urs 


A sealing compound for flowed-in gaskets in 
closures is said to resist oil. Oily products have 
been kept under this seal for more than a year, 
the maker states. (No. 321a) 


US| 


A new ointment is said to be of a white coal tar 
type, which does not stain clothing or skin, nor 
give off an unpleasant odor. It is reported to 
replace black coal tar ointment where this type 
of treatment is indicated. (No. 322a) 


Osa 


An absorption base now being produced by a 
domestic manufacturer is said to be equal in 
every respect to the imported base previously 
distributed by the same company. (No. 323a) 


USS") 


Grape seed oil is said to be suitable for use in 
creams, lotions, lather and brushless shaving 
creams, and other products where a fixed oil is 
needed. It is almost odorless and colorless and 
has excellent keeping qualities, it is claimed. 
(No. 324a) 
Usa 


A micro balance now on the market is reported 
to be made domestically and to be sensitive to 
0.001 mg. It is said to be equipped with a metal 
case that provides stability and resistance to 
vibration. (No. 325a) 


US 1 


A new fixative for pine odors is composed of 
natural pine derivatives, according to the manu- 
facturer. It is said to aid in extending aromatic 
life of the usual pine constituents. (No. 326a) 


US 


A melting unit is said to be especially suitable 
for melting wax, gummy or viscous substances, 
and other materials where it is desired to pre- 
vent contamination of the substances by metal. 
(No. 3274) 

U°Sit 


A new emulsifier is described as a wax-like prod- 
uct especially developed for the preparation of 
greaseless creams having an acid reaction. It is 
said to give stable emulsions in the presence of 
such acids as citric, lactic, and salicylic. 
(No. 328a) 
US 1 


Heating kettles of aluminum are said to be light 
in weight and to be suitable for a wide variety 
of melting and emulsifying applications. 

(No. 329a) 


NDUSTRIAL GHEMICALS, tne. 


60 EAST 42no ST., N.Y. 


A SUBSIDIARY OF U.S. INDUSTRIAL ALCOHOL CO 


BRANCHES IN ALL PRINCIPAL CITIES 


ETHERS 
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Amy! Alcohol 
Buty! Alcohol 
Fusel Oil—Refined 
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Ethyl Alcohol 
Anhydrous 
Absolute 
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Pure (190 proof) 
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Completely Denatured 
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Alcohol Anti-freeze 
Super Pyro Anti-freeze 
ox Proprietary Solvent 
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James T. Pardee Named Doctor 
James T. Pardee, chairman of the board 
and vice-president of Dow Chemical Co., 
_ Midland, Mich., has been honored by the 
Case School of Applied Science, Cleve- 
- Jand, with the degree of doctor of com- 
mercial science. 
Mr. Pardee was born in Cleveland and 
_ is a graduate of the Case School where he 
earned the degree of Bachelor of Science 
in Civil Engineering. He has been asso- 
ciated with Dow since 1895. 


Hygienic Tube Expansion 

Work has been started on an addition to 
the factory of Hygienic Tube & Container 
Corp. in Newark. The new plant which 
will cost approximately $750,000 will be 
ready for production about October 1. 
It will give the company greatly increased 


¥ rf 


Left to right: Herman B. Lermer, Horace 
H. B. Allen, Joseph Lermer, Founder; Julius 
Silver, Irving S. Lermer. 


production facilities and it is planned to 
add many new products to the line. 

A display room and offices are main- 
tained at 626 Fifth Ave., New York. Her- 
man B. Lermer is president and treasurer; 
Irving S. Lermer and Horace R. B. Allen 
are vice-presidents and Julius Silver is 
secretary and general counsel. 


Vick Names High Gen. Sales Mgr. 


Hermon A. High has been named gen- 
eral sales manager of Vick Chemical Co. 
Mr. High has been associated with the 
company for eleven years and has served 
as Canadian manager, trade relations 
Manager and northern sales manager. 

R. D. Waters and H. R. Marschalk have 
been promoted to assistant sales managers. 


Fred Mingst Joins Pfaltz & Bauer 
Fred Mingst has joined the sales staff of 

Pfaltz & Bauer, Inc., where he will work 

principally on wool-development products. 


Squibb Moves Dahl to N. Y. 

R. J. Dahl, professional service manager 
for E. R. Squibb & Sons in the Baltimore 
district has been transferred to the product 
sales department of the New York office. 
He has been succeeded in Baltimore by 
Garrett E. Miller, formerly sales repre- 
sentative in the Bethlehem-Allentown, 
Pa., territory. 
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Carl A. Claus, Vice-President in charge of 
Sales for New Jersey Machine Corporation, 
of Hoboken, receives his commission as 
“Admiral of the Flagship Fleet’’—the com- 
mission marking completion of more than 
100,000 flying miles via “American Air- 
ways.” 


Coty at the 1940 Fair 

Maison Coty will greet the opening of 
the World’s Fair of 1940, in New York, 
with a new make-up, according to H. L. 
Brooks, president. Thousands of dollars 
will be devoted to expanding and ani- 
mating the exhibit. The huge focal center 
will be completely reconstructed. Colored 
lights will play on a tall mirrored shaft 
rising from a center-piece of glass show- 
cases. Circular booths will feature airspun 
powder production. A new process of lip- 
stick fabrication will highlight the area 
formerly devoted to raw material display 
and the 1939 cosmetic parlor will be 
converted and enlarged into a chamber for 
perfumes. A series of mirrors, covering the 
whole interior, will reflect the images of 
beautiful models demonstrating the art of 
applying make-up. A 12 minute film of 
sound and color, will project phases of the 
scent industry in the Coty Theatre. 


Givaudan-Delawanna Moves ~ 

After May 20 the executive officers and 
service laboratories of Givaudan-Dela- 
wanna, Inc. will be located at 330 West 
42 St., New York, in the McGraw-Hill 
Building. The growth and development of 
the organization has made necessary this 
move to larger quarters. 


Greeff To Radio City 

R. W. Greeff & Co., New York, have 
moved their offices to larger space at 
10 Rockefeller Plaza, in Radio City. New 
telephone number is CIrcle 6-9680. 
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Lentheric vs. Grant 

The New York Court of Appeals 
affirmed unanimously without opinion the 
decision of the Appellate Division of the 
Supreme Court of the State of New York 
n Lentheric, Inc. vs. W. T. Grant Co., 
enjoining that company from selling re- 
bottled vials of Lentheric Bouquet prod- 
ucts at less than the minimum price of 
$.50 per ounce, established under the 
Fair Trade Act of the State of New York. 
This effectively establishes that sales by 
chain stores of small vials of Lentheric 
Bouquet products, containing less than 
one ounce, at less that $.50 per vial, are in 
violation of the Fair Trade Act of New 
York. 


Rogers, Hoge & Hills 

The firm name of Rogers, Ramsay & 
Hoge has been changed to Rogers, Hoge 
& Hills. James F. Hoge in announcing the 
change points out that it is in name only 
and that there has been no change in the 
firm since just after Mr. Ramsay’s death, 
when, one year ago, Mr. Hills became a 
partner of Mr. Rogers and Mr. Hoge. 


Standard Products Co. 

Standard Products Co., Inc., Philadel- 
phia, has taken over quarters in Balti- 
more, formerly occupied by Modern Drug 
and Chemical Co., at 921 S. Caroline St., 
and is manufacturing a line of drugs and 
pharmaceuticals there. 


Son to Antoine Chiris 

Mr. and Mrs. Leon Antoine Chiris have 
announced the birth of a son early in 
March. This is their second son and third 
child. Mr. Chiris is chairman of the board 
of Anotine Chiris Co., New York, and Ad- 
ministrateur-Delegue of Ets. Antoine 
Chiris, Grasse, France. 


Baumhogger & Keim to Serve 

Walter G. Baumhogger, president of the 
Whelan Drug Co., and R. D. Keim, vice- 
president of E. R. Squibb & Sons, have’ 
been appointed chairman and vice-chair- 
man respectively of the drugs and pharma- 
ceuticals section for the 1940 campaign of 
the Greater New York Fund. The third 
annual drive for the fund was opened 
April 1 with a town meeting in Madison 
Square Garden. 


Squibb Hobby Show 

The third annual hobby show of em- 
ployees of E. R. Squibb & Sons was held in 
New York March 16. About fifty employ- 
ees participated. L. Arranz who has be- 
come well-known for his “humanistic ab- 
stractions” exhibited some of his paintings. 
D. M. Kendall, exhibited a short wave 
broadcasting and receiving set; Dr. H. S. 
Newcomer of the Squibb Professional 
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LUSTEROID is lightweight, but so tough and strong that it 
is practically unbreakable. 


This unbreakability of LUSTEROID naturally means big 
savings in breakage elimination. It brings other savings, 
too, such as reducing shipping costs by reducing weight, 
and eliminating the necessity of costly and heavy wadding 


and packing. 


LUSTEROID tubes and vials come in any color you wish— 
and multicolor labels are processed integrally to them in 
their manufacture, eliminating extra paper, printing, pasting 


costs. 


A note or phone call will bring 
an immediate reply with samples. 


LUSTEROID CONTAINER CO., INc. 


Formerly Lusteroid Division of Silleocks-Miller Company 
SOUTH ORANGE NEW JERSEY 











akan: women choose the facial cream with the 
finest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and perfectly white. Our buyers select it from the 
finest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 
bleached by the sun and air. 

Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it. 
The quality and uniformity never change. It is entirely 
free from adulterants and imperfections of any kind. And 

back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 
manufacturer. 


WRITE DEPT. D-4 TODAY FOR COMPLETE 
INFORMATION 
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Service department a deep sea diving out- 
fit and R. E. Crawford of Squibb Labora- 
tories plants which he had stimulated with 
Vitamin Bi. 


Financial 


American Cyanamid Earnings Up 
American Cyanamid Co. reports for 
1939 a net income of $5,524,940, equal to 
$2.07 each on 2,618,367 shares, and com- 
paring with $2,452,911, or 91 cents a share 
in 1938. The balance sheet of the company 
for 1939 shows current assets of $39,445,- 
229, and current liabilities of $9,040,125, 
compared with $33,653,471 and $5,513,595, 
respectively, on December 31, 1938. 





Armstrong Cork Multiplies Net 

Armstrong Cork Co. reports for 1939 a 
net income of $4,485,000.37, equivalent to 
$3.03 a share and comparing with $1,150,- 
795.74, or 77 cents a share in 1938. 

Net income of the company’s domestic 
operations in 1939 was $4,440,194, against 
$992,014 in 1938. Domestic sales in 1939 
were $50,713,436, compared with $37,- 
297,363 in 1938, an increase of 36 per cent. 

The company’s foreign investment in- 
cluding all its foreign operations was 
$3,884,749.53 on December 31, 1939, 
against $3,657,453 the year before. 





J. T. Baker Earns More 

J. T. Baker Chemical Co. reports for 
1939 a net profit of $267,344, equal to 
$2.10 each on 109,707 shares of common 
stock, and comparing with a net profit of 
$53,907, or 15 cents a share in 1938. 





Bourjois Net Up 

Bourjois Inc. and subsidiaries report for 
1939 a net income of $707,435, equal to 
$1.50 each on 392,224 no-par common 
shares. In 1938 the net income was $411,- 
079, or 74 cents a common share. As of 
December 31, 1939 current assets were 
$2,905,947 and current liabilities were 
$1,286,396, against $2,230,573 and $794,- 
157 respectively at the close of 1938. 





Chesebrough Profit Greater 

Chesebrough Mfg. Co. reports for 1939 
a net profit of $944,457, equal to $7.87 
each on 120,000 shares of $25-par capital 
stock, against $638,514, or $5.32 a share 
in 1938. 


Coty Earnings Up 50% 

Coty Inc. reports for 1939 a net profit of 
$937,610, equivalent to 61 cents each on 
1,537,435 shares and comparing with 
$636,402, or 41 cents in 1938. At the 
year’s end current assets were $3,954,642, 
current liabilities $544,600, against $4,- 
387,329 and $528,048 respectively at the 
end of 1938. 
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Crown Cork Earns More 

Crown Cork and Seal Co. reports that 
during 1939 net sales totaled $28,233,361, 
against $24,379,811 in 1938. Crown Can 
Co., a subsidiary, had a loss of $550,419 in 
1939 before profits arising from manufac- 
turing of bottle caps in its St. Louis plant. 
This compares with a loss of $1,125,633 in 
1938. 





Dow Earnings Doubled 

Dow Chemical Co. reports for the nine 
months ended February 29 a net profit of 
$5,495,945, against $2,440,560 in the cor- 
responding nine months of the previous 
year. This is equal to $5.11 each on l,- 
031,988 shares of no-par common stock 
against $2.30 for the nine months ended 
February 28, 1939. 

At a meeting of the board of directors 
held March 26 dividends were declared as 
follows payable May 15: on preferred 
stock 114 per cent.; on common stock with- 
out par value 75 cents a share. 





Gillette Earnings Increase 

Gillette Safety Razor Co. reports for 
1939 a net income of $3,284,797, equal to 
89 cents each on 1,998,769 shares of no- 
par common stock and comparing with 
$2,941,890, or 72 cents a common share in 
1938. 





Heyden Doubles Net 

Heyden Chemical Corp. reports for 1939 
a net profit of $772,903, equal to $5.98 
each on 125,497 shares $10—par common 
stock and comparing with $331,458, or 
$2.06 each on 149,997 shares in 1938. Cur- 
rent assets as of Dec. 31, 1939, were $1,- 
282,218 and current liabilities $826,060, 
against $1,277,410 and $303,068 respec- 
tively at the end of 1938. 





Kendall Earns $934,043 

Kendall Co. and subsidiaries report for 
1939 a net profit of $934,043, compared 
with $98,166 in 1938. The net sales were 
$24,886,546 against $21,598,338 the pre- 
vious year. 


Lehn & Fink Net Up 

Lehn & Fink Products Corp. reports for 
1939 a net income of $624,661, equal to 
$1.56 each on 400,000 shares of capital 
stock, against $420,414, or $1.05 a share 
in 1938. 





Plough Profit Up 

Plough Inc., and subsidiaries report for 
1939 a net profit of $253,694, equal to 84 
cents each on 300,000 shares of $7.50 par 
capital stock, against $201,287, or 67 cents 
a share in 1938. 


——— 


Rubinstein Doubles Net 
Helena Rubinstein, Inc. and subsid- 
iaries report for 1939 a net profit of $456,- 
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987, after Canadian exchange adjustments, 
equal to $2.26 each on 157,658 no-par 
shares of common stock, against a net 
profit of $218,908, or 75 cents, in 1938. 





Scovill Earns $1,768,808 

Scovill Manufacturing Co. and sub- 
sidiaries report for 1939 a net profit of 
$1,768,808, contrasted with a net loss of 
$31,920 in 1938. 

A new method of computing inventories 
this year resulted in a net profit about 
$365,000 less than would have been shown 
by the use of the former method. 





U.S. Alcohol Earns $337,392 

United States Industrial Alcohol Co. 
reports a final net profit, after $337,392 de- 
duction for adjustment of marketable 
securities, of $77,525, or 20 cents a share. 
In 1938 the company reported a net loss of 
$667,657 after crediting $747,504 for ad- 
justment of marketable securities and de- 
ducting $993,402 for extraordinary write- 
down of inventories. 

Net sales for the year were $11,908,939 , 
an increase of 25.5 per cent. from $9,490,- 
966 during 1938. Chemical sales, consist- 
ing of products exclusive of industrial ethyl 
alcohol, rose 73.7 per cent. and accounted 
for more than half of the total sales. 


Obituaries 


James A. Black 

James A. Black, associated with Hyn- 
son, Westcott & Dunning, Inc., Baltimore, 
for many years, died suddenly March 20. 
He was fifty-three years old. 


William Bodebender 

William Bodebender, for more than 
thirty years a representative of Fritzsche 
Brothers, Inc., died suddenly March 20 at 
his home in New Orleans. Mr. Bode- 
bender retired from active business several 
years ago. 


Thomas J. Lynch 

Thomas J. Lynch for twenty-nine years 
general manager of Lederle Laboratories, 
New York, died of a heart ailment at his 
home in New York. He was sixty-eight 
years old. Before joining the Lederle or- 
ganization he was associated with the 
Alexander Laboratories, Marietta, Pa. 
Lederle Laboratories has been a subsidiary 
of American Cyanamid since 1930. Mr. 
Lynch retired from active business in 1936. 


Charles W. Potter 

Charles W. Potter, formerly a member 
of the sales staff of Thurston & Braidich, 
Inc., New York, died March 10 in Cleve- 
land at the home of his son. 
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CONSUMERS IMPORT CO., Inc. 


342 MADISON AVENUE NEW YORK 
Cable Address: PUREFOOD NEW YORK @ All Codes 


Are you having ¥ 
any trouble with your : 


Over 35 years ago, the first Neutral Powdered White Soap was intro- 
— to the ee of ———- — eto ag Acaaicare va 
the House of Hopkins. Though perfected through the years by 
various technical improvements, CHECK YOUR PRESENT SOAP 
Hopkins’ Rajah Brand Neutral Pow- FOR THESE QUALITIES 
dered White Soap is today made 
under the same original process. For V Pure whiteness 
completely dependable uniformity, 
for perfect performance, standardize V Profuse, lasting lather 
on Hopkins’ Rajah Brand Powdered 
Neutral White Soa p. You will J/ Good meshing qualities 
greatly appreciate its extreme 
snow-whiteness, thoroughly neutral ~/ Freedom from free alkali 
taste, its complete freedom from 
free alkali, low moisture content, V Uniformity 
and its very low residue of alcohol, 
water and sodium carbonate. Hop- V Resistance to varying tem- 
kins’ Neutral Powdered White Soap perature 
will not turn rancid or harden on 
the shelf. Try it yourself. V/ Fine appearance of finished 
product 

















" Send for a Free Sample to use in a trial batch—also prices. 








J.L.LHOPKINS & COMPANY 220 Broadway NEw YORK 
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Any book reviewed in 


this section can be pur~ 


chased direct from THE DRUG AND COSMETIC 


Medicolegal Phases Of Occupational Diseases, by 
C. O. Sappington, A.B., M.D., Dr. P. H., 405 pp., 
Industrial Health Services, Chicago, semi-flexible 
binding $3.00, certified library binding, $3.25. 

This is an outline and guide to give attorneys; courts, 
commissions and boards; employers and employees; 
physicians and industrial nurses; engineers and indus- 
trial hygienists; insurance companies, and legislatures, 
an understanding of this subject, and opens up a new 
field for many of them and provides additional informa- 
tion for others. Its purpose has been to clarify the in- 
creasing number of laws in the various states providing 
for compensation for disability from occupational 
diseases, and the medicolegal problems involved in the 
prevention and adjudication of such cases. The work is 
divided into four main parts as follows: Industrial, 
Insurance, Medical, Legal. 


Vitamin E, 88 pp., Society of Chemical Industry, 

London, Cloth, $1.00. 

This is a monograph, representing the proceedings of 
the symposium held under the auspices of The Food 
Group, (Nutrition Panel) of the Society of Chemical 
Industry at the School of Hygiene and Tropical Medi- 
cine, London. This constitutes a valuable summary of 
knowledge in a highly important biochemical field. 
Although this knowledge is in a state of rapid develop- 
ment a periodic survey is none the less essential to 
further progress. The book is divided into three parts as 
follows: Part I—The Chemical Structure and Proper- 
ties of Tocopherol (Vitamin E); Part II—The Physio- 
logical Action of Vitamin E And The Consequences of 
Vitamin E Deficiency; Part I1I—Clinical And Veteri- 
nary Uses of Wheat Germ Oil And Vitamin E Prepa- 


rations. 


Manufacturers’ Product, Package And Price 
Policies, by Albert Wesley Frey, M.C.S., 429 PP., 
The Ronald Press Co., New York, cloth, $4.50. 
This book describes and analyzes policies and prac- 


tices which manufacturers have developed in their solu- 
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INDUSTRY at regular publisher’s price. 
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tion of vital product, price, and package problems. 
These policies and practices are considered to fall with- 
in, and to constitute, an activity in the field of manu- 
facturing to which the term ‘“‘merchandising” or ‘“‘mer- 
chandise management” is being increasingly applied. 
This book will fill a need felt by the executive who 
wishes to review and check his own merchandise organ- 
ization, policies, and procedures, and by the executive 
who is faced with specific problems of a merchandising 
nature. Contents include: Chapter 1—Merchandising; 
2—Pricing The Product; 3—Quality of the Product ; 4— 
Influences Affecting Standards; 5—Design, Style, 
Fashion; 6—Design, Style, Fashion (cont.); 7—The De- 
sign Piracy Problem; 8—Simplification; 9—Product 
Development—New Uses and Product Improvement; 
10—Product Development—Expanding the Line; 11— 
Packaging the Product; 12—Packaging the Product 
(continued); 13—Identifying the Product; 14—Deter- 
mination of Quantity to Manufacture; 15—Merchan- 
dising Research; 16—Merchandising Research (con- 
tinued); 17—Organization for Merchandising. 


Federal Regulatory Action And Control, by F. F. 
Blachly and M. E. Oatman, 356 pp., The Brookings 
Institution, Washington, Cloth, $3.00. 

The belief is widely held that the present government 
agencies engaged in regulation, their organization, their 
methods and procedures, and their relationships to the 
President and the Courts can be greatly improved. 
This pressing and vital problem is dealt with in this 
new volume. Among the questions considered are: 
Should independent regulatory boards and commissions 
be abolished? Should the regulatory agencies remain 
independent? Is there “administrative absolutism”? 
Are constitutional rights of individuals protected in our 
present-day system of federal regulation? Should 
judicial control of administrative action be extended? 
Is it possible to simplify the regulatory system? Do we 
need a high administrative court? 
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The Microscope, R. M. Allen, 286 pp., Illus., D. Van 

Nostrand Co., New York, Cloth, $3.00. 

This book explains practical microscopy in plain 
English. It shows the use of each type of microscope— 
and all accessories—for the widest variety of purposes. 
In these pages, ready for instant reference, are all the 
facts for obtaining the best possible results in many 
operations from materials of all kinds. Contents: His- 
torical Introduction; Optical Principles of the Micro- 
scope; Modern Instruments; Illumination; Testing of 
Microscope Objectives; Getting the Most Out of the 
Microscope; Preparation of Material for Microscopical 
Examination. 


The Art of Anaesthesia, by Paluel J. Flagg, M.D., 
Sixth Edition Revised, Illus., 491 pp., Cloth, $6.00. 
This sixth edition, like the first, is presented by the 

author “as a groundwork upon which the student, 
intern and general practitioner may acquire a more 
comprehensive knowledge of the Art of Anaesthesia.” 
The chapter on Basal Anaesthesia has been enlarged to 
include the latest views relative to the barbiturates, 
avertine, paraldehyde, and other commonly employed 
hypnotics. A table has been prepared, listing barbitur- 
ate sedatives, hypnotics and the older drugs used for 
hypnosis such as morphine and hyoscine. For the assist- 
ance of the student, matter has been added including a 
form of pre-anaesthetic examination and a detailed con- 
. sideration of the causes of death in anaesthesia. The 
various table positions in surgical practice have been 
revised and the dangers of the prone position as checked 
by Miller’s Synchronous Pneumograph have been noted. 
Special reference is made to methods of anaesthesia for 
brain surgery and for thoracic surgery. Comments rela- 
tive to the treatment of diabetic conditions since the 
introduction of insulin are presented. The usefulness of 
helium has been stressed. New drugs and comments 
relative to local or field block, regional or nerve block 
anaesthesia have been added. A chapter devoted to 
cyclopropane and to the carbon dioxide absorption 
technic as well as a reference to vinal ether have been 
added. In view of the increasing popularity of the use 
of the endotracheal technic, the art of laryngoscopy and 
intubation is discussed. Until recently varying degrees 
of asphyxiation were not formally recognized. A classi- 
fication of the stages of asphyxia suggested by the 
author are now widely used in obstetrics has been in- 
cluded in the text. New methods of cardiac stimulation 
are noted. 


Good Health And Bad Medicine, by Harold Aaron, 
M.D., 328 pp., Robert M. McBride & Co., New 
York, Cloth, $3.00. 

Dr. Aaron, author of this work, is medical consultant 
to Consumers Union of U. S., Inc. The book is written 
for the general public. First aid, diet, obesity, tonics, 
colds, constipation, indigestion, insomnia, asthma, hay 


fever, skin disorders, care of the hair, safeguarding the” 


teeth and gums, maladies of the feet, arthritis, rheuma- 
tism, and numerous other illnesses that the flesh is heir 
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to are all examined. In each chapter the author men- 
tions by brand name the best-known remedies, examines 
their claims, and gives his opinion as to their merit or 
lack of merit. 


Trapping The Common Cold, by George Sanford 
Foster, M.D., 125 pp., Fleming H. Revell Co., New 
York, Cloth, $1.25. 

A great deal has been written about the common 
cold. In this latest book Dr. Foster puts responsibility 
for avoiding colds directly up to the individual. The 
principles to observe and the rules to follow, if we would 
live year in and year out without a sneeze or snuffle, are 
put down in this book in language which every reader 
can understand. Contents: How to Avoid the Common 
Cold; The Value of Sleep; Begin Each Day Right; Live 
Each Day Right; Posture and Body Resistance; In- 
fluence of Diet; Briefs; Dress and What it Means; The 
Coldless Pathway; Health Day by Day; Some Cold 
Advice; Good Health Attainable by All; Healthful 
Hints. 


Biological Products, by Louis Gershenfeld, P.D., 
B.Sc., Ph.M., 236 pp., Illus., Romaine Person Pub- 
lishers, Inc., New York, Cloth, $4.00. 

The publication of ‘Biological Products” represents 
the first and only complete authoritative volume on the 
subject. In great measure, the present volume grew out 
of the need discerned by the author in his field, for a 
sound, accurate and concise source of information on 
antitoxins, serums, vaccines, immunizing toxins and 
toxoids and bacterial culture filtrates, bacteriophage 
and phagotherapy, allergens and other biological 
products in common use in the field of remedial and pre- 
ventive medicine. This volume has been especially de- 
signed as a convenient source of information for those in 
the allied Public Health professions and Medicine. 
Processes and methods of manufacture are included, to- 
gether with illustrations which graphically depict the 
operations now employed in the industrial production of 
biological products. An index enhances the value of the 
test as a ready reference work. The author, whose ex- 
perience in the field has been of many years’ duration, 
has prepared a practical, accurate volume designed for a 
specific purpose. 


As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 
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in Versatility --Size Range 
--Ease of Operation 


It’s easy to see why so many manufacturers are installing the 
Model FA-Q in their plants. In the FA-Q, they find versatility 
at its peak of development...They also find that this 
machine hits the high mark in size range and ease of opera- 
tion. 

Wraps many different types of packages, including exten- 
sion-edge boxes, open boats, and turned-up-side trays, as 
well as ordinary cartons. May be equipped to handle trans- 
parent cellulose, glassine, waxed paper, foil, or plain paper 
wrappers—with Electric Eye registration, if desired. 

The FA-Q may be adjusted for different sized packages in 
only ten minutes. All parts are readily accessible. All adjust- 
ments are made by convenient hand-wheels—no tools re- 
quired. 

Cutting down labor costs, stepping up production speeds, 
economizing on wrapping material—the FA-Q offers a real 
opportunity to make needed savings. 

Consult our nearest office. 


Write for Literature 


PACKAGE MACHINERY COMPANY, Springfield, Mass. 
NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 
Mexico, D. F., Apartado 2303 
Buenos Aires, Argentina: David H. Orton,Maipu 231 
Peterborough, England: Baker Perkins, Ltd. 

Melbourne, Australia: Baker Perkins Pty., Ltd. 


PACKAGE MACHINERY COMPANY 
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PRODUCTION ENGINEER 


HIGH VACUUM GAUGE 

The F. J. Stokes Machine Co., Philadelphia, has just 
announced a new model portable high vacuum gauge 
with a range from 0 to 700 microns and calibrated down 
to 1/10 micron. The gauge is similar to the original 
Stokes portable high vacuum gauge but it covers a 
narrower range for reading more accurately vacuums of 
700 microns or lower. It is slightly larger and heavier 
and utilizes the same McLeod principle of operation. 
It is designed to enable any unskilled operator to take 
readings quickly and accurately and is built to with- 
stand hard service and constant handling without 
danger of breakage or damage. 

With this gauge single readings can be taken in a few 
seconds and a series of successive readings requires not 


more than ten seconds each. The instrument is simply 
stood on a level surface, or mounted by means of a 
swivel bracket provided for the purpose, and then ro- 
tated from the horizontal (evacuated) position to the 


vertical (reading) position. The mercury in the right-- 


hand capillary always comes up to the zero mark of its 
own accord. 
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There is no danger of the mercury “hammering”’ and 
breaking the tubing, since the speed of its flow when the 
gauge is rotated is controlied by a restriction in the tub- 
ing. A trap is provided to prevent the mercury from 
spilling out, no matter in what position the instrument 
may be held. This new gauge measures 7” x 13’’ x 2” 
and weighs about six pounds with mercury. It is 
equipped with non-breakable glass front, swivel bracket 
and carrying handle. Gauge tubing is heavy Pyrex 
glass, annealed to remove internal strain. Case is 
aluminum with black crackle finish. 


LOCALIZING DUST COLLECTION 

It frequently happens that a dusty operation is so 
remotely located from main dust exhaust ducts that it 
does not pay to collect the dust through the main 
system. For example, you may have a tablet dusting 
job to be done in the compressing room where no dust 
exhausts are available, or you may wish to collect dust 
from the mandrels of powder filling equipment. The 
Cincinnati Electrical Tool Co. in Cincinnati make a 
small filter unit called the Air Master which was de- 
veloped primarily for attachment to grinding and 
buffing wheels. 

This little job consists of a cabinet containing cloth 
filter bags mounted on a suitable framework and a 
totally enclosed fan. Dust laden air sucked into the 
unit passes through the filter bags and is discharged 
again into the room. The unit is very inexpensive and is 
recommended particularly in areas that are air condi- 
tioned from which the exhaust of a large quantity of 
dust laden air would impose too great a load on the air 
conditioning setup. With one of these units you could 
make a tablet cleaner very easily and you could even 
make it portable. For very light loads such as those 
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Improved 33-Punch “Rotary” Makes 


I 700 TL abiets per minute... 
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This is a “Special” Stokes BB-2 Rotary 
Tablet Machine, similar to the standard 
machine except that it has a 33 hole head, 
with 33 pairs of punches and dies instead 
of the 27 with which the BB-2 is regularly 
equipped. As in other Stokes Rotary 
models of large capacity, each pair of 
punches produces two complete tablets at 
each revolution of the head. 


This machine is making tablets of ac- 
curate weight at the rate of 1700 per 
minute. Maximum tablet size is 7/16” 


diameter. 


It has an improved variable speed V-belt 
drive which is quickly adjustable and 
enables the machine to be operated at 
maximum production rates on tablets of 
different size and with materials of vary- 


ing characteristics. 


Other features include semi-steel con- 
struction, ample strength and ruggedness 
for continuous production, improved cams 
permitting smooth operation at higher 
speeds, means for adjusting for tablet 
weight and hardness while the machine 


is running. 


Let us send complete description of this 
and other Stokes Tablet Machines. 


F.J. STOKES MACHINE CO. 


5932 Tabor Road Philadelphia, Pa. 
Olney P. O. 


Representatives in 


New York, Chicago, Cincinnati, St. Louis, 
Cleveland, Detroit, Boston 


Pacific Coast Representative: 
L. H. Butcher Company, Inc. 


FS 


Est. 1895 





obtaining on a powder filling machine, a small portable 
tank type vacuum cleaner similar to those made by 
General Electric and other firms is effective and very 
inexpensive. 


MOISTURE REGISTER 

A unit for moisture testing granular, powdered, 
pelletted, and loose pulp materials is announced by the 
Moisture Register Co., 1029 N. Sycamore Ave., Los 
Angeles. This instrument is designed to give accurate 
indications of moisture content of granular or soft 
materials such as tablet granulations. It accomplishes 
in from one to three minutes tests which by conven- 
tional methods require up to 24 hours. 


About five cubic inches of the material to be tested 
are placed in the cup ring at the top of the instrument. 
After hydraulic pressure has been applied to expel air 
from the sample, a switch lever is turned and this con- 
nects with the electrical system and the indication of 
moisture is instantaneous. The same lever is then 
thrown upward, releasing hydraulic pressure and re- 
turning the plunger to the open. The register is pow- 
ered by batteries which the company claims will give 
at least one year of ordinary service. 

Readings are independent of room temperature, hu- 
midity, or temperature of the sample in normal ranges. 
The register comes with meter dial reading in direct 
moisture percentages or with arbitrary numerical scale 
from which the user determines calibrations. The ma- 
chine is completely housed and portable. 


AIR FLOAT MIXER 

Process machinery manufacturers who read this will 
be interested in a new invention for mixing dry materials 
which utilizes currents of air instead of mechanical 
mixing elements. The device is intended primarily as a 
continuous mixer and is designed so that in advance dry 
materials can be proportioned and sent into it in a con- 
tinuous stream. It is not a pulverizer. If any of you afe 
interested, I suggest that you get into touch with Mr. 
Samu-el Ish-Shalom, 415 Ocean Pky., Brooklyn. 
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ERTEL NEW TYPE MIXER 

The “New” Ertel Swivel Type Mixer is constructed 
so that the shaft can be adjusted separately and the 
motor separately to any angle. This is an improvement 
over the other known mixers because the mixer motor 











can be adjusted to the proper angle while the motor is 
running without the danger of the motor slipping and 
allowing the propeller shaft to hit up against the side of 
the tank on to which the mixer is clamped, thereby 
damaging the tank or mixer shaft, or both. 

Patents have been applied for the new features of 
this unit. 


MIXING AND KNEADING MACHINERY 

The recent introduction of a new line of Kneader- 
master mixing, kneading, and processing machinery has 
been made by Patterson Foundry and Machine Co., 
East Liverpool, O. It is claimed that the Kneader- 
master performs many difficult process operations with 
ease and economy, and it is particularly useful for mix- 


ing and treating heavy plastics and tenacious materials 
of every description. Kneadermaster mixers are offered 
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KEEP PRODUCTION 
KEEP COSTS C, 


Messrs. Drug and Cosmetic Manufacturers: 


If you are wanting the money in pocket value of fast, steady production, 
you are bound to appreciate the Kiefer Combination Blower and Filler. 


Sele 


WEF EL 


BLOWER AND FILLER 7 *# 8oustty cleans thom 


Before neatly filling containers 


with filtered, compressed air. 


This machine is built for work! 


We make full automatic—semi-automatic 
—hand-fed equipment for cleaning, filling, 
closing and conveying bottles, jars and tins. 
Filters—pumps—percolators. 


THE KARL KIEFER MACHINE co. 


NEW YORK SAN FRANCISCO 
BOSTON CINCINNATI, U.S.A. SEATTLE 


LONDON, ENGLAND 
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in almost any desired batch capacity up to 1,500 gal- 
lons, in 60 different combinations of frames, sizes, and 
horsepowers, and experimental units are available from 
1/3 gallon size and in a variety of types and strength for 
widest possible utility on medium and heavy duty 
operations. 


VIBRATING PACKER 

Ajax Flexible Coupling Co., 1 English St., Westfield, 
N. Y., have a vibrating packer which compacts loose 
materials in containers. A shaking mechanism is at- 
tached to the under side of a platform mounted on coil 


springs and the vibrating movement acts to pack down 
loose material in the container resting on the platform. 
Capacities as to weight of material that can be handled 
are 75 and 500 pounds. 


NEW FILTER 

Your attention is called to the new portable filter de- 
veloped by Alsop Eng. Co., Milldale, Conn., and ex- 
hibited in the adjacent cut which shows the mounting 
of the filter leaves with the tank open. The unit con- 
sists of a vertical tank in which a number of filter leaves 
are suspended. The tank is mounted on a small portable 








truck and the pump is mounted on the truck, forming a 
complete filtering unit. The advantage claimed for 
this filter is, in the first place, that it is very inexpensive, 
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and is so designed to provide an extremely large filter 
area. Since the cover of the filter tank can be removed 
very quickly, the job of cleaning the filter and changing 
the leaves is reduced to a minimum. 


UNIT AIR CONDITIONER 

York Ice Machinery Co., York, Pa., announces the 
Yorkaire 225 which brings air conditioning within the 
reach of all small departments and offices. This is a 
small cabinet with a complete air conditioning system 


engineered to take up the smallest possible space. The 
air conditioning is controlled by two simple dials and an 
adjustable air outlet grille on top. It can be easily 
equipped for heating and duct-work when needed, and 
it is easily disconnected and reinstalled. 


RUST PROOFING 

Claronex Products, Inc., 237 India St., Brooklyn, 
have developed a rust inhibitor which it is claimed will 
prevent rust and which will also prevent further rusting 
on a surface that is already rusting. This material 
called Rustchrome is a solution of chromium chromate 
in an oil vehicle. It is not a paint or a rust remover. It 
is claimed that the material penetrates the rust film and 
precipitates through the catalytic action of oxygen and 
moisture a film of metallic chromium on the basic ma- 
terial. It is recommended especially for out of doors 
piping and tanks. 

The same company also makes a product called 
Phenolex which. is a very bright aluminum coating 
recommended for machinery and also for wood, metal, 
concrete and brick surfaces. 


VARIABLE SPEED PULLEY 

Speedmaster is the name given to a variable speed 
pulley made by the Speedmaster Co., Desplaines, II. 
This pulley provides a six to one ratio! It is operated by. 
means of standard V belts and it can easily be mounted 
between the motor and the driving pulley of any type of 
equipment. It is small, compact, and inexpensive. 
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Lectrodryer air aids in pharmaceutical process 


LECTRODRYER SOLVES SUMMER HUMIDITY PROBLEMS 


LECTRODRYER dries air thoroughly or partially, as 
desired, for processing of products, for maintaining lower 
than normal relative humidities in rooms, or wherever a flow 
of dried air is desired. LECTRODRYER uses the ‘‘Activated 
Alumina System” of dehumidification, and provides 
thorough, dependable, and economical service for years 
without a noticeable deterioration or loss of efficiency and 
with little or no maintenance cost. 


LECTRODRYER is sturdily constructed, well engineered, 
and simple to operate. Low relative humidities are readily 
maintained. Tell LECTRODRYER engineers your dehu- 


This Lectrodryer supplies air to the midifying problem. They will be glad to work with you. 
room pictured above 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND ST. PITTSBURGH, PA> 
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POWDER CONVEYOR 
The;Jeffrey Mfg. Co., Columbus, O., have developed 
a mass flow conveyor unit for handling powders and 
granular material. In construction the device is very 
much like the Redler conveyor previously described. 
The conveying elements consist of a fan fitted with tilt- 
ing flights or fins and operated within a dust casing. 





The unit can be mounted in almost any fashion. It will 
work vertically, horizontally, or diagonally. It is par- 
ticularly useful for conveying material in connection 
with which no cleaning problem is involved. It is hardly 
suitable for colored materials such as face powder be- 
cause of the difficulty of cleaning the fan and the flights. 
It is claimed that because of the tilting flights this con- 
veyor will discharge itself as completely as a bucket 
elevator. All sizes are available. 


CONTINUOUS EXTRACTOR 

Speaking of mass flow conveyors reminds us to tell 
you that the Redler conveyor with open links has been 
used as a continuous extractor for extracting cocoa 
butter from cocoa nibs with solvents. Material is fed 
into the conveyor at floor level and as it travels upward 
it meets a down flowing stream of menstruum which is 
drawn off at the bottom. Consequently the marc be- 
comes more and more exhausted as it reaches the top. 
By increasing the height of the conveyor for a reason- 
able distance above the point at which the menstruum is 
fed in, the exhausted marc will drain itself. It is obvious, 
of course, that by providing heating units along the 
upper section of the channel and a means for removing 
and condensing the vapors, such a unit could be made 
to do the entire extraction and solvent recovery job. 

It appears from experience with oil bearing materials 
such as seeds of various kinds and cocoa that this idea 
might be applied to the extraction of cascara bark. The 
marc of course can be made to travel upward at any ~ 
desired rate of speed to allow sufficient time for swelling 
and dissolving the active constituents of the drug, and 
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the menstruum can be drawn off at any desired rate. In 
the case of cascara, the bark is handled in large tonnages 
and is easily extracted which indicates that a continuous 
conveyor might be applied to this process. There is one 
point, however, which would have to be investigated 
pretty carefully; namely, the drag of the marc against 
the conveyor channels. In the case of oil bearing ma- 
terials, the extracted oils or fats have a tendency to 
lubricate the channel of the conveyor. Since conveyors 
of this type do not readily handle damp material, it is 
possible that the marc might drag sufficiently to render 
the system inoperative. 

We have not yet had a chance to experiment with 
cascara but mean to do so at the first opportunity. We 
are dubious about botanical drugs which are extracted 
by solvents of various kinds because as a rule they are 
handled in relatively small lots and vary so much in 
their solubility rates that continuous extraction would 
be of no advantage and might even be a detriment be- 
cause the active constituents in such drugs sometimes 
are present in such a small percentage by weight. This 
is not the case in dealing with oil bearing materials be- 
cause complete extraction is not necessary, neither is it 
necessary in connection with cascara bark. If any of 
you get a chance to try a Redler conveyor as a con- 
tinuous extractor, we would be pleased to learn about 
your results and also to publish our own when the time 


comes. 


CONTINUOUS DRYING 

I believe the time is coming when truck dryers for 
drying tablet granulations and similar material will be 
as obsolete as the dodo. One of the reasons why con- 
tinuous drying has made so little headway is due to the 
fact that batches handled in the trade are so small that 
the problem involved in cleaning continuous drying 
equipment is too great. Under appropriate conditions 
tablet granulations will dry very rapidly provided 
they are kept in a layer about as thick as the granulation 
itself. In operating truck dryers it is necessary to pile 
granulations one or two inches deep on the trays and the 
thickness of the material prolongs the drying period. I 
believe that a continuous dryer need not be a very long 
or large apparatus so long as it makes provision for 
keeping the granulations moving in layers not much 
over 1/16” deep. 

The Jeffrey Traylor vibrators exhibited at the Chem- 
ical Show could be used for larger batches by providing 
the necessary hoods, air fans, and heating elements. 
This vibrator consists of a shallow metal tray about 
3’ wide and 10’ long. Similar units are made with a 
series of multiple trays so that the material will travel 
back and forth, thus shortening the overall length of the 
unit. Vibrators can be obtained in any width or length 
and in a variety of shapes. The advantage of a vibrator 
consists in the fact that it will, depending upon the fre- 
quency at which it operates, spread the material in a 
very thin layer and will cause it to travel at any prede- 
termined speed. The trays of a vibrator drying unit can 


463 





You know the “*headaches"’ involved in 
the automatic filling of pharmaceuti- 
cal and cosmetic products! Under-filled 
jars to be finished by hand.. . over- 
filled jars to be cleaned... ; spilled 
material on moving belts, caps and 
jats...expensive machinery stopped 
for cleaning . . . discolored labels to be 
replaced! And all these troubles be- 
yond your control because they're 
largely the result of variations in 
volume capacity of jars or other con- 
tainers. But—now you can get rid 
of them all! 


NEW FMC FLOW 
CONTROL ENDS 
THESE TROUBLES! 


All these cost increas- 
ing difficulties have 
been overcome by the 
new F M C flow con- 
trol. This control does 
not release a given 
volume into a jar like 
previous fillers! It cuts 
off flow at a predeter- 
mined level, regardless of slight 
variations in capacity of con- 
tainers! 


CUTS FILLING COSTS, TOO! 


Hundreds of users in many industries 
throughout the world have proved that F MC 
Automatic Fillers reduce labor costs... in- 
crease production speed. ..add 100% ac- 
curacy to filling operations! 


The FMC Filler in the Mentholatum Plant has 
taken the place of two fillers previously used! 
In more than nine months of daily operation 
it has never caused product waste, has re- 
leased three girls for other operations, has 


MENTHOLATUM 
COMPANY 
Eliminates 
Under-Filling 
and Runover 


with 


FMC 


FILGERS 
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ONE GIRL TAKES CARE OF ALL FILLING WORK! 


never yet been operated at peak speeds and 
IN THE FIRST YEAR of operation will save an 
estimated $2700 in labor alone! 


THE NEW FMC FLOW CONTROL SOLVES YOUR 
FILLING PROBLEMS AND CUTS YOUR COSTS 


S FOR COMPLETE INFORMATION 
en AND DATA ON THIS NEW FILLER! 


Fill In This Coupon Now! Let us prove that 
the new F M C FLOW CONTROL means a 
tremendous improvement and cost saving in 
your plant! 


see 


FOOD MACHINERY CORPORATION 
(Sprague-Sells Sa 
HOOPESTON, ILLINO 
Please let us know the size a C SPECIAL FILLER you 
would recommend for our filling operation. ..................::::0c00000 
(Product Name) is free flowing and 
(temperature). We fill 
(size containers) and want production of 
(number of jars) per minute. 








be cleaned in a few minutes by flushing the trays out or 
wiping them off. The present disadvantage of vibrating 
units, excepting for large scale production, lies in their 
cost. 

However, it is possible to design a continuous dryer 
equipped with traveling belts which will serve the same 
purpose and which can be cleaned continuously at one 
point located after the discharge chute. There has been 
in recent years an enormous improvement in belting. 
It is now possible to obtain plain or stainless steel belt- 
ing in a great variety of surfaces. It is also possible to 
obtain many other types of belt which would have 
smooth surfaces and which would withstand the heat 
customarily employed in drying operations. We have 
been hoping that the necessity for drying tablet granu- 
lations might be eliminated through the improvement of 
slugging or pelleting equipment which would enable us 
to make tablet granulations by an entirely dry process. 
However, the appearance of such equipment seems a 
long way in the future and the present pelleting and 
slugging equipment does not have universal application 
and in some instances is difficult to clean. 


TANK GAUGE 

The Guardian Electric Co., 1623 W. Walnut St., 
Chicago, have developed a gauge which has been widely 
employed in the oil industry for remote gauging of 
storage tanks. Since this gauge might have an applica- 
tion in gauging outdoor tanks used for alcohol and 
other solvents, it might pay you to investigate it. The 
unit is comparatively expensive and I don’t know 
whether the company makes small gauges for inside 
tanks. The feature of the gauge which struck us as 
unusual is that tanks can be accurately gauged regard- 
less of changes in specific gravity due to variations in 
temperature or pressure. This gauge has been used not 
only for fuel oils but for gas and other volatile solvents 
made by the oil industry, and the Guardian Company 
makes a striking point in the statement that a tank 
located in Dallas, Texas, could be accurately gauged in 
a New York office. The device is electrically controlled 
but power is required only when it is necessary to take a 


reading. 


MOTOR SIZES 

Some manufacturers have rather curious notions 
about economy. Their ideas seem to be limited to cash 
outlays and not to operating expense which usually is 
concealed in general overhead accounts. I was much 
amused the other day when I observed a centrifuge re- 
quiring about 10 H.P. being driven by a 25 H.P. 
motor. Inquiry revealed that the manufacturer need- 
ing the centrifuge and not having a motor for it ex- 
cepting the 25 H.P. job which had not been used in 
Several years, conceived that it would be economical 
to use what he had rather than to buy a motor of the 


proper size. He discounted of course the cost of power,’ 


the cost of the motor foundation, and the cost of the 
large belt. It is a common experience to see equipment 
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driven by motors that are either several times too large 
for the job or else slightly underpowered. It is difficult 
for a technically trained expense minded man to under- 
stand this condition but it obtains pretty generally 
throughout the industry. It is so difficult to convince 
some manufacturers that the way to save money is to 
spend it for equipment and motors that are properly 
designed to do particular jobs. 


EDUCTORS 

It is difficult to clean some types of equipment such 
as coating pans which cannot be fitted with drains and 
cannot be tilted sufficiently so that water can be dumped 
out of them. Instead of cleaning such equipment in the 
usual way, it is desirable to suck the water out of them 
with ejectors or educators as they are sometimes called. 
Educators can be operated with water, steam, or air, 
depending upon which is available at the lowest cost. 
Drainage and seepage water in cellars and pipe tunnels 
can be eliminated through the use of an educator and in 
such service it is possible to obtain float control eductors 
which are entirely automatic in operation. Schutte 
Koerting, Philadelphia, make these devices in a variety 
of sizes from 14” up. 


ADHESIVE 

B. F. Goodrich Co., Akron, have developed an in- 
teresting type of adhesive which should be useful in 
maintenance work. This translucent liquid will unite 
rubber and metal with a bonding strength ranging to 
500 pounds per square inch. It is claimed that the 
material will bond synthetic resins, woods, ceramics, and 
many other types of materials. It is further claimed 
that it will resist cracking due to bending, shock, or 
variations in temperature and that it has a chemical 
resistance superior to rubber. It will not absorb mois- 
ture or swell in water. It is, however, inflammable, ex- 
plosive, and dangerous to breathe so that it must be 
handled with a great deal of care. 


DRUM AND BARREL HANDLING 

The next time you are reorganizing your chemical 
stock room, you might have a look at the “Magic” drum 
and barrel handler made by Charles K. Ernst, Inc., 
999 E. Ferry St., Buffalo. This device might well be 
used instead of mounting drums and _ barrels on dollies 
and it is obviously more convenient than the ordinary 
type of drum or barrel handler which requires a great 
deal of maneuvering. This apparatus consists of a three 
wheel cradle which fits around the bottom of the barrels 
and a vertical jack operated by means of a handle. In 
between the wheels there is a lifting wedge which can be 
forced under a barrel or drum by pushing against the 
wheel assembly with the foot. When the cradle is in 
position, the top grip is dropped over the barrel rim and 
the jack is operated by pushing the handle downward. 
This raises the barrel about six or eight inches. The 
center wheel consists of a swivel caster so that the unit 
is very easy to handle in cramped aisles. This is a very 
handy gadget and you can get one on two weeks’ trial. 
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LIQUIDATING PLANT EQUIPMENT USED IN YOUR INDUSTRY 


FOR SALE AT EXTRAORDINARILY LOW PRICES ¥ 
LOCATED IN BROOKLYN, MAY BE CONVENIENTLY INSPECTED 
1—Stokes & Smith powder filler No. G-1185, with AC motor and AY f Fr |} } & 


ee attachment. 
ray Sifter & Mixer, 400 Ib. capacity, directly con- 


+o 7, 200 Ib. Sifter & Mixers, direct connected to AC Now—the new Model J. Portable Vacuum Bottle 
1—500 Ih, Fete eh ea ee Fill F. fillli : d pane | ° 
pea, + eet yee gus es penne in belt, 5 buck- iler. ast, even ing, non-dripping, a size 
8—4 wheel trucks. bottles. Extra Value, Extra Profits, Extra Low Price. 
RE ne on 9 tele pe hg ae A for Triel tod 

1—General Ceramics 100 gal. Crock, open top, cover, bottom rrange for Iria to ay. 


Re above, but rep no capacity, with cover and outlet. F. R a HOR we A a Pi é4 co. INC, 


1—Karl Kiefer 1"' bi rt: P » with 1/4HP AC rt 
on | iron stand with four legs. vite oa 4 se es as’ 18 Bergen Street @ Brooklyn, N. Y. 
— — . t mp an motor, 
onion roller conveyor 161" wide, F” cnateres hfs. im lomgtion. EQUIPMENT ENGINEERS 
ha inal C Screw Cappers, complete with motors and FILTERS MIXERS FILLERS TANKS 


tand. 
5—Sets of filling handles, 2-2 spouts and 3-3 spouts handles. 
1—Marsh Stencil Machi ine, \4' letter: rs. 
1—J. H. Day special World B No. » belt driven to 
AC motor with motor, machine 17" ‘wide and 47" long. 
1—Gum Tape Machine, made by L. Link & Company. 
1—National Midget Labeler, motor, press type with slope. 
2—Alsop Vacuum Filling machines, with AC motors. 
1—Scientific V: Filling Machine with AC motor. 
4—50 gallon Crocks with covers, bottom outlet. 
11—25 gallon Crocks, covers, and bottom outlet. 
1 losed top, 100 gallon Metal Glass glasslined Tank on stand 
with bottom outlet. 
1—Alsop 10 gallon porcelain pot ithe * cae agitator at- 
tached to same, 1/4HP, 1725RPM, 
—Portable Agitator, NaH. AC, 1725RPM, no name. 4 
Spveas righ Emulsifiers 5 ‘gallon and 2 gallon. 0, 
Scales. MM 
on capacity, Copper Measures. ya LI PSTI C K 5 


lion Cop 
vom Litt Truck, 2000 Ib. capacity, 18 wood platforms. ,M A 5 CA R 0 


M 1 all d f. ij » offi i 
gen yor ong and factory equipment, office equipment | SUPPOSITORIES 


FIRST MACHINERY CORP. BS ae COMPACT POWDER 


ass coms. QD Now vertu. pA. CAVALLA, inc. 163 W. 181 ST. NEW YORK 
























































A Boon to the Chemist 
THE MERCh INDEX, HIFTH EDITION 


HE new edition of The Merck Index comprises nearly twice the number of pages of the previous edition. It is an encyclopedia 
for the chemist, pharmacist, physician, dentist and veterinarian. It contains useful scientific data and other information on the 
physical, chemical and medicinal properties, as well as the various uses, of chemicals and drugs; also more than 4500 chemical, 
clinico-chemical reactions, tests and reagents; formulas for preparation of culture media, fixatives and staining solutions; useful 


tables; antidotes for poisons; literature references. 

This encyclopedia of chemicals and drugs represents the most extensive compilation of this authoritative reference work that has 
been undertaken since the first edition appeared in 1889. 

The steady progress of chemistry and its allied sciences has produced an unusual array of authentic scientific data on the physical, 
chemical and medicinal properties, as well as the various uses of chemicals and drugs. 

THE MERCK INDEX presents several features to which reference is seldom made in chemical reference works, such as informa- 
tion for the pharmacist, physician, dentist, and veterinarian. For this reason the book should be of inestimable value to research 
workers who desire to establish prior information on the subject which they are investigating. 

Because of the outstanding importance of chemistry in industry, THE MERCK INDEX will be of service whenever problems are 


related to chemistry. 
READY FOR IMMEDIATE DELIVERY 


1066 PAGES FLEXIBLE LEATHER BINDING 


Price $5.00 postpaid 
THE DRUG AND COSMETIC INDUSTRY 


101 W. 31ST ST. Book Dept. NEW YORK CITY 
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Here’s what you'll like about 
the new 





..» HAGERTY 
HANDY FILLER” 








e Durable e Simple to operate 
r or e Convenient sizes 


e Eliminates e Light construction 


spilling 
The most practical hand filler 
for creams, lotions and liquids. 
Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 














THE “NEW” ERTEL SWIVEL 
JOINT MIXER 
When it is different 


and more practical— 
look to Ertel. 


This NEW ERTEL 
SWIVEL JOINT 
MIXER was devel- 
oped based on past 
experience with vari- 
ous makes and types 
PATENTS of mixers and stands 


APPLIED alone in its field. 
FOR 


















It is now possible to 
adjust the mixer shaft to any angle de- 
sired without the danger of the motor 
slipping while making the adjustment 
thereby causing damage. 


Write for further details. 


Bere: E Niner Corporation 


DEPT. B @ 44 MILL STREET, KINGSTON, N. Y. - 


Manufacturers and Designers of Liquid Handling Equipment... Asbes- 
tos Disk Filters... Neutral Asbestos Filter Disks...Portable Mixers...Bottle 
Fillers...Glass lined and Stainless Steel Tanks...Hand Bottle Cappers 
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NEW ELECTRIC DRIVE STAND 
ELIMINATES DIRT AND NOISE 











I. In Sugar Coating Pills and Tablets. 
2. In Polishing Pills and Tablets. 











Enclosed Master Back geared motor plus direct 
drive mechanism eliminate all belting and counter- 
shafts ... providing absolute cleanliness and quiet 
operation using copper and galvanized iron pans. 
























You get greater stability 
from stand’s extra - wide 
base. Pans are set at stand- 
ard angles though, for 















easy coatingand polishing. 








Pan equipment is identical 







in value with nationally- 
famous Colton Copper 
.} Sugar Coating and Gal- 
vanized Iron Polishing 
Pans. Metal thickness is 










No. 4 Stand With Copper Pan 








efficiently distributed. 
Shape is ideal for perfect 






coating results. 





Galvanized Iron Pan 





as well as Copper Pans are 





available in all sizes to 





meet your capacity re- 






quirements. Interchange- 





able on new stand. Get 





complete facts on_ this 





amazingly-advanced ap- 
paratus. Write today. 


ARTHUR COLTON CO. 


2620 Jefferson Ave. East, Detroit, Michigan 





Galvanized Iron Pan 








Headquarters for a complete line of 
Pharmaceutical Machinery. Established 1884 

















BASIC SOURCE FOR 
BULK PHARMACEUTICALS 


“Tt’s a grand and glorious feeling!” to be able to 
sit back and relax, knowing absolutely that the 
petrolatum or white oils you use for your base will 
not become rancid or odorous—nor develop an 
undesirable color. 


The reason for the permanent purity of Penn- 
Drake Products is quite simple. We just remove 
all the trouble-makers before we ship it. We don’t 
try to cover them up or neutralize them. The 
exclusive Penn-Drake Karnsite process, which 
goes far beyond ordinary refining methods, re- 
moves every harmful impurity that the most 
stringent tests can discover. 


With over sixty years’ refining experience in the 
richest oil fields in the country, we can serve you 
efficiently and economically, with the highest 
quality white oils and petrolatum you can buy. 
Our research chemists have perfected an exclusive 
refining process that gives Penn-Drake products 
supreme quality. You can depend on their 
greater stability and resistance to oxidation to 
keep your product safe from unpleasant taste and High normal capacity assures adequate supplies of Calco 
odor. Bulk Pharmaceuticals to meet your needs. Single re- 
sponsibility for uniformly high quality at every step in 
their production is an added—and obvious—advantage 
of looking to Calco for your requirements. 


Methylene Blue U. S. P. 
(Powder—Crystals) 

Neocinchophen U. S. P. 

Calcium Mandelate 

Guanidine Hydrochloride 
(Intermediates) 

Tertiary Amy! Ureau 

Tertiary Butyl Urea 


@ Self-Contained, Modern— 


From basic ingredients of our own manufacture, 
Calco Pharmaceuticals reach their finished form 
under the most exacting laboratory and processing 
control in our specially constructed pharmaceutical 
unit—an integral part of our Bound Brook Plant. 


Let us send information on how to reduce your 
manufacturing costs and cut losses from deteriora- 
tion. At the same time, we will be glad to quote you 
our best prices. In writing, be sure to give your 
specifications and requirements, so that we can give 
you our figures prompily. 


PENNSYLVANIA REFINING CO. 


BUTLER, PA. 


Nicotinic Acid U.S. P. 
Sulfanilamide U. S. P. 
Cinchophen NF 

Glutamic Acid HCL 
Aminoacetic Acid N. N. R. 
Mandelic Acid U. S. P. 
Saligenin 

Nicotinic Acid Amide 
Nikethamide 


Certified Colors for Pharmaceutical Use 


General Offices: 


PENN-DRAKE 
PRODUCTS 
U.S. P. White Oils and 
Technical Oils... Petro- 


REFINERIES AT 
Titusville, Pa. and 


Karns City, Pa. arr iie 


WAREHOUSE STOCKS 
MAINTAINED IN 
New York, Chicago, 
Detroit, Los Angeles, 
St Louis, Atlanta, 
Boston, Scranton 
and Cleveland 


ipenn| 
Eales: 


om: 


latums...INSECTI-SOL 

Waxes... Naphthas 

. Rubber Solvents 
Motor oils and greases 
. High flash tubri- 
cants...Industrial lub- 
ricants and greases 





Pharmaceutical Department 
CALCO GHEMICAL DIVISION 
AMERICAN CYANAMID COMPANY 


NEW JERSEY 


IND Cale 
ole PoE} tole) a COICO 
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* COMPOUNDER’S CORN 


HAND CREAMS 


The market for hand preparations is not 
confined to persons whose work neces- 
sitates the constant immersion of their 
hands in water, for they can also be used 
in the treatment of chapped knees in 
children, and of chapped and roughened 
hands in workers in sedentary occupations. 

In general, such preparations are either 
plain oils, or milks or creams, and can be 
further sub-divided into two further 
classes depending upon whether they are 
greasy (i.e., W/O emulsions) or non- 
greasy (O/W emulsions). 

Greasy applications are probably the 
most efficacious, except in chronic cases 
involving bacterial infection, in which case 
the application of grease would interfere 
with the use of antiseptics. Greasy prepa- 
rations can also be recommended as 
“curative’’ in those conditions in which the 
skin is becoming reddened and dry, and 
are also more “protective’’ in character. 
Their very greasiness, however, makes 
washing after application necessary before 
ordinary duties can be carried out, unless 
they are applied overnight, the hands 
being afterwards encased in thin cotton 
gloves. This latter method of application, 
incidentally, is the most efficacious. 

Examples of such greasy types almost 
invariably include lanolin or one of its 
derivatives, except in those cases in which 
a ‘‘straight” oil preparation is employed: 

A mineral oil may be used, if desired, 
when no antioxidant is necessary. Cod 
liver oil is very efficacious, containing as it 
does vitamins A and D, sterols, and un- 
saturated fatty acids. Whilst the vitamins 
can be added to a simple oil preparation in 
the form of concentrates, and whilst they 
undoubtedly play a large factor in the pro- 
motion of normal skin, it is by no means 
certain that all of the beneficial effects of 
fish oils are due only to their vitamin con- 
tent and it appears preferable where pos- 
sible to utilize the natural product. 
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Lanolin has for a long time retained its 
value in the treatment of chapped skin 
surfaces and in the prevention of occupa- 
tional dermatitis. Certain defects are in- 
herent in its use, however, since such 
products usually have a distinct and some- 
what unpleasant odor, are sticky in use 
and also undergo discoloration by oxida- 
tion. The modern trend has been towards 
the use of lanolin extracts (cholesterol, 
oxycholesterol). Pure sterols are not used 
as they are more expensive and possess 
emulsifying power inferior to that of the 
cruder product. 

Anhydrous lanolin 
Petroleum jelly 


Mix the water and lanolin, adding the 
former to the latter a little at a time in the 
cold. When all the water has been in- 
corporated, mill with the petroleum jelly. 


Cety! alcohol 
Oxycholesterol 95% 


Grapeseed oil 
Petroleum jelly . 


General method for the manufacture of 
such preparations is to melt all the in- 
gredients at the lowest possible tempera- 
ture. Mix well, cool the greasy mass to 
room temperatures. This “stock” then 
simply requires milling with the water. 
This latter operation should be carried out 
in the cold, and homogenization of such 
W/O creams should be avoided or com- 
plete separation may result under the in- 
fluence of pressure. 

Cold cream bases are also a popular 
semi-greasy form of such products, e.g.: 
Mineral oil 
Beeswax 
Cety] alcohol 
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Avocado pear oil is claimed to possess 
very high skin-penetrating powers, rank- 
ing next only to lanolin. It is claimed that 
in addition to its vitamin content, phy- 
tosterol, and lecithin, it possesses the 
power of reducing surface tension with 
consequent production of a finer emulsion. 

Less sticky preparations which may be 
applied and then simply wiped with a 
cloth, are obtained by the use of O/W 
emulsions, e.g.: 


Cetyl alcohol 

Cocoa butter 
Grapeseed oil 
Sodium laury! sulfate 


Melt the cetyl alcohol, cocoa butter, and 
oils with the sulfated alcohol, stir well, and 
cool to 70° C., add to the amount of water 
at the same temperature and stir until 
cold. 

Propylene glycol stearate 
Avocado pear oil 
Grapeseed oil 


A cream with greate: ‘‘protective” value 
than many of the O/W products is pre- 
pared by the use of talc with an increased 
amount of fatty oils and/or waxes, e.g.: 
Glycol distearate 
Cetyl alcohol 
Petroleum jelly 
Liquid paraffin 


The melted oils and fats with the di- 
glycol stearate are added to the water at 
70° C., and the cold, emulsified product 
milled with the talc. A preservative is 
necessary in all O/W emulsions. 

Liquid creams and lotions have always 
been firm favorites with women, as is testi- 
fied by the innumerable ‘honey and al- 
mond,” “honey and cucumber,” “glycerin 
and cucumber” creams. Such products 
may be prepared in a more modern manner 
by the use of newer emulsifying agents, 
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FORMIC ETHER AMYL BUTYRATE 
AMYL FORMATE BUTYRIC ETHER 


RUM ETHER BUTYRIC ACID 


Serena 


These Northwestern Products are especially made for 
flavoring purposes. 


srasiesestssetssssestsheesenss La eee tar core at 

Seth seee "Soest fete! Sesto snes 
ot en ‘ ; eetees: 

EES peo: estnsncmseetsy 


ert 
AEST 


asec tete 
strc 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 





ASK OUR JOBBERS FOR SAMPLES 


FRITZSCHE BROTHERS, INC. @ DODGE & OLCOTT COMPANY 
76 Ninth Avenue, New York, N. Y. 180 Varick Street, New York, N. Y. 
Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 


Producing Plant: The Exchange Orange Products Company, Ontario, California 
Copyright, 1940, California Fruit Growers Exchange, Products Dept 
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additions of glycerin, almond oil, honey, 
cucumber, etc., being made to the formula 
in question. In the case of the last named, 
1 per cent. cucumber juice may be added 
for a “genuine”’ article, but usually such 
creams are characterized by its absence, 
The use of triethanolamine stearate in 
beauty milks is now a standard practice. 


0.25 
2.50 
0.30 
1.50 
0.50 


Cetyl alcohol 
Avocado pear oil 
Oxycholesterol 
Stearic acid 
Triethanolamine 


6.00 
6.00 


Cety! alcohol 


Avocado pear oil 
Stearic acid 
Triethanolamine 


Glycerin 

Preservative 

In both these formulas the oils, fats, and 
waxes are heated to 70° C. The triethano- 
lamine, glycerin, and water (together with 
preservative) are heated to the same tem- 
perature and the former added to the 
latter with constant agitation. The alco- 
hol, in the case of the first preparation, is 
added to the cold emulsified product. It 
appears to render the preparation less 
greasy in use, but if desired may be re- 
placed by an equal amount of water. The 
first formula produces an excellent prod- 
uct; the second is a little “tacky,” owing 
to its lanolin content. 

A hand cream of the borax-beeswax 
O/W type, of the approximate consist- 
ency of thick, raw cream is obtained by 
the following: 


Grapeseed oil 
Cetyl alcohol 
Mineral oil 


Fish oils appear to be of value in the 
treatment of chapped and roughened 
hands and since this has not yet been 
proved to be due only to their vitamin 
content, it appears better to use the actual 
oil. Perfuming of such a preparation is 
admittedly difficult; probably an oil-sol- 
uble rose perfume is as good as anything. 

Hand creams may also be made by the 
use of the sulfonated alcohols, etc., e.g.: 


Cetyl alcohol 


Sulfonated oley! alcohol 
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In this preparation the first two con- 
stituents tend to produce a water-in-oil 
emulsion, whilst the sulfonated oleyl alco- 
hol favors the reverse. For this reason the 
final product should be homogenized. This 
product is “soapy” to apply, but forms a 
a useful basis for an O/W cleanser for 
hands which should possess in some meas- 
ure the psychological ‘‘soapy”’ characteris- 
tic. R.G. Harry, Manuf. Perf. 


SKIN TREATMENTS 


A powder is often considered as a very 
simple product that is quite useful for the 
care of the skin but devoid of sufficient 
properties that merit its consideration as a 
skin therapeutic. This slight regard of the 
medicinal qualifications of a dusting pow- 
der can be explained by the primitive na- 
ture of the most widely used products, 
which are little more than powdered talc. 
Some progress has been made by the addi- 
tion of zinc oxide, boric and salicylic acid, 
etc., but the simple methods employed in 
manufacture have proved inadequate for 
obtaining preparations that fully meet the 
requirements of dermatological ‘practice. 

The improvement of medicated powders 
is mainly the problem of providing a 
powder-base that combines the following 
properties :— 

Lubricant Effect is required for the pre- 
vention of friction. It must not be affected 
by marked perspiration and the applica- 
tion must not become gritty or cake in use 
because thereby it would become a new 
source of irritation. 

High Absorbent Capacity is necessary 
for the rapid removal of moisture from the 
surface of the skin because the secretions 
assume by decomposition irritant proper- 
ties. 

Marked Adhesive Power is important to 
avoid the waste commonly associated with 
the use of talc. A powder application can 
only act if it clings to the affected parts. 

Cooling Effect requires a large artificial 
surface for the rapid evaporation of the ab- 
sorbed moisture. For this purpose the 
powder constituents must be reduced to 
extremely small dimensions that provide 
a very large active surface. 

The production of powder-bases em- 
bodying these requirements has become 
possible by the blending of suitable con- 
stituents and the use of effective mechan- 
ical processes for their sub-division to ex- 
ceedingly small particles. 

The next step was the elaboration of 
methods that ensure the uniform disper- 
sion of antiseptic, soothing and healing 
agents such as boric acid, salicylic acid, 
sulphur, ichthyol, etc., in the base. For 
the prevention of agglomeration and sub- 
sequent loss of surface the use of highly 
voluminous powders as dispersing agents 
for the added medicaments leads to most 


satisfactory results. 
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A very practical method for obtaining 
an even distribution of powder particles on 
large skin surfaces is the application of a 
suspension of powders in a fluid medium 
that evaporates. Such a lotion can be con- 
veniently applied to the skin with a soft, 
flat brush or if very dilute in the manner 
of a wet dressing. This type of application 
has become widely popular as Calamine 
Lotion, which is often no more than a mix- 
ture of colored zinc oxide with glycerine 
and water. 

In recent years the improvement of the 
simple calamine lotion by the production 
of more concentrated preparations that 
consist approximately of equal parts of 
solids and fluids has received much atten- 
tion in dermatological practice. A liquid 
powder with the consistency of a thin 
paste that incorporates the powder par- 
ticles in a state with high absorbent power, 
dries rapidly and provides a protective per- 
meable coating with excellent adhesive 
properties. 

The manufacture of such improved lo- 
tions requires a special equipment and 
must be carried out in bulk. To obtain 
satisfactory results much experience in the 
blending of suitable ingredients such as 
colloidal kaolin and silicic acid prepara- 
tions, diatomite, talc, etc., is necessary but 
products are obtainable of uniform texture 
and with superior properties to hand-made 
lotions. Such concentrated lotions are 
most useful protective applications for 
parts that are difficult to bandage and also 
excellent dessicating bases for added medi- 
caments. They can be diluted with water 
as required. 

Ointments are skin applications with the 
suitable consistency for inunction that con- 
sist of a basic ointment and added medica- 
ments for which the usually fatty base 
acts as a vehicle and medium. A cream is 
an ointment with a base that by reason of 
its chemical composition is capable of ab- 
sorbing water. A paste is a mixture of a 
basic ointment with insoluble and chem- 
ically inert powders that can be reinforced 
with medicaments. 

The most important part of every type 
of ointment is the base because it deter- 
mines the mode of action obtainable from 


the application. 

Choice and dosage of the drugs is com- 
paratively simple, their pharmacological 
properties are well known. An effective 
medication is mainly the problem of pre- 
scribing a base in accordance with biolog- 
ical conditions. 

As no single available substance or prod- 
uct embodies all the necessary chemical 
and physical properties requisite for a sat- 
isfactory ointment base, it only remains 
to build up an artificial basic ointment 
from suitable constituents. C. R. Theiler, 
Chem. Prod. 
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NEW VIOLET CONSTITUENTS 


The discovery of ionone was the first 
step in the production of synthetic violet; 
great improvement was made by the de- 
velopment of alpha and beta ionones; the 
discovery of methylionone was still another 
improvement leading to a better odor. 
Now these chemicals are all part of every 
perfumer’s tools in his constant endeavor 
to please the consumer, with methylionone 
playing an especially important part. 
Still, the problem has not been fully 
solved. With these three ionones as the 
basis, good violet extracts are made, yet 
these extracts must not be examined too 
closely. The softness and sweetness of the 
original is still elusive. 

Many additions to the mixture have 
been made in an attempt to lessen, to some 
extent, the ‘‘synthetic”’ quality of the odor. 
Violet leaf oil, a natural oil obtained by 
extraction, has had successful application. 
Similar products, but with notes that are 
less fine, are methyl heptin carbonate and 
methyl octin carbonate, as well as lauryl 
alcohol. Although the effect of these prod- 
ucts in improving the compound is note- 
worthy, they still are not sufficient. 

Until recently, little was known about 
the composition of violet leaf oil, so that it 
was naturally enormously difficult to com- 
pound a synthetic mixture with its special 
properties. Quite recently, however, this 
oil has has been separated into its most 
important components, which are chiefly 
alcohols, with a certain proportion of par- 
mone, an isomer of ionone. Parmone has a 
finer and more flowery note than alpha 
ionone. The most important of the alco- 
hols is nonadienol.. It is present in large 
quantities in the natural oil and has a 
characteristic green odor, reminiscent of 
fresh eucumbers. 

Takej and his coworkers have investi- 
gated nonadienol and nonadienal. They 
also found that the widely distributed 
hexenol, named “‘leaf alcohol’’ is the carrier 
of the green odor of grass, leaves, etc. The 
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synthetic hexenol of the same apparent 
structure does not have a green odor and 
it is assumed to be a space isomer of the 
natural product, the natural alcohol being 
of the trans form, while the synthetic is cis. 
Oxidation with chromic acid gives the 
“leaf aldehyde.” 

Since hexenol is used in the synthesis of 
nonadienol, the quality of the latter natur- 
ally depends upon the type of starting ma- 
terial used. Takej, using the natural leaf 
alcohol, obtained 2-trans-6-trans-nonadie- 
nal-1, while Ruzicka and Schinz used the 
synthetic cis-hexen-3-ol-1 to get 2-trans- 
6-cis-nonadienal-1. 

The nonadienol is sold as violet alcohol 
and is a stable, powerful aromatic. The 
odor when concentrated is somewhat 
sharp, but on dilution is fresh, flowery, and 
green. On very great dilution, the cucum- 
ber-like odor becomes quite similar to that 
of violet. Up to 3 per cent. of the alcohol 
may be used in compounding a violet oil. 
It is used in place of lauryl aldehyde and 
methyl heptin carbonate. The alcohol is 
also especially suitable for the production 
of a flowery note in numerous floral and 
fantasy compositions. 

Compositions containing the violet alco- 
hol are freshened, fuller and more natural. 
Since the alcohol is quite powerful, it is 
best used in a 10 per cent. solution. The 
odor is long lasting and the stability of the 
aromatic is such that it may be used in 
cosmetic preparations, especially those 
based on cucumber. 

The violet aldehyde (nonadienal) has a 
stronger odor than the alcohol. It is used 
only in alcoholic or diethyl phthalate solu- 
tion and, when diluted, its odor is reminis- 
cent of fresh cucumbers. It should not 
exceed 2 per cent. of the total in a mixture. 


MANUFACTURING FACE 
POWDER 


The process of face powder manufacture 
is merely the mechanical mixing of the in- 
gredients, the perfume and the color. The 
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only difficulty is the dispersion of the per- 
fume and color evenly throughout the 
bulk of the mix, and the various methods 
of manufacture advocated differ mainly 
in the means whereby this result is 
achieved. 

The most primitive way—and after a 
little practice it gives quite satisfactory 
results— consists in sifting the various in 
gredients into one another with the ex- 
ception of the chalk (or preferably the 
chalk plus a proportion of the magnesium 
carbonate). The perfume is then poured 
into the chalk slowly with agitation, 
followed by the color dissolved in alcohol. 
Water-soluble colors are not satisfactory 
as they produce pasty aggregations that 
cannot be sieved. The chalk should then 
be rubbed through a sieve of about 30 
mesh, and then through an 80 or a 100 
mesh. The preliminary sieving breaks up 
the larger masses of wet chalk and facili- 
tates passage through the finer mesh. The 
colored and perfumed chalk is then added 
to the bulk of the powder, and the whole 
is well mixed and finally bolted through 
a mesh of at least 160, using a stiff bristle 
brush. 

If a sifting and mixing machine is avail- 
able, quite large batches can be handled 
easily in this way, adding the roughly 
sieved chalk to the hopper of the sifter 
in small portions alternated with portions 
of the uncolored powder. This latter pre- 
caution prevents clogging of the revolving 
brush or the sieve. After the chalk has 
gone through, it will usually be found 
quicker to run out the powder and pass 
the whole once more through the sieve 
chamber than to continue running the 
mixer until the color is evenly distributed. 

The powder dressing machine is an 
adaptation of the ordinary sifter and 
mixer, and consists of the usual sieve 
chamber with revolving brush and mixing 
chamber with beater arms, together with 


an atomizer device which injects the dis- 
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WE DO ET 
THE HARD WAY 


oe ONG before any product of ours is delivered to a 
customer, every factor contributing to its quality is studied 
carefully with a view to possible improvement. Take, for 
example, oils of remote origin which, obviously, are beyond 
reach of our own manufacturing facilities. We make these 
the subject of individual investigation, examining available 
sources of supply, choosing from the best and collaborating 
with native producers in improvement of production meth- 
ods toward consequent betterment of yield. In oils of our 
own manufacture, ultimate quality motivates every consid- 
eration from selection of raw materials to finished, packaged 
product — packaged, incidentally, under regulated atmos- 
pheric conditions and protected against tampering. Selection 
of materials other than those produced by ourselves is gov- 
erned by the reputation and integrity of the manufacturers. 


This, we admit, is doing business the hard way, but it is the 
only way we know of fulfilling an established and bona-fide 
guarantee of quality. And in the long run, with the satisfac- 
tion, good will and growing volume that result, this way of 
doing business is less costly for our customers and more 
profitable for us. 

FRITZSCHE BROTHERS, Inc. 
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he /rue Story of of 
PRICELESS INGREDIENT, 


— 





=" OMEWHERE in the perfume industry's dim and 


distant past there emerged the idea that Nature could 
be made to yield one of her most elusive possessions— 
the fragrant principle of her flowers. The successful 
accomplishment of this, with the limited means and 
fragmentary knowledge then available, was no easy 
task. But it was accomplished and with that achieve- 
ment practitioners of the art came into possession of a 


priceless ingredient. 


From that day to this—from the first crude extractions 
with prepared fats up to the efficient volatile solvent 
processes employed today — there has been no substi- 
tute, synthetic or natural, that could approach, in effec- 
tiveness, this product of Nature’s own tiny laboratories 


—the absolute essence of the flower. 
a = te 


Realizing the priceless character of this ingredient, it 
has been our aim at Seillans to produce Absolutes that 
could measure up in every way—in purity, concentra- 
tion and honest-to-goodness quality—to their appointed 
task. And that task is to render unto those composi- 
tions of which they become a part the perfect, lifelike 


fragrance of the flower. 








In achieving this goal we employ the most advanced 
type of rotary extractors in conjunction with a special 
grade of highly refined volatile solvent. Actual extrac- 
tion takes place only when crop conditions are ideal. 
Large plant capacity enables us to produce in quantity 


at the precise time harvesting is ready. This obviates 


Re 


the necessity of ever using premature or overbloomed, 
and therefore, odor-deficient flowers. All of this work 
is under the capable supervision of men reared in the 


art and intricacies of fine perfuming. 


It is important to our customers from an economic 
standpoint that our plant in Seillans is the only U. S. 
owned extraction plant operating in France. Not only 
does this place us in a more favorable position with 
respect to supplies in the face of present uncertain con- 
ditions, but it eliminates one step in the usual succes- 
sion of producer-to-broker-to-distributor for which the 
manufacturer in this country must pay additional 


premium. 


In consideration of these advantages, savings and con- 





veniences, we invite you to consider our quotations 
when next in the market for any of the guaranteed, 
100% pure floral Absolutes listed on these pages. We 
shall be glad to advise you in adjusting them to your * ae 


immediate costs and needs. 















FRITISCHE BROTHERS, Inc. 


| PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 
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When You Want the Finest 
OILS of ORRIS.... 
Remember SEILLANS! 
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s ILS OF ORRIS ROOT CONCRETE and ORRIS 
ROOT TENFOLD owe their high irone content and 
true-to-nature fragrance to proper selection and aging 
of root material and to the specially devised, carefully 
supervised process of distillation employed at our 
Seillans plant. Our root material is the finest produced. 
It comes from the sun-bathed hills of Florence and is 
used for distillation only after prolonged aging. A spe- 
cial building at Seillans houses our orris distillery and 
production goes on here continuously throughout the 


year. 


It is with justifiable pride in the exquisite quality of 
our Seillans Oils of Orris that we recommend them to 


every user. 


Top: Sun-drying the 
Florentine root. 


Center: Peasants peel 
off the outer layer. 


Bottom: Stored for sev- 
éral years of aging. 











solved color and perfume into the mixing 
chamber above the normal working level. 
The spray thus meets the falling powder 
as it passes through the sieve, and the 
result is a much more even coloration than 
can be produced by hand mixing. It is 
merely necessary to add the raw materials 
—in any order—to the sieve chamber 
hopper, and to start the atomizer after a 
proportion of the powder has _ gone 
through. 

It is usually advisable to add opacifying 
agents such as titanium oxide between the 
additions of ingredients present in larger 
proportion. Part of the tale can be put 
through last, as it effects an adequate 
“rinsing”’ of the sieve and brush. It is not 
necessary with this apparatus to repass 
through the sieve. The final tint of the 
powder thus made depends largely on the 
volume of solvent used for the color. 

Pigments or insoluble lakes can satis- 
factorily be incorporated by hand, but 
must be milled or ground with a spreader 
such as chalk. Hand mixing, even fol- 
lowed by several passages through a 200 
mesh sieve, gives a product the color of 
which will deepen perceptibly on being 
rubbed out on a hard paper surface. 

If a large enough mill is available it is 
merely necessary to add the pigments and 
the other ingredients together, and mill 
until uniformity is obtained. A pebble or 
ball mill is excellent, although the finished 
batch should be sifted carefully to remove 
any large particles or impurities which may 
have been in the raw materials. A turbine 
sifter is ideal for this job. Although it is 
commonly stated that the perfume may 
be added also with the other ingredients, 
it will be found quicker and more satis- 
factory to rub it with chalk and pass 
through a coarse sieve before addition. 
Batch uniformity will only be achieved by 
a constant milling period. Insufficient 
milling is, of course, indicated by streaks 
on rubbing out a small sample of the 
powder. 

Quite satisfactory results can be ob- 
tained without a large mill by milling the 
pigment with a chalk extender, as sug- 
gested, to form a color base; which can 
then be mixed with the powder in a sifter 
and mixer; the perfume is added via chalk 
or magnesium carbonate as before. In 
this case again it is advisable to pass the 
finished batch a second time through the 
sieve. 

When more: than one pigment is used 
it will be found that the actual color may 
change as well as deep enduring grinding, 
the mixing color tending towards that of 
the pigment originally of the coarsest 
grain or most friable texture, which 
naturally becomes broken down and dis- 
tributed to a greater extent than the other. 
If soluble colors are not being used, the 
perfume itself should be diluted with alco- 
hol, as this facilitates distribution, ac- 
celerates ripening of the perfume on 
storage and livens up the odor generally. 
J. Glenn, S.P.C. 
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WATER-IN-OIL CREAMS 


It is well known that anhydrous lanolin 
is able to absorb fairly large proportions of 
water, and that this fat is useful in the 
preparation of various cosmetic and phar- 
maceutical creams. These are valuable 
when a good emollient effect is desired, and 
they possess good stability towards both 
mild acids and milk alkalis, so enabling 
various medicaments to be incorporated 
irrespective of their pH, a procedure which, 
of course, is not possible with cold creams 
made by the aid of borax. Conflicting re- 
sults have been obtained by different!work- 
ers for the maximum proportion of water 
which it is safe to incorporate. This is not 
difficult to understand when it is borne in 
mind that lanolin is a natural product, 
subject within a narrow range to variation 
in constitution. Moreover, different re- 
sults may arise through different methods 
of working, as breakage of water-in-oil 
emulsions is greatly facilitated by the 
presence of air-bubbles. Indeed, in almost 
all semi-solid emulsions of the type in 
question, the best results are obtained by 
kneading in vacuo. 

It is also remarkable that a mixture of 
anhydrous lanolin and petrolatum is able 
to absorb more water than is lanolin itself. 
An old formula requires the use of equal 
parts of lanolin, petrolatum and water; 
but some workers experience great diffi- 
culty in preparing this cream, and find it 
necessary to reduce the water-content. 
Preparation of the cream is greatly facili- 
tated by using 1 to 2 per cent. of cetyl 
alcohol, or, better, stearyl alcohol. Both 
are valuable materials for the production 
of water-in-oil emulsions; and, if larger 
proportions are employed, plus a suitable 
oil or mixture of oils, cosmetic creams of 
the water-in-oil type can be prepared with- 
out the aid of lanolin. However, for 
facilitating production of a lanolin-petro- 
latum cream, the following formula is 
recommended :— 


Lanolin, anhydrous................ 33 
fo Ga ie eee ay eens 33 
Dietetic ok 33 
Stearyt aleahobe 0.5 6. ese oes 1 


Even with this addition, however, for 
first-class results it is desirable to knead 
the cream in vacuo. 

The constitution of lanolin is rather 


doubtful, analytical examinations not al- 
ways giving concordant results. However, 
one of its identified constituents to which 
its water-absorbing powers are due is un- 
doubtedly free cholesterol, though this 
substance appears not to be the only or the 
most powerful constituent from the point 
of view of water-absorption. For many 
years there have been available various so- 
called ‘‘absorption bases” founded on mix- 
tures of hydrocarbon waxes containing 
small percentages of cholesterol or, better, 
oxycholestero]. The latter substance has 
been found to possess superior water- 
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absorbing powers to those of cholesterol. 
Some of these absorption bases will absorb 
as much as three times their weight of 
water. Creams containing large propor- 
tions of water loosely absorbed by a lipoid 
mixture are unpleasant in use and gener- 
ally it is not desirable to exceed, or greatly 
to exceed, 30 per cent. of water. In general 
the incorporation of a small proportion 
(about 3 per cent.) of lanolin is advanta- 
geous, an indication of the presence in lan- 
olin of a substance possessing water-ab- 
sorbing powers in a much higher degree 
than either cholesterol or oxycholesterol. 
Oxycholesterol and cetyl alcohol or 
stearyl alcohol may be used in conjunction; 
and by this means the production of excel- 
lent creams of the water-in-oil type is 
facilitated. For example, the following 
formula is a basis of fatty night creams of 
the type usually marketed as “skin foods”’: 


Oxycholesterol. 63 0. aes 0.5 
Lecithin, bleached................ 0.5 
Stearyl alooheb.:: .'Gs.65 0026 te aes 5.0 
Anhydrous lanolin. .............. 6.0 
eee ess civic a ee Aces Robes 16.0 
Ald Oe eo 8 a See 16.0 
Petrobeatamnt e555 550 id Sa eceass 26.0 
Water: distilled 5:05 20. coe 30.0 


This cream can easily be prepared by 
mixing the whole of the lipoids together, 
warming sufficiently to melt, and working 
in the water just as the mass commences to 
solidify. The addition of suitable preserva- 
tives against mold-growth and rancidity 
are essential. Cetyl alcohol may be used in 
place of stearyl alcohol in making this 
cream, or a proprietary mixture of the two 
may be employed. 

Distilled extract of witch hazel is a com- 
mon constituent of lanolin and allied 
creams, and generally does not appear to 
exercise an adverse effect on stability. 
Rose-water sometimes affects stability, a 
phenomenon which needs investigation. 
H. S. Redgrove, Pharm. J. 


ACID EMULSIFIER 

The Kessler Chemical Corporation, 
Philadelphia has developed a new emulsi- 
fier which is marketed under the name of 
Kesscowax AC. 

This emulsifier, which is a wax-like 
product, has been especially developed for 
the preparation of greaseless creams hav- 
ing an acid reaction. 


OLEYL ALCOHOL 

A new purified type of technical oleyl 
alcohol, “‘Ocenol’” KD, which is water 
white and has a bland odor, is announced 
by the Dyestuffs Division of E. I. du Pont 
de Nemours & Company. Because of its 
odor and color, this product is suited to 
the cosmetic trade. ‘‘Ocenol” KD mark- 
edly reduces the surface tension of oils, 
and, therefore, promotes the stability of 
oil and wax emulsions. It also promotes 
limpid solutions of oil. 
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Use ~ 


PETROHOL 


(Isopropyl Alcohol) 

For 

MASSAGE PREPARATIONS 
TOILET WATER 

THE ORIGINAL LINIMENTS 


sme SOT _ASTRINGENTS 
AND OTHER PROPRIETARIES 


@ EXCELLENT ANTISEPTIC PROPERTIES — GOOD SOLVENT PROPERTIES 
IDEAL PHYSICAL PROPERTIES 


Our Petrohol booklet gives complete information on its use. Sample on request. 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 
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CONTINUOUS L 


ABORATORY TESTING 
pssuees WIGHER PURITY 


LOW LEAD and WRSENIC CONTENT 





TALC from the world’s leading sources of supply 


pcs CLAY e TITANIUM DIOXIDE 
YOUR COSMETICS can be no purer or safer COLORS: Certified Lake and Mineral 
ene eee hgeotonta. ¢ The raw materials Always glad to submit samples and quotations 
. or to match your own samples. 


received by us must pass exacting laboratory 


tests to be sure they meet higher standards 
of purity, and low lead and arsenic content. WHIT TARER », CLARA 


ASNT & DARTELS, inc. 
WHIT TAKER 260 West Broadway New York City 
ee 
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ADVANCING THERAPY 


SULFATHIAZOL 

The value of sulphanilamide and of 
other sulphonamide compounds in the 
treatment of streptococcal infections has 
been conclusively established. For some 
unexplained reason these substances are 
not so specific when the infection is due 
to staphylococci and in consequence a 
search has been made for variations in the 
molecular constitution of this group of 
chemicals which yield an antistaphylococ- 
cal agent. By linking a thiazole radical to 
the sulphanilamide radical various work- 
ers have reported on a new compound 
2- (p-aminobenzene sulphonamido) - thia- 
zole or, as it has been termed, “‘sulpha- 
thiazol” which has a marked action in 
vitro as well as in vivo against experimen- 
tal streptococcal, pneumococcal and sta- 
phylococcal infections. It melts at 202.0- 
202.5° (corrected); it is soluble in alcohol 
at 26° to the extent of 0.525 gm. in 100 
mils; in water at the same temperature the 
solubility is 0.06 gm. in 100 mils giving a 
PH of 6.03. 

Other compounds containing the thia- 
zole radical have been madé and tested, 
but perhaps the most promising results 
have been given by sulphamethylthiazol, 
2-(p-aminobenzine sulphamido)-4-methyl- 
thiazole, where a methyl (CH3) group has 
replaced one of the hydrogens in the 
thiazole ring. This has a melting-point of 
237-238°, and against Staphylococcus aur- 
eus a high bacteriostatic value, much 
higher than that of sulphanilamide and 
sulphapyridine. In one reported clinical 
case doses of 2 gm. in four 744 grain 
(0.5 gm.) capsules for two doses at an in- 
terval of four hours, followed by 1 gm. 
every four hours, cleared up a moderately 
infected post-operative incision which con- 
tained S. aureus with subsequent develop- 
ment of bacteremia in which the same 
organism was the causative agent. Pharm. J. 
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VITAMIN B AND BLINDNESS 


The discovery of the cause, prevention 
and cure of a serious and prevalent form 
of hitherto incurable blindness, affecting 
thousands of young and old, is announced 
in the Public Health Reports, published by 
the United States Public Health Service. 

The form of blindness is known as 
keratitis, a disease in which the cornea of 
the eye is invaded by a superfluous number 
of blood vessels, followed by the formation 
of white opaque spots that blot out vision. 

The United States Public Health 
physicians, in cooperation with physicians 
of the University of Georgia Medical 
School and the Milbank Memorial Fund, 
discovered that this form of blindness was 
due to the lack in the diet, or the in- 
ability to digest, the specific vitamin 
known as riboflavin, one of the vitamin B 
group found in liver, milk, eggs, vegetables 
and yeast. 

What is even more important, they dis- 
covered that administration of this vita- 
min would clear up the spots of the cornea 
and restore vision, while it will also pre- 
vent the development of the disease if 
administered in its early, or incipient, 
stages. A new method has also been de- 
veloped, making it possible to determine 
the existence of the condition just as it is 
beginning to appear. 

In all, eleven patients with keratitis 
have been treated so far. All had definite 
symptoms of the disease in its earlier 
stages, such as itching, burning and a 
sensation of roughness of the eyes, with 
mild photophobia (intolerance to light). 
In five patients corneal opacities were 
grossly visible. Most of the cases showed 
impaired visual acuity. All were restored 
to normal by the administration of ribo- 
flavin. When the riboflavin was discon- 
tinued the condition returned, the Public 
Health report declares. 
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TRIPHENYLCHLOROETHYLENE 


Macpherson and Robertson used tri- 
phenylchlorethylene because its action is 
greater and more prolonged than that of 
triphenylethylene. The forty-one cases 
treated included amenorrhea, menopausal 
symptoms, atrophic vulvitis or some sim- 
ilar condition, atrophic rhinitis and cases 
in which it was desirable to inhibit lacta- 
tion. Triphenylchlorethylene was pre- 
pared for oral use in tablet form, each tab- 
let containing 200 mg.; in ampules con- 
taining 250 mg. dissolved in 5 cc. of sesame 
oil, suitable for injection, and in cocoa 
butter made up in the form of vaginal sup- 
positories, each containing 100 mg. In 
each of the four cases of amenorrhea 
treated there have been periods of with- 
drawal bleeding between the courses of 
treatment. The total dosage that has pro- 
duced this result has been from 12,000 to 
16,000 mg. Of the patients with vulvitis 
and vaginitis, seven had atrophic rather 
than primarily infective vulvitis and 
vaginitis. The eighth patient in this group 
complained of intense itching of the vulva. 
The drug was given orally in four cases 
and by injection in four. The amounts 
used in each course of treatment were not 
constant throughout this group, but the 
variations were not wide. The result of the 
treatment in almost every case was com- 
plete relief from symptoms and in seven 
of eight cases the local condition was ob- 
viously improved. The patients with 
menopausal symptoms alk received the 
drug in tablet form, from 200 to 1,800 mg. 
being taken daily for, in some cases, sev- 
eral successive courses of from four to five 
weeks. The effect of the drug was noticed 
within two days of the start of treatment, 
and after the average course, which lasted 
from three to four weeks, the action of the 
drug was maintained for another two 
weeks before any recurrence of symptoms 
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was noticed. Triphenylchlurethylene was 
given to twelve patients to inhibit or stop 
milk secretion, six by mouth and six by 
injection. Where treatment was begun 
shortly after delivery, the breasts. re- 
mained soft and painless in four of six 
cases. Of the other two patients, one ex- 
perienced discomfort on the third day and 
the other secreted a considerable quantity 
of colostrum for three days but no milk. 
Of two patients, treated by injection on 
the first day of the puerperium, the breasts 
showed no engorgement and remained 
painless. Where lactation was already 
established, treatment by tablets or by in- 
jection of from 250 to 300 mg. led to cessa- 
tion of milk secretion after from three to 
five days, and in no case was there any 
recurrence. Trichlorethylene has no defi- 
nite toxic effects and can be administered 
in large doses or over a long period. The 
duration of action by mouth closely ap- 
proximstes that of stilbestrol. By injec- 
tion, however, the duration is singularly 
prolonged; after 500 mg., by the technic 
described, effective action persists for 
from six to nine weeks. By this method, 
therefore, a very small dosage is sufficient 
to maintain a continuous high level of 
estrogen activity. Lancet, vol. 2, p. 1362. 


GONOCOCCUS VACCINE 

Goria used Nicolle and Blaizot’s vaccine, 
which contained between 200,000,000 and 
1,500,000,000 gonococci, in seventy-five 
cases of acute urethritis with or without 
complications. Of forty-nine cases of acute 
urethritis without complications the gono- 
coccus disappeared from the urethral 
secretion before ten days in thirteen, 
before twenty days in twenty and after 
twenty days in sixteen. The secretion 
stopped before one month in twenty- 
three cases and after a month in twenty- 
six cases. In six cases each of acute 
urethritis with orchiepididymitis or cystitis 
and in three cases of urethritis with 
cystitis; ~-clinieal- ~and- . bacteriologie-..re- 
lovery was obtained before two months. 
cn all cases the satisfactory results have 
lasted from six months to two years after 
discontinuation of the treatment. Gono- 
coccus vaccines cannot be administered 
intravenously to ambulatory patients. The 
patient has to rest in bed for the first few 
days of administration of the treatment 
and again on the day on which the vaccine 


is administered. The contraindications 


are heart disease, tuberculosis, asthma, 


cardiorenal diseases and old age. Revista 


Med. de Rosario, vol. 29, p. 1198. 


AMMONIUM BICARBONATE 
FOR WOUND HEALING 


In a further analysis of the secretions of 
Surgical maggots, Robinson found that 
ammonium bicarbonate is present in com- 
paratively large quantities. In solution 
ammonium bicarbonate has an alkalinity 
of ph 7.7, corresponding roughly with that 
of maggot excretions. Wounds treated 
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with maggots tend to have this same alka- 
linity. Preliminary tests were made with 
commercial ammonium bicarbonate to de- 
termine what effect the pure solution 
would have when applied to wounds of 
dogs and rabbits having persistent dis- 
charging sores, chiefly on the back and 
egs. A 2 per cent. solution of ammonium 
carbonate or bicarbonate in sterile water 
was made up and applied to the wounds in 
a series of comparative tests. The wounds 
were thoroughly moistened several times a 
day with either of these solutions. The 
wounds healed with the formation of little 
scar tissue. In later studies with gauze 
packs saturated with 1 or 2 per cent. con- 
centrations of either of the two ammonium 
compounds, healing was promoted in puru- 
lent and indolent wounds. In purulent 
conditions, such as chronic osteomyelitis, 
diabetic and varicose ulcers, otitis media 
and infected lacerations, ammonium bicar- 
bonate solution caused an improvement in 
the wound similar to that produced by 
maggots. Amer. J. Surgery, vol. 47, p. 111. 


DESOXYCORTICOSTERONE 
ACETATE 


Eitner tried desoxycorticosterone ace- 
tate in 0.5 per cent. oily solution in cases of 
asthenia with severe emaciation. The 
patients were given daily one intramus- 
cular injection of 1 cc. of the oily solution, 
that is, 5 mg. of the drug. The nine cases 
reviewed were characterized by general 
debility, weakness and loss of weight. The 
total quantities of desoxycorticosterone 
acetate administered in these cases varied 
between 0.075 and 0.26 Gm. In some cases 
the treatment was limited to the adminis- 
tration of desoxycorticosterone acetate and 
the resulting increase in weight was rapid 
and continuous. In other cases the drug 
was given after the insulin-dextrose ther- 
apy had produced unsatisfactory results 
and here again the desoxycorticosterone 
acetate proved effective. The increase in 


weight -- that-. followed... treatment....with. 


desoxycorticosterone acetate was accom- 
panied by an improvement in the general 
condition and in the subjective complaints. 
It is important that the organism receive 
an adequate supply of foodstuffs but 


forced feeding is unnecessary. The fact 
that the administration of the drug suc- 
ceeded in cases in which the customary 
methods failed suggests that insufficiency 
of this. substance existed although the 
characteristic symptoms of Addison’s 
disease were absent. On the other hand, 
there are cases of emaciation in which 
desoxycorticosterone acetate fails to act in 
this manner. The author hopes that 
further investigations on the resorption of 
fat and dextrose may perhaps make pos- 
sible a more exact indication for the use of 
the preparation than was possible on the 
basis of merely clinical observations. Med. 
Klinik, vol. 35, p. 1544. 
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IMPETIGO TREATMENT 

Impetigo Coutagiosa.—According to 
Seldowitz, it has been demonstrated by 
Kahn and Carroll that rubber containing 
8-hydroxyquinoline exhibits certain bac- 
teriostatic properties, particularly in refer- 
ence to the staphylococcus. In view of the 
bacteriostatic properties of this rubber 
base combination, it occurred to the author 
that the material might find therapeutic 
application in cases of certain types of 
pyogenic infections, mainly impetigo con- 
tagiosa. A study was made of its effect on 
thirty-eight children suffering from this 
infection. The lesions were covered with a 
thin layer of gauze, and the rubber was 
applied over the gauze. The dressings 
were held in situ with adhesive plaster and 
were changed at intervals of from two to 
four days. The gauze was employed to 
absorb any secretions which might accum- 
ulate beneath the rubber, such as those 
resulting from liquefaction of the crust or 
from actual exudation from the lesion it- 
self. The medicated rubber was found to 
operate as efficiently through the layers of 
gauze as when placed directly over the 
lesions. Some of the patients were treated 
at once with the medicated rubber. For 
control purposes others were subjected to 
a preliminary period of treatment with 
with various agents. Summarizing the re- 
sults of his treatment, the author says that 
thirty-five of thirty-eight patients were 
successfully treated with rubber contain- 
ing 8-hydroxyquinoline. The average time 
for the disappearance of the crusts was 
three days. The skin returned to a normal 
appearance in an average of eight days. 
The lesions in three of the thirty-eight 
cases were refractory to this form of 
therapy. Am. J. Dis. Children, vol. 59, p. 
67. 


VANADIUM TREATMENT 

Pereira first describes his experiences 
with vanadium sodium tartrate in syphilis. 
The salt, in the form of an aqueous solu- 
tion (0.15 Gm. in 2 cc.), is injected intra- 
muscularly twice weekly. The spirochetes, 
which could always be demonstrated in the 
exudate of the primary lesion, disappeared 
within twenty-four to forty-eight hours 
and cicatrization was completed in from 
three to six days. The secondary lesions of 
skin and mucous membranes likewise dis- 
appeared rapidly. Even gummas that had 
been refractory to bismuth compounds, 
arsenic and several series of arsphenamine 
were rapidly cured. The toxicity of vana- 
dium tartrate is low, being tolerated even 
by children of less than a year. Stomatitis, 
erythema and hepatic disorders have been 
observed in rare instances. Because fram- 
besia resembles syphilis, it was decided to 
try vanadium therapy also in frambesia. 
The results were favorable. Zeits. Im- 
munitats., vol. 97, p. 77. 
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DOMESTIC TALC product liability insurance. 
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Georce Luepers « Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 
CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
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GEMCO 


ROUGE and LIPSTICK | 
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This is the direct result of the superior quality and 
fair price of all our products. Although we have 
specialized in rouge and lipstick, we have a com- 
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—creams—mascara—face powder—wave set. Rely | 
on GEMCO and be sure of obtaining products that | 
will sell. Our modern research laboratory is at your | 
service. | 
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IMPORTERS AND EXPORTERS 
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CAMPHOR U. S. P. Powd., Tablets 
Japanese — DuPont 


MENTHOL CRYSTALS U.S. P. 


COCOA BUTTER U. S. P. 
Bulk, Fingers 


SPERMACETI 
BEESWAX 


CHAS. L. HUISKING & CO., INC. 


155 Varick Street 
Chicago Branch: 561 E. Illinois Street 
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BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 

rendered by the House of McKesson 
) for more thana century is the import- 
ing and distributing of basic dru 
materials from all parts of the world. 
Improved, perfected and extended, 
this important service to the indus- 
try is now used by scores of manufacturers to help 
produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 





Solvay Sales Hawaiian Pineapple Co. 
Cor cys ree: Citric Acid 

Alkali-Chlorine ‘ 

Paradichlorobenzene Zinsser & Co. 

Gallic Acid 

. I. Du ay de Tanuit Acid 

emours, Inc. 

Camphor, USP, XI Stentor A Sn rae Co. 
Carus Chemical Co. yoams Sattar, 

Benzoic Acid Tartaric Acid 

Soda Benzoate British Cod Liver Oil 
Brown Company Producers 

Chloroform Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc. 
155 E. 44th Street, New York, N. Y. 
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OUR facilities can cut 
down YOUR costs... 


Are your production, packing and shipping costs going 
up? Our services can bring them down. Turn over the 
expensive steps in your business to us—our larger facilities 
can save many dollars for small and medium sized manu- 
facturers. Absolute, strict confidence is the foundation 
upon. which wehave built our. reputation. A brief talk 
may prove mutually advantageous and will incur no 
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unusual, silky texture. 


The world’s leaders use only Italian Talc. There is no 


substitute. 

















i THERE IS NO SUBSTITUTE FOR : 


AVG 


The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 


CHARLES MATHIEU ixcorronareo § 


Exclusive representatives of the Italian Producers 


77 RIVER STREET HOBOKEN, NEW JERSEY 




















GELLOID 


(Pure Calcium Carragheen Sulfate) 


Emulsifier: 
Gelloid M.O. for mineral oil emulsions with 
or without Agar. Regular Gelloid for veg- 
etable oil emulsions. 


Binder: 
In tablet making. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Quick Dry Preparations: 
Very compatible with alcohol. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 
WAREHOUSES: Providence, R. I., Philadelphia, 


Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., - 


Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Milwaukee, Wisc. 
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LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
NAIL POLISHES 
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COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
“Colors Designed to Meet Every Requirement?’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 
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MOUTH WASH: We are preparing a 
peppermint mouth wash but find that the type 
required here is one that will make a cloudy 
solution when a few drops are added to a glass 
of water. Can you suggest a chemical that will 
produce this cloudy effect without spoiling the 
taste in any way, and tell us where ut is ob- 
tainable? 

We wish to produce a Negro hair straight- 
ener which is a big seller in this country. Can you suggest a formula 
for same. South Africa. 

The type of mouth wash that you are interested in does not 
give a milky solution merely because of the addition of a chemical 
to give this effect, but turns milky when added to water because 
it is a highly concentrated mixture of aromatic and antiseptic oils. 
It is advisable to use about ten times the normal concentration of 
essential oils dissolved in alcohol without the addition of water. 
When a few drops of this is added to water, the oils form a milky 
precipitate. 

The type of hair straightener you are interested in generally 
consists of a heavy petrolatum, wax mixture, which is adhesive 


and thick enough to straighten kinky hair. 


TITANIUM DIOXIDE: Do you have any information from 
the Food and Drug Administration relative to the purity of titanium 
dioxide used in cosmetics; also whether or not the amount of this in- 
gredient used in a preparation is limited to definite percentages? 
Denver. 

We understand that titanium dioxide used in cosmetics is being 
limited in the same way as other pigments used in cosmetics, 
namely, that the proportion of lead and arsenic must be less than 
twenty parts per million. There is apparently no limit to the 
amount of this purified material that may be used in cosmetics. 


SKIN FRESHENER: Can you advise 
us how to make a freshener that will only re- 
quire a single filtration. Our mizture consists 
of Bay rum, menthol, and rose water. This 
has to be filtered three or four times, but on 
standing a while precipitate forms. Indiana- 
polis. 

Apparently you are not using enough 
alcohol to keep your menthol in solution. 

At least ten to twenty per cent. of this solvent must be present 
not only as an astringent, but also to keep essential oils and men- 
thol in solution. Before filtration it is advisable to chill the mix- 
ture and allow it to stand for several days to permit insoluble 
materials to come out of the mixture. Stirring talc into the solu- 
tion also helps to clarify the solution. 
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COSMETIC COLORS: I need information concerning the col- 
ors which may be used in drug andcosmetics. This information should 
have to do with the chemical composition as well as the physical 
characteristics of the substances used. Do you know where such in- 
formation may be had? Do you have any books on the subject, 
especially on the certified colors? If not can you direct me to what I 
need? Syracuse. 

The information you wish concerning chemical composition 
and the names of acceptable colors can be obtained by writing to 
the Food and Drug Administration, Department of Agriculture, 
Washington, D. C. It may be necessary to supplement this infor- 
mation by referring to standard reference works such as ““The 
Colour Index.” 


BATH OIL: If you have in your files a 
formula for a good liquid bath milk, we 
would very much appreciate your sending 

3 it to us. Brooklyn. 
It is our understanding that a bath 
{ milk is merely another name for a bath 
>» oil which forms a milky mixture with the 
water in the bath tub. A mixture of this 
type can be made by mixing about thirty per cent. of the essential 
oil mixture (high terpene content) with about seventy per cent. of 
sulfonated castor oil. A mixture of this type should precipitate 
the oil when added to a large excess of water. Another formula- 
tion of the same type of mixture consists of ten parts of tri- 
ethanolamine oleate with forty parts of mineral oil and fifty parts 

of perfume oil. 





CORN REMOVER: We have been marketing a corn remedy 
and wart remover for some years, but since we were forced to elimi- 
nate Tr. Cannibus in the corn remedy we began to have considerable 
trouble with evaporation, etc. Your suggestions have been helpful 
before, we are again asking for your very kind advice. Will you 
kindly send us as soon as possible a practical formula on corn 
remedy and wart remover, without the use of alcohol. Also your ad- 
vice on the type of closure to eliminate excessive evaporation. Many 
thanks for your valued assistance. Philadelphia. 

The active ingredient in corn removers is generally a fairly high 
proportion of salicylic acid dissolved in collodion. On this basis 
use ten parts of salicylic acid mixed with ninety parts of collodion. 
About five parts of glacial acetic acid may also be added. Since 
mixtures of this type should dry rapidly, in order to permit con- 
venient use, low boiling solvents which evaporate quickly are re- 
quired. Your only solution to the problem of evaporation is the 
use of a narrow shaped bottle with a relatively small opening and 
a screw cap closure to minimize evaporation. 
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DENTAL PLATE FIXER: We are interested in obtaining 
some indication as to how to formulate a dental plate powder that can 
be used to keep plates in place. Cleveland. 

We have not examined the adhesive powders that you are 
interested in but we believe that they are based on powdered gum 
karaya. Since we still have our own teeth, we have not been able 
to make direct experiments in this field. It is our impression, 
however, that these products consist of a powdered gum such as 
karaya, with from one to two per cent. of methyl parahydroxy 
benzoate as a preservative and the desired amount of flavoring 
oil. Karaya is a generally acceptable gum but if too much allergic 
reaction to this material is encountered, it may be necessary to 
experiment with other powdered gum materials. 






4 PERMANENT WAVE: We are interested 

at in a permanent wave solution which will give a 

eat) good tight curl and yet has enough oil in it to 

€ leave the hair soft and lustrous. This solution to 

be used for machine as well as machineless, par- 

ticularly for fine, difficult to wave hair. As a sub- 

scriber lo your magazine, we would greatly ap- 

preciate your mailing us some formula for the above mentioned 

permanent wave solution, (non-ammonia type). We understand 

that a solution containing potassium sulfite is preferable to one con- 

taining sodium sulfite. Enclosed please find a stamped self-ad- 

dressed envelope for your convenience, and thanking you for your 
prompt attention. Chicago. 

A mixture such as you are interested in should contain about 
twenty ounces of potassium sulfite, four ounces of ammonium 
carbonate, two ounces of potassium carbonate, and two ounces of 
borax per gallon. The addition of about one ounce of oleic acid 
and one ounce of sulfonated castor oil is useful in giving an oily 
solution. Proportions may have to be modified after trying the 
mixture out, in order to get the proper effect. 


OILY PERMANENT WAVE: You recently suggested that we 
add about one ounce of oleic acid to our permanent wave solution to 
give it greater oiliness. We would deeply appreciate your advising us 
how this oleic acid is incorporated into the permanent wave solution. 
Brooklyn. 

The oleic acid is simply added to the finished permanent wave 
solution and the whole mixture thoroughly stirred. The acid re- 
acts with some of the ammonia and other alkalies in the solution 
to form a soluble soap which imparts cloudiness to the mixture. 
If separation takes place in the finished product, the mixture can 
be made homogeneous again by slight mixing. 
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SKIN CREAM: I have come into pos- 
session of an old formula containing almond 
oil, cocoa butter, lanolin and perfume which 
I have had made up. Within a few days the 
mizture becomes lumpy and is unpleasant to 
use although it is apparently very beneficial 
lo the skin. Furthermore, the perfume used 
does not seem to cover the odor of cocoa butter 
very well. I should like to transform this 
formula to produce a good cream without the distinctive odor of cocoa 
butter. I have tried using beeswax but this does not improve the 
product. Buffalo. 

Beeswax is not necessary in this mixture. The creaminess that 
you desire can be obtained by incorporating a certain amount of 
water in the mixture and thus transforming the anhydrous into a 
hydrous lanolin. You will have no trouble with the cocoa butter 
if you will use an odorless grade obtainable from suppliers adver- 
tising in this magazine. 


LIQUID DENTIFRICE: We should like to ascertain some 
information regarding the basic formula for liquid dentifrice. We 
believe that the alcohol is used as an antiseptic, and does not affect the 
foaming or detergent properties of the synthetic detergent used. 
Although a good product can be manufactured without the use of 
alcohol, still we feel that the alcohol does make the product somewhat 
belter. Are we correct as to this? Will you also inform us es to why 
the glycerine is present. Atlanta. 

Alcohol in the concentration recommended for use in liquid 
dentifrices, is a quite poor antiseptic. Its major purpose is to keep 
the synthetic detergent and the essential oils in solution. Glycerin 
acts as a flavoring and thickening agent in combination with the 
gum. The essential oils are very good antiseptics and are used as 
much for this reason as for their flavor in dentifrice preparations. 


STRONGER PERMANENT WAVE 
SOLUTION: In this windy state, hair is 
fine and dry, making it very difficult to pro- 
duce a light curl with ordinary solutions. We 
should appreciate information as to how our 
regular mixture can be made quicker and 

Pate v4 more effective in its action. Fargo. 

f nl Ng The addition of a very small amount of 

pee ag a strong alkali is often useful in increasing 

the activity of a permanent wave solution. 

We therefore suggest that you try adding not more than one per 

cent. of sodium hydroxide or potassium hydroxide to your solu- 

tion. Too much of these alkalies will damage the hair and excess 
must be carefully avoided. 
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bhe Feminine Front Demands 


LACQUERS 


THE FINEST FINGER NAIL ENAMEL 


a - me Just a few of the all too familiar questions always ringing in 
Are the colors right? your retailer's ears. These he bears in mind when judging 


*‘Does the polish flow smoothly?” your product. . . to please his enamel-wise, style-conscious 


s a sf women. Houses that package LACQUERS FINGER NAIL 
Does it wear well? ENAMELS satisfy both retailer and consumer ranks on as 
many as 29 points of quality. Send for samples—transparents 


‘*‘Easy to apply?”’ and cremes 


ALL LACQUERS FINGER NAIL ENAMELS are manufactured in our own plant under expert super- 
vision of our own skilled chemists. For Complete Information—Write to 


LACQUERS, INC. 


FINGER NAIL ENAMELS 
ENGLEWOOD NEW JERSEY 








FLEURAMINE = am STANDARD 


pees CHEMICAL 
AN EXTRAORDINARY BLEND EE and 
OF FLOWER ODORS pated TECHNICAL 


DICTIONARY 


of old flower gardens. Here is the ideal Mes by 


An enchanting fragrance reminiscent 


blend to enhance the charm of your eee 
creams and to lift them out of the H. BENNETT 


commonplace. ss a Consulting 
Fleuramine is very adaptable for use Chemist 

in any type of toilet preparation. It va 
was developed with the idea of sup- 
plying a popular non-irritating prod- ew a4AZ a Over 25,000 
uct for the mass markets and resulted age Definitions 
in a product which also gains the 
ready approval of |the most fastidious. 


; Every definition you want is included on industrial products, pure chem- 
Price $1 0.00 per pound icals and trade names, abbreviations, contractions, symbols used in 





. mathematics, try thermody’ ics, pharmacy, etc. 
Trial ounce $1 .00 A standard system of alphabetizing has been used which makes it possible 
to find even the most complex organic compound. The symbols have been 
arranged so that any one can be found at a moment’s notice. 


Consult us regarding your Perfuming Problems 638 pages 6 x 9 inches, cloth binding, price $10 


ARTHUR E. BENNETT & CO., INC. The Drug and Cosmetic Industry 


Book Department 
109 W. HUBBARD STREET CHICAGO, ILL. P 
IMPORTERS AND MANUFACTURERS OF ESSENTIAL OILS AND AROMATICS 101 West 31st Street New York, N. Y. 
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of Good Basic Judgment 
HERE’S A TALC THAT SAYS: “(LET’S GO PLACES” 


The quality of Trinity Talc which we so jealously guard, 
will surely be reflected in your finished product. 















Its dependable quality is maintained by constant labor- 
atory control and vigilant care at each step of production. 


ISCO TRINITY TALC is a FAST RISING FAVORITE 
among AMERICAN manufacturers of 


FACE and TALCUM POWDERS 














Comparable with the best Imported talc—Favorably priced 
Assured supply—Quick deliveries 


3 aii 1h NS-S23930 & EAC, 
ISCO Silver Talcs Ay ce Peebthet BIE) 


See us also for Complete Line of 0STO fe 


GUMS e WAXES e ALKALIES, etc. 

















> TELEPHONE BEEKMAN 3-3162-3163-3164 
M -W- PA R S QO N S CABLE ADDRESS PARSONOILS NEW YORK 
IMPORTS 59 BEEKMAN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK :N:Y:U:S:A: 


PLYMOUTH SUN SCREEN CONCENTRATES 


FOR OILS, CREAMS AND LOTIONS (ALCOHOL AND WATER SOLUBLE) 
» 



























We are offering three concentrates, one for oils and creams, one for alcohol 
lotions and the third for water-soluble lotions. Each is effective. Finished products 
containing the required percentage have been subject to a spectrophotometric test by 
independent authorities and a chart showing the results, as well as formulae, will be 
furnished to responsible houses. 
Prices and percentages to be used are: 

For oils and creams 5c ea 65c Ib. 

For alcohol lotions ke I 5 rn 

For water-soluble lotions . 614% ee 
Trial lots will be supplied at these prices. 















A complete line of Cosmetic Raw Materials 
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PURCHASING DEPARTMENT 


MARCH MOVEMENTS 








Up 
























Amber oil, Reet. 23c 
Anise oil, USP 3c 
Apricot kernel oil 5c 
Balsam Tolu 10c 
Bergamot oil 75c 

Bois de Rose Brazilian 5c 
Buckthorn bark 3c 
Carnauba wax No. 1 3c 
Cascara sagrada 1c 
Citronella oil, Ceylon 1c 
Cream of Tartar 214c 
Culvers root 1c 

Emetine hydrochloride $3.00 
Ethyl acetate Ic 





Eucalyptol 5c 

Golden seal root 15c 

Hellebore root, black 5c 

Henbane leaves USP 5c 

Hydrastine Alkaloid $3.00 
Hydrochloride $3.00 
Sulfate $2.00 

Ipecac root 5c 

Jalap resin $2.00 

Jalap root 1lc 

Lemon oil, Italian 75c 

Lime oil, dist. 65c 

Lycopodium 25c 

Mandarin oil 75c 





Manna large 5c 
small 5c 
Mercury bichloride 15c 
Calomel 25c 
Red Precip. 36c 
White Precip. 20c 
Petit grain oil, S. A. 15c 
Pilocarpine hydrochloride 25c 
nitrate 25c 
Rochelle salt 1c 
Seidlitz mixture 1c 
Tartaric acid 14c 
Wormseed oil 15c 











Down 





















Aconite root 2c 

Almond oil, sweet 15c 

Arabic sorts, amber 2c 
White No. 1, 8c 

Asafoetida 7c 

Balsam Peru 10c 

Benzoin gum, Sumatra 3c 

Birch tar oil 10c 

Buchu leaves 3c 








Cade oil 10c 

Cananga oil, Native 10c 
Rectified 30c 

Cedar leaf oil 10c 

Citronella oil, Java 2c 

Clove oil 8c 

Cumin oil $1.50 

Ephedra vulgaris 1c 

Eucalyptus leaves 2c 








Henna leaves 3c 
Lemon grass oil 10c 
Mullein flowers 10c 
Musk root 20c 

Orange oil, W. Ind. 55c 
Saffron Valencia $2.50 
Sarsaparilla root, Mex. 1c 
Spearmint oil 5c 












25 Cosmetic Raw Materials—Unweighted Price Index. 1926= 100. 





































































































































































































15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index de- 
clined from 85.8 to 84.8. Arabic was 8 
cents lower at 25 cents; balsam Peru de- 


' clined from $1.05 to 95 cents; balsam tolu 


rose from $1.00 to $1.10; menthol de- 
clined 15 cents to $3.50; stearic acid 
dropped from 1434 to 14 cents. The de- 
cline in menthol was entirely due to spot 
competition. 


The botanicals index rose from 143.8 to 
144.9. Balsam tolu was 10 cents higher at 
$1.10; buchu declined from 75 to 72 cents; 
cascara sagrada was one cent higher at 16 
cents; ipecac increased from $1.20 to $1.25. 
This is the season during which stocks are 
inclined to be low. The market is not likely 
to show definite trends again until reports 
of new production are received. 
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The fifty commodity index for April 1940 reached 84.8, compared with 





82.9 for the preceding month. From a moderate volume of business re- 






ported for the previous period the market as a whole might now be said to 





have turned definitely quiet. Domestic raw materials continued firm in 





price, however. Reports from abroad indicate that certain foreign raw 





materials will be in short supply. Bergamot oil, Italian lemon and orange 






oils, lavender oil and spike oil, menthol, cod liver oil and mercury are cases 





in point. 


15 Essential Oils—Weighted Price Index. 1926100. 










The essential oil index jumped from 
63.2 to 68.1 for April. Anise oil rose from 
72 to 75 cents; bergamot was 75 cents 
higher at $5.00; bois de rose increased 
from $1.60 to $1.65; cananga was 10 cents 
lower at $1.60; citronella rose one cent to 
41 cents; clove oil declined from $1.33 to 
$1.25; lemon oil was 75 cents higher at 
$3.75. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 = 100. 









The medicinal chemicals index increased 
from 82.0 to 82.4. Cream of tartar rose ‘ 
from 2834 to 3114 cents; menthol de- 

clined from $3.65 to $3.50; mercury was 50 

cents higher at $183.00 a flask. Reports 

from London confirmed earlier indications 

that the United States was exporting mer- 

cury. Japanese menthol continued to be 

offered on spot at about $1.00 per pound 

below cost to replace. 


















JFMAMJJASOND SFMAMIIASOND 
1933349351936 BT 1888 1939 1940 














Apr. 40: 46, 4 The Drug and Cosmetic Industry 487 





USING OIL OF LAVENDER? 


Then you will want to investigate 


iialeas é 


a relatively new aromatic product. 


Full information and sample upon request on your business letterhead. 


RIFA-NEW YORK, Inc. 


ESSENTIAL OILS, AROMATIC CHEMICALS 
PERFUME BASES 


153 WAVERLY PLACE NEW YORK, N. Y. 
Chicago Office: 130 N. State St. 




















‘ **Look for the Symbol of 
ABBOTT DRUGS : Standardization”’ 


AND CHEMICALS.... 





For over 75 years the recognized 
source of supply 


Arabic 


ANESTHETICS h 
Procaine Hydrochloride . . . Procaine Base . . . Tr ag acant 
Benzocaine . . . Procaine Borate 


ANALGESICS 
Cinchophen . . . Neocinchophen 


ANTISEPTICS K ar aya 


Acriflavine . . . Calcium Mandelate . .. Mandelic Acid 


HYPNOTICS 
Barbital . . . Phenobarbital 


ALKALOIDS AND DRUG EXTRACTIVES ] 
Berberine . . . Colchicine . . . Ephedrine All powdered gums standardized by 
. . » Hydrastine . . . Lobeline Sulfate . . . Podophyllin Laboratory Control 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT T B 

ABBOTT LABORATORIES, North Chicago, Ill. 286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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MENTHOL 


The spot market for Japanese menthol 
receded somewhat during the past month, 
the decline amounting to 15c per pound. 
The current price range for this variety is 
now from $3.50 to $3.60 per pound as to 
quantity. The purchase season is drawing 
to a close with the end of winter, and very 
little business was done during the current 
trading period. Competition was also 
stiffened by the increase in the number of 
holders of menthol, who were induced by 
low prices of Chinese goods to enter the 
market. These conditions, however, had 
little or no effect on the Japanese market. 
It was stated that, based on offers from 
Japan, it would cost $4.50 per pound to 
effect replacements. Not for many years 
has the spot market for Japanese natural 
menthol been $1.00 per pound below the 
replacement market. 

Most interest in menthol continued to be 
centered in the Chinese material. The im- 
portance of this source has in no way been 
over estimated. Reliable sources have esti- 
mated total United States imports of 
Chinese menthol from the current crop at 
4,000 cases. It is said that only about 250 
cases remain unsold at the source. What 
serious competition the Chinese material is 
offering the Japanese goods can be ap- 
preciated from the fact that consumption 
in the United States, the world’s largest 
consuming market for menthol, is approx- 
imately 4,000 cases per annum. 

The spot market for Chinese menthol is 
$3.00 a pound or about 50c per pound be- 
low the price of natural menthol from 
Japan. The future of China as a source for 
natural menthol is therefore of considerable 
interest to manufacturing consumers here. 

There is every possibility, however, that 
the next crop of Chinese peppermint will be 
considerably curtailed. The South China 
province of Kiangsi is the leading producer 
of peppermint oil. This territory is still in 
the hands of the Chinese, not as yet having 
been invaded by the Japanese. Those 
provinces, however, which are now under 
direct control of the Japanese are, by strict 
edict of the Japanese military authorities, 
prohibited from shipping rice to those 
provinces still independent. The Chinese 
Government has now stepped into the 
picture and is compelling all farmers to 
plant rice so as to relieve the extreme 
shortage in the interior. It is said that this 
will cut menthol production from the crop 
due in the late summer and fall of this year 
by at least 50 per cent. 


Should this estimate prove accurate, 
China will still be an important producer of 
menthol with about 2,000 cases, practically 
all of which will be available for export 
from the 1940 crop. 

Only as late as the first of this year did 
Japan become fully aware of the serious- 
ness of Chinese competition in menthol. 
They have not as yet taken any retaliatory 
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steps to counteract developments from 
this source. Prices in Japan have not been 
reduced to meet Chinese competition and, 
as a matter of fact, during the period of 
heavy shipments from Chinese producers 
the Japanese shipment market was ad- 
vanced sharply. It is possible that the 
Japanese could, through their control of 
exports from the port of Shanghai, insti- 
tute a duty which would seriously affect 
the Chinese menthol business. 


VANILLA BEANS 


Although there was no open price change 
in the spot market for vanilla beans during 
the past month, the underlying situation 
contained all the strength characteristic of 
this item for many months. Few Mada- 
gascar beans were offered for shipment, and 
this lead to the belief that unsold stocks 
in the primary market were moderate. 

Importers have experienced exception- 
ally long shipment delays from Madagas- 
car. Cargo vessels into France are at a 
premium and transshipment conditions are 
even more uncertain. The possibility of 
direct shipment from the Reunion Islands 
has been entirely discredited. Practically 
no boats are available direct to New York. 
Although cargoes are being accepted on 
through bills of lading, often as many as 
two, three or four transfers are affected in 
as many different ports before the final 
destination is reached. One case is cited 
where a shipment of vanilla beans from 
Madagascar, consigned to New York, 
actually reached a port as far off the track 
as Norway. 

Under these conditions and also the un- 
certainty regarding French exchange, some 
dealers here are more anxious to receive 
supplies of Bourbon beans than to solicit 
new business. 

It was reported that a very good de- 
mand for Bourbon beans prevailed during 
the first quarter of this year and that 
stocks available to cover manufacturing 
requirements for the balance of this year 
are none too adequate. 

Most of the 1939-40 crop is already sold 
to dealers and manufacturing consumers. 
The 1940-41 crop of Madagascar beans is 
not too promising, according to prelimi- 
nary reports. The flowering of the vines 
was below normal and recent storms in the 
Islands are said to have cut the possible 
yield still further. With almost ten months 
to go before another crop is available, and 
with the largest consuming season ahead, 
it is generally expected that Madagascar 
beans will remain very firm with the pos- 
sibility that prices may again advance to 
the top levels reached during the early 
months of the war. 

Spot prices of Bourbon vanilla beans 
during the current trading period ranged 


from $5.75 to $6.25 per pound. 
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Mexican cut business is also reported as 
good. There are not many good cuts in 
Mexico and the market there is tightening 
up. On spot prices ranged from $5.50 to 
$5.75 per pound. It is also stated that 
there will be few Mexican whole beans 
available before May-June. Quotations 
here are on the basis of from $7.00 to $7.50 


per pound. 


ALCOHOL 


Ethyl alcohol production during Feb- 
ruary amounted to 20,381,272 proof gal- 
lons, the Bureau of Internal Revenue an- 
nounced, compared with 14,650,062 gal- 
lons during February last year. 

Ethyl production for the fiscal period 
July 1, 1939, to February 28, 1940, 
amounted to 160,156,609 gallons, as 
against 130,229,019 gallons for the similar 
period one year previous. 

Stocks of ethyl in bonded warehouses at 
the close of February were 18,772,537 gal- 
lons, against 26,071,849 gallons one year 
previous. 

Withdrawals of ethyl for denaturation in 
February totaled 14,696,811 gallons, 
against 11,198,307 a year ago. For the 
fiscal period 153,739,622 gallons against 
119,130,360 the previous period. 

A bill has been introduced in the Rhode 
Island General Assembly to license the 
manufacture and sale of alcohol for in- 
dustrial purposes, “for mechanical, manu- 
facturing, medicinal or chemical purposes.” 

This bill, says a bulletin issued by the 
Council of Industrial Alcohol Users,. of 
which H. E. Howe is executive secretary, 
“emphasizes the fact that the Legislature 
of Rhode Island has not only failed to 
enact the scope and effect of the model 
clause adopted in other States on the sub- 
ject of ethyl alcohol, for non beverage pur- 
poses, but has actually imposed a tax of 5c 
per gallon on ‘ethyl alcohol to be used for 
non beverage purposes’ (Chapter 167 of 
the General Laws of 1938).” 


ROCHELLE SALT 


During the current trade period prices 
for rochelle salt were advanced Ic per 
pound. Powdered material in barrels is 
now quoted at 231%4c per lb., and crystals 
in barrels at 2414c per lb. Prices quoted 
above are f.o.b. New York. The price 
changes noted were necessitated by in- 
creased production costs. 


SEIDLITZ MIXTURE 


Higher production costs made it neces- 
sary for manufacturers of seidlitz mixture 
to advance quotations Ic per pound. The 
barrel price is now 19\%c per lb. This 
quotation is on the basis of f.o.b. New 
York. 
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TRAGACANTH 

LOCUST BEAN 

KARAYA ("un") 
ARABIC 


FRANK-VLIET CO.,Inc. 


IMPORTERS.--- MILLERS 


160 WATER. STREET NEW YORK, N. Y. 
Telephone BOwling Green 9-4363-4364 


OmMAMDUSZOVD w& m-Oz<é 


BRANCH OFF 6 State St 
ton. Ma 





CAMPHOR 
MENTHOL 
SPERMACETI WAX 
TALC 
Fine Chemicals 


Gums Oils 


REPRESENTATIVES OF 


A/S JOHAN C. MARTENS & CO. 


BERGEN, NORWAY 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO.. Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 


Tel. AShland 4-7500 











twuU FIRE ODORS 


Gay 


An unusual perfume for creams, lotions and 
powders. Its lovely flower note has added materially 
to the sales appeal of those cosmetic products 


which are directed at the discriminating buyer. 


Price $6.50 Ib. 


typple Elossom PaaS 


The Apple Blossom odor is very much in demand 
at present. This base has attracted considerable 


attention in the last few years because of its fra- 
grancy and unusually fine odor. Apple Blossom 253 


is particularly suitable for lotions and face powders. 


Price $9.00 Ib. 


POLAK’S FRUTAL WORKS, INC. 


+ 36-14 35th St., Long Island City, N. Y. 
Los Angeles San Francisco 
Chicago St. Louis 











* IMPORTED 
LANOLIN 


WE HAVE BEEN RECEIVING 
SHIPMENTS regularly of our 
Imported Lanolin. We are in a 
position to quote prices for either 
spot or future requirements. 

Complete stocks of all cosmetic raw materials 


maintained at all times so you can obtain the 
exact grade and quality for your every need. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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COD LIVER OIL 


Following the outbreak of hostilities in 
Europe, cod liver oil quotations advance 
sharply on the Bergen exchange and by the 
end of December prices for all grades were 
double those prevailing on September 1. 

In September there was much specula- 
tive buying on American account but 
orders began to dwindle in October and 
November, as prices continued to advance 
and in December, according to reports, not 
a single new order was received from the 
United States. 

As sales to the United States have de- 
clined, however, exporters have sought 
markets elsewhere, particularly in the 
United Kingdom, and export markets 
which British cod liver oil producers were 
serving prior to the outbreak of hostilities 
mainly Empire countries. 

As a result of taking over these former 
markets of the United Kingdom, exports of 
cod liver oil from Norway have continued 
at high levels, despite lack of demand from 
the United States. 

Exports of medicinal cod liver oil from 
Norway to all countries in December were 
recorded at 372,330 gallons as compared to 
200,460 in December 1938. Shipments of 
medicinal grades to the United States in 
December were reported at 41,925 gallons 
as compared to 55,850 in December 1938. 

As a result of the heavy demand during 
the closing months of the year, stocks 
were somewhat lower than normal. Medci- 
inal grades were estimated at 750,000 
gallons. 

Since the outbreak of war in Europe, the 
possibility of producing increased quanti- 
ties of medicinal and poultry grades of 
cod liver oil in Canada has been receiving 
attention. 

Generally speaking, Canadian cod fisher- 
men are not equipped to handle fresh livers 
and for years large quantities of livers 
have been discarded. As a result, the pro- 
duction of oils has been confined mainly to 
Halifax, Lockeport and Digby. The 
Province of Nova Scotia has produced a 
fair quantity of sun-rendered oils for tech- 
nical purposes, but the quality has not 
been uniform and prices received have 
been low. 

According to estimates, Canada has a 
potential annual capacity for producing 
350,000 gallons of cod liver oils and 150,000 
gallons of other liver oils from pollock, 
hake, cusk and haddock. Experimental 
work is now being carried on at Halifax by 
the Fisheries Research Board, which it is 
hoped will result in increasing the output 
of cod liver oils in the Dominion and add 
to the income of fishermen. 

One of the main problems appears to be 
to equip fishermen with rendering equip- 
ment which can be installed on their 
vessels. 

During recent years the total output of 
cod liver oils of all kinds in Canada has 
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been in the neighborhood of 180,000 gal- 
lons per annum. Plans on foot at present 
to increase the national output would, 
therefore, make the country self-sufficient 
insofar as its requirements are concerned 
but would not leave a surplus for export. 

In the past Canada has imported con- 
siderable quantities of cod liver oil from 
European producers and the United 
States. 

Reports from Newfoundland indicate 
that Winter cod fishing has been handi- 
capped by weather conditions, and as a 
result stocks of cod liver oil are reported to 
be light. 

It is still too early to forecast activities 
during the coming fishing season, but with 
a sufficient margin of profit, it is believed, 
the output will increase considerably. 


PEPPERMINT OIL 


The spot market for peppermint oil was 
dull during the current trading period. 
No price changes were noted although 
schedules held firm at prevailing levels. 
Natural oil is offered here at from $2.75 to 
$3.00 per pound with the redistilled ma- 
terial quoted at from $3.00 to $3.30 per 
pound. 

Exports of American peppermint oil 
were at record levels in 1939, reaching 
396,000 pounds valued at close to $1,000,- 
000, and accounted for 45 per cent. of the 
total amount produced during the period. 
In 1938 exports aggregated 372,000 pounds 
valued at $870,000. Shipments were espe- 
cially heavy following the outbreak of hos- 
tilities in Europe. 

American peppermint oil is produced 
mainly by the states of Michigan, which 
alone accounts for around 60 per cent. of 
the total output; Indiana with 25 per cent.; 
and Washington, Oregon, and Ohio, with 
relatively small amounts. The total out- 
put of these states in 1939 was around 
890,000 pounds. 

While the United States is one of the 
world’s largest producers and exporters of 
peppermint oil, Russian peppermint oil is 
now being imported into the United States 
in substantial quantities. The first ship- 
ment of Russian peppermint oil to the 
United States is believed to have arrived 
in December, 1938, and consistéd of 4,500 
pounds. In 1939 receipts from that coun- 
try amounted to 49,000 pounds valued at 
$71,000. 


TARTARIC ACID 


Tartaric acid was 2c per pound higher 
on spot. Crystal, granular or powdered 
material in barrels is now 37%4c per Ib., 
kegs, net 100 lbs., 3844c per lb. Prices 
quoted are f.o.b. New York, for prompt 
shipment, no contracts offered for the 
present. 
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EPHEDRA VULGARIS 


There was a slight decline in the spot 
market price of ma huang during the cur- 
rent trading period. Prices now range 
from 12c to 13c per pound. The easier 
market can be attributed entirely to the 
small demand characteristic of this item at 
this time of year. 

The primary market for ma huang in 
China is Kalgan, and Tientsin is the lead- 
ing export market. The producing region is 
located almost entirely within the zone of 
Japanese occupation in inner Mongolia 
and the Province of Shansi. 

Very little information regarding the 
1939 crop is available in Tientsin. To an 
important extent Tientsin dealers have 
lost contact with their normal Chinese 
suppliers of ma huang in interior markets, 
because the sale of this and other interior 
Mongolian export commodities has been 
monopolized by Meng Chiang Trading 
Company, Ltd., which is a semi-official 
agency of the Japanese-controlled Meng 
Chiang Government. . 

Tientsin ma huang exporters are of the 
opinion that only a small crop of poor 
quality may be anticipated for the 1939-40 
marketing year. Considerable quantities 
of the 1938 crop are said to be still avail- 
able in Tientsin, but the alkaloidal content 
of most of these stocks is reported to be 
under one per cent., or about 30 to 40 per 
cent. less than that usually specified by 
American purchasers. 

Accurate information relative to exports 
of ma huang from Tientsin is not available 
from official sources. Export returns cer- 
tified by the American Consulate General 
at Tientsin indicate that a total of 560,517 
pounds was shipped to the United States 
in 1939, against 963,095 during the preced- 
ing year. 


EUCALYPTUS OIL 


A very firm market prevails for eucalyp- 
tus oil both on spot and in the primary 
market. Current prices here range from 
68c to 7lc per pound and all indications 
point to the fact that the market will hold 
at these levels during the season of small 
consumer demand and that, with a resump 
consumer demand and that, with a re- 
sumption of buying for manufacturing re- 
quirements later this year, this further 
strengthening influence may push prices 
still higher. 

While eucalyptus oil is produced all year 
round in Australia the Spring and Summer 
season, now drawing to a close, is the most 
important. The Fall season is now ap- 
proaching there and reports indicate that 
production so far has been below normal, 
and further that drought and brush fires 
are now considerably hampering opera- 
tions. 

Large shipments to England have also 
strengthened the primary market. Austra- 
lian shippers indicate that this product is 
likely to remain high and scarce for some 
time to come. 





491 








LIQUIDATION: 


1—World Rotary Automatic Labeling Machine 
2—Pneumatic Scale 6-head Cappers, with eames Cap Feeders. 
2—Kar!l Kiefer Visco Filling Machines. 
1—World and 1—Ermold semi-automatic Labeling Machines. 
1—Mesh Belt A gem ag 87' long, 18"' wide, motor driven. 
1—Pfaudler 500 gal. Glass Lined jack. Stainless steel agitated 
Kettle, motor driven. 
1—Cherry-Burrell No. 500 Viscolizer. 
2—75 gal. Glass Lined Mixers, stainless steel agitators, m.d. 
1—150 gal. —— Steam Jacketed Kettle. 
2—Rot: ntrifugal Bronze Pumps. 
—— inless Steel Bucket with monorail. 
al. Nickel agitated Jacketed Vacuum Stills. 
i_U. S. “ite Weitere Combination No.4 Filter, Filler, Pump & Motor. 
1—50 gal. Nickel jacketed Kettle. 
7—Single Punch and Rotary Tablet Machines: 3—Stokes N, 
single punch 1/2”; 3—Colton Rotary No. 2, 5/8”; 1—Stokes 
Rotary RD No. 1, 1’; 1--Richards single punch 21/2". 
w prices for quick sale. Act at once! 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave., Newark, N. J. 





CONSOLIDATED PRODUCTS COMPANY, Inc. 














CERTIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 
H.KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 
ATLANTA e BALTIMORE e BOSTON e CINCINNATI e CLEVELAND 
e DETROIT e __LOS ANGELES e _ MINNEAPOLIS 

NEW ORLEANS e PHILADELPHIA e — ST. LOUIS 











THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Scie: & “= Inc. 


EMPIRE STATE BUILDING, NEW YORK 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS 
ROUGES 
FACE POWDERS 
MASCARA 
SOAPS 


e 
Your inquiries are invited 























SHEET METAL GOODS 
SPRINKLER TOPS 
CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 








* YOU ELIMINATE ANY ELEMENT 7 
OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEONHARD WAX CO., Inc 
HALEDON, PATERSON, iN J. 
Long Distance Telep hone Sherwood 2- 
Over 85 years of Fo ic business In the United Sg Established 1852. 
Mid-Western Distributor: A. C. Drury & Co., Inc., 
219 E. North Water St., Chicago, Ill. 











A SAFE AND MILD 


ANTISPASMODIC 
and 
SEDATIVE 


SODIUM BENZYL SUCCINATE 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 
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LET US SOLVE YOUR 


COLO aR PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 














REFINED GLYCERINE 


ALL GRADES 
CHEMICALLY PURE U.S.P.—CHEMICALLY PURE B.P. 
YELLOW DISTILLED—DYNAMITE 
HIGH GRAVITY 
Refineries Located at 
BROOKLYN, N. Y. JERSEY CITY, N. J. 


JEFFERSONVILLE, IND. BERKELEY, CALIF. 
KANSAS CITY, KANS. 


COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY | 























389 Washington St., New York, Tel.: WAlker 5-0210, 0211 














w ry can contribute years of 


successful experience to 
\ your cosmetic manufacturing 


problem. Inquiries invited. 


» | 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 





FILTER MEDIA 





QUALITY 


A Filter oie for every 
need in the drug and cos- 
metic moreees | is carried 


in FILCO’S 

stocks. hot was hg 
wool felt, cloth, paper, etc. 
Quality is high, prices at- 
tractive, service speedy. 
Testing samples free. The 
Filter Pay od Co., 53 
ade 24th St., Chicago, 

inois. 


FILCO 














QUININE 


Sulphate and Minor Salts 
CINCHONINE CINCHONIDINE 


QUINIDINE 
and their Salts 


RAVAGE IGG) 


10 ROCKEFELLER PLAZA, NEW YORK CITY 





CERTIFIED 
COSMETIC COLORS 


mw We are now ready to match your color shades 
with colors about to be certified under the new 
cosmetic law. 


We will be glad to serve you. 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 














We manufacture 


DIACETYL 
BROMSTYROL 


In America 





BENZOL PRODUCTS COMPANY 
237 South Street 
New Jersey 


Newark 
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ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume Oils, Flavor Oils, 
~~ Essences for the Manufacturer 


eee 


The Drug and Cosmetic Industry 











Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE For “Scrence aT Your SERVICE” 
48-14 Thirty-Third St., Members Assn 


Long Island City, Consulting Chem. 
New York and Chem. Eng. 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 











REPAIR AND 
MAINTENANCE 
of Labeling, Filling, Grinding, 
Mixing and all similar machinery 
SYDROY MACHINE Co. 


140 West 42nd St., New York, N. Y. 
Telephone WIsconsin 7-1220 











T.AWALL & HARRISSON 
Charies H. LaWall, 1871-1937 Jos. W. E. Harrisson 


Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process Formula 


1 Tes 
214 South 12th Street Min iedelphia, Pa. 











H. A. Sen, Ph. D. E. B. Port, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 
Analytical and Consulting Chemists 
Formerly Experts for U. 8S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Dcspeny and in the Analysis of 
Fla ¢ Extracts T “wg howl 
aes ti 
Foods Spices Drugs sie: 
Proprietary Mollicines Special Formulas 


Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 




















PATENT YOUR IDEAS 


Pat. Off records searched 
for "ANY Invention or Trade Mark 











WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 


Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 
Second National Bank Bldg. Washington, D. C. 
Metropolitan 2253 
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Classified 


Machinery Wanted 


WANTED FOR USER: 2 Dry Powder Mixers; 2 
Pony “-e 2 Tablet Machines; 1 Filter; 3 
Kettles; 2 Filli Machines. Box 158, DRUG 
AND COSMETIC INDUSTRY. 


WANTED: Used laboratory equipment in good 
condition. One Specific Gravity Balance, One Re- 
fractometer, One Polariscope. Write stating price 
and where located. Box 199, DRUG AND COS- 
METIC INDUSTRY. 


Machinery for Sale 














Classified 
Business Opportunities 


We solicit inquiries from —_ of quality mer 
chandise only. Speci in manufacture of 
MICRO-MILLED "Face Posner, Bath Powder, 
Shaving Creams, Deodorant Creams, Han 
Foundation Creams, etc. Our analytical | laboratory 
will analyze and formulate any product on basis of 
satisfaction or no charge. Overton mag 
4648 Hollywood Blvd., Hollywood, Calif. 


AM INTERESTED in securing Hair Dye or Hair 
Coloring Agent or Compound i = Rea form or ee 
that will comply with the new eral Regulati 

Box 185, DRUG AND COSMETIC INDUSTRY, 


COLOR HAIR RINSE FORMULA—NEW— 
Liquid or Powder form. Produces fast and shim- 
mering colors. 12 shades, very cheap to manufac- 
ture. Formula for sale. Box 241, Painesville, Ohio. 


SALES AGENCY WANTED for New York and 
Eastern states by established merchandising organ- 
ization with Drug, Novelty and Department Store 
outlets. The Sanford Co., 11 West 42nd St., New 
York, N. Y. 

Perfume Chemist—Creator of really beautiful 
perfumes desires to interest an established mer- 
chandising house to handle completed line on hi 
commission and interest in the business,—or estal 
lished cosmetic house desiring to add rfume to its 
line. Everything ready to the nth degree: 1-Per- 
fumes which are accepted by experts as outstanding 
along with beautiful packaging creations. 2-TIllus- 
trated booklet prepared by outstanding merchan- 
ine 8 — who has tested and used the Per- 
fum tions. Box 190, DRUG AND COS- 
METIG INDUSTRY. 


NEW PERMANENT WAVE SOLUTION: Faster 
penetration of solution into hair—no increase of 
curling atents—faster steaming—deeper more last- 
ing waves—idea may be incorporated in your pres- 
ent solution if desired—formula for sale—get this 
on the market for Spring trade. Box 241, PAINES- 
VILLE, OHIO. 


Help Wanted 


Salesman to sell a new item to department and drug 
stores on high commission basis. All territories 
open. By applying, give experience and Win 
covered. Box DRUG AND COSMETI 
INDUSTRY. 



































Dry Mixers and Sifters, lab. size to 600 Ibs.; Abbe 
Pebble Mills, lab. size to 50 gal.; Jacketed Kettles, 
copper and aluminum, 25 to 100 .; Stokes 
No. 5 Water Still, 100 gallons per hour capacity 
Labelers, World, National, Standard, Knapp po 
Ermold Gummers, Alsop and Bitdevin: Col- 
loid Mills. large and small, stainless steel; 
Roller, Ointment and Dry; "Powder Fillers, Stokes 
and Smith, Day, Rogers, etc.; Bottle Fillers, 
vacuum, gravity, Alsop and Ertel; Filters and 
Filter Presses, Alsop, Ertel and Shriver. Also mis- 
cellaneous equipment. Your surplus machinery has 
a trade-in value against a piece of machinery you 
need. We pay cash for surplus machinery. er- 
gan Deeley Apparatus Co., 59 East 4th St., New 
or! 


Complete line of rebuilt, guaranteed machinery, 
detailed announcement on Page 492 of rs rome Aree 
Products Co., 20-21 Park Row, New York City. 


FROM SEVERAL PLANT LIQUIDATIONS: 
4-900 gal. Closed Agit. Jack Kettles; Jack. Agit. 
Vac. Stills from 25 to 2000 gals., Glass Lined & 
Steel; Storage Tanks from 25 to 2000 gals., Glass 
Lined & Steel; ag le Punch & Rotary ‘Tablet 
Machines; Cop; oating Pans; Bottle Fillers; 
Dise Filters & ‘Iter Presses, Pebble & Jar Mills; 
ae & Change Can Mixers; Ointment Mills; Pow- 
der & Paste Fillers; Powder Sifters & Mixers; 
Crushers, Pulverizers, Rotary Cutters, Laboratory 
Equipment, etc. Send for complete listing. We buy 

rome surplus equipment for cash. STEIN E UIP- 
MENT CORP., 426 Broome St., New York City. 


LIQUIDATIONS: 8-600, 1200 Day direct motor 
driven Powder Mixers and Sifters; practically new; 
Abbe 5 gallon Double Jar Mill; Stokes and Colton 
ream Fillers; Kiefer -Visco Fil lers; Glass Lined 
Tanks 50 to 2000 gallon; Stokes and Colton Tablet 
Machines; World, National, Weeks-McDonald, 
Burt Labelers; Samco Junion 8-spout Vacuum 
Filler; U. S. and Kiefer Vacuum Fillers; Disc Filters 
and Filter Presses; Portable Agitators. Send for 
es. Large stock carries in New York. BRILL 
a a by CORPORATION, 183 Varick 
reet, 


For Sale:—Scientific 6 Disc Filters; Alsop 1 HP 400 
RPM Portable Mixer, explosion Boot motor; Karl 
Kiefer 18 spout Rotary Siphon Filter; Karl Kiefer 
60 spout Rotary a. Rinser. Many other items. 
Reconditioned and ranteed. Perry Equipment 
ee Co., 142 N. 10th St., Philadelphia, Pa. 


S. BOTTLERS Disc Filter and Electric rnp 
Siphon 6 spout bottle filler; Ointment Mills; H 
Cream Fillers; Powder Mixer; Tube Closers; A acre 
alae LaPure Labs., 711 Summit, Toledo, 




















FOR SALE—1 used 270 gallon stainless steel jack- 
eted storage tank. Blueprint and price on request. 
Otto Biefeld Co., Watertown, Wisc. 
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Situations Wanted 


CHEMICAL ENGINEER: Perfumes, cosmetics, 
oap expert, chemical control. Widely connected 
with sources of raw materials here and in Europe. 
Ta-dicteter origi Brag plant in this country. 
Creator t abroad. Own _ formulas, 
methods. wel nin | in distribution of manufac- 
tured goods could ¢ idly. A with the development 
department, rere Available immediately. 
Integrity, understanding. ae references. Box 
179, DRUG aND. COSMET C INDUSTRY. 


PERFUMER: considered one of the most capable 
among essential oil houses, Twenty years experi- 
ence in creating, matching and compounding 
fragrances for perfumes, cosmetics and toilet 
preparations of every price and description. Box 
175, DRUG AND COSMETIC INDUSTRY. 


COSMETIC CHEMIST, 35, single, several years 
experience in Vienna and Paris. Desires connection 
with progressive house. Box 191, DRUG AND 
COSME TIC INDUSTRY. 


DRUGS, COSMETICS, 8 years experience, selling 
private and nationally advertised brands through 
department, chain stores, jobbers, retailers. Can 
distribute exclusive lines. Box 192, DRUG AND 
COSMETIC INDUSTRY. 


COSMETIC MANAGER, CHEMIST, ASST. 
EXECUTIVE—Experienced purchasing, manu- 
facturing, packaging. Factory and office. 17 years 
experience manicure peonenen. Developed prod- 
ucts, packages, displays. Box 193, DRUG AND 
COSMETIC INDUSTRY. 


CHEMIST, Ph, D. Woman, experience in organic 
research, teaching in cosmetics, desires position 
with cosmetic concern. Box 194, DRUG AND 
COSMETIC INDUSTRY. 


PURCHASING AGENT: Five years experience 
in drug and cosmetic trade, knowledge of purchas- 
ing, labels, bottles, drugs, raw materials, essential 
oils, ete. oo 195, DRUG AND COSMETIC 
INDUSTRY 


FOREMAN with approved formulas in cosmetic 
field. a eee: Factory control, desires 
position. ces. Box 196, DRUG AND 
Pe METIC. INDUSTRY. 


EXECUTIVE of Pharm. Mfg. Corp., Licensed 
Reg. Pharm., Experienced in both actual manufac- 
turing work and administration duties. Excellent 
record of accomplishment. Now employed as Secr. 
Treas. & Gen. Mar. desires position with LIVE 
future cesibilities” ne 197, DRUG AND COS- 
METIC INDUST 
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EARAT, 


«. ZINC STEARATE Ay 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF Ee) STEARATE OF 
MAGNESIUM Prompt Shipments in any quantity ZINC 


Write for samples and prices Odorless, Im atpeble. Pure 
White. Water Resisti Movexage 









Light, Ga Great Adheshveness. Pure 












Heavy i cee wage out 7] Adhesiveness. Light or ” 
— ee STOCKS CARRIED: Chicago, St. Louis, San Francisco, _owiredy ‘Highest standard o 








pollen. Made to satisfy most 


ae 4 


FRANKS CHEMICAL PRODUCTS CO.,inc 


55 — 33° STREET BROOKLYN,N.Y. 


BUSH TERMINAL BLDG. NO.9 


{Index to Advertisers} 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
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In millions of American homes, White Mineral Oil is taken at least once daily. 


Is it your White Mineral Oil they're taking? An unpalatable oil is quickly detected and 
as quickly rejected. 4 


Let's “Take your oil.” Is it free from odor, taste or after-taste? How’s its shelf-life? 


KAYDOL, White Mineral Oil U.S.P. Extra Heavy, represents the ultimate achievement in the | 
science and art of petroleum refining. KAYDOL meets every requirement of ultimate con- 
sumer, retailer and manufacturer. It is unexcelled in quality and uniformity. % You ought 
to investigate the profit-possibilities in KAYDOL, extra heavy White Mineral Oil,” 
U.S.P. Heavy. j 


% Users of White Mineral Oils (U.S.P. and Technical) 7 
and Petrolatums U.S.P will find interesting and help 
ful information in our brochure ‘‘Petroleum Products = 
in Pharmaceuticals.’’ Send for your copy. : 


L. SONNEBORN SONS, INC., NEW YORK 


CHICAGO Refiners of White Mineral Oil & Petrolatum LOS ANGE 


Refineries: Petrolia & Franklin, Pa. 


i 


as 


Southwestern Distributors: Sonneborn Bros., Dallas, Texas 


STOCKS CARRIED IN PRINCIPAL CITIES 
496 The Drug and Cosmetic Industry Apr. ’40: 46, 4 j 


BALTIMORE PHILADELPE: 
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